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Chain store grocers are playing an in- 
creasingly important part in the distribu- 
tion of fluid milk. What do these men 
think of the fluid milk industry? You'll <r] 
find the disturbing answers in the article al | ae 


NOT MUCH AND NOT FOR QUOTATION ~~ 
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“Model K”"’ Fillers, All stainless. 
Fill 15-40 gallons per minute; '2-pint 
to 2-quart bottles at speeds from 
20-145 b.p.m. 





“Milwaukee 400” Fillers. Fill 
15-40 gallons per minute; '2-pint to 
2-quart bottles at speeds from 20- 
145 b.p.m. 
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$2.00 per year; Canada and Pan Americ 


an Union $3.00 per year; foreign $4.00 per year. 





Of course you can --. but why do it 
the hard way? Why not use a hammer 
designed to get the job done... without 
slowdowns, or extra effort? 

And why slow down a high production 
line with a filler that lacks capacity (or 
waste a high-capacity filler on a slow 
production run) when it’s so easy to get 
a Cherry-Burrell Filler that’s exactly right 
for your particular operation? 

From this complete Cherry-Burrell line, 
you can quickly spot the Filler that's 
geared to your production needs. Every- 
thing from a 2-valve, hand-operated Filler 
to a 24-valve gravity or vacuum ma- 
chine, handling all bottle sizes and 


shapes from ¥2 pints to gallon jugs. 

Ask your Cherry-Burrell Representa- 
tive for full details about the industry's 
most complete line of fillers. 


CHERRY-BURRELL 


CORPORATION OF CANADA, LTD 





689 King Street, W., Toronto 2, Ontario 
2215 Beaconfield Ave., Montreal, Que. 
Sussex, N. B. 


DAIRY SUPPLIES, LTD., EDMONTON, WINNIPEG, SASKATOON 
AND VANCOUVER — WESTERN CANADIAN DISTRIBUTORS 


Published monthly by Urner-Barry Company at 9 


2 Warren Street, New York 
Acceptance 


YOU 


CAN’T DRIVE A 
SPIKE WITH A 
TACK HAMMER ?’’ 


‘‘Han-D”’ Filler, Fills 6 gallon jugs 
per minute; 12-14 quarts per minute, 





Milwaukee 61" Filler. Fills 
10-15 gallons per minute; '/-pint to 
2-quart bottles at speeds from 24 to 
30 b.p.m. 





“‘Milwaukee 72”’ Filler, Handles 
¥2-pint to 2-quart bottles. Capacities: 
20-50 b.p.m. 





Domestic subscription 


under Section 34.64-PL&R authorized 
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The American Family's Favorite 


HOLIDAY Bae INfow 


MADE FROM AN OLD-FASHIONED RECIPE 
... that has been a family favorite since 
Colonial Days, Bowey’s Egg Nog has the 
character of flavor to win new customers for 


you. And most important, this flavor helps 
you build and expand your market for egg 
nog year after year. 


Ss 


Ine. 


NEW YORK 


“HOLIDAY EGG NOG” is creamy-rich, golden 
in color, with just the right touch of genuine 
spices! In keeping with this quality product, 
Bowey’'s offers you the most beautiful four- 
color advertising and merchandising mat- 
erial. Hard-hitting sales promotion plans are 
available to help you win spectacular sales 
increases on this “long-profit” product. 


Wire or write today! 


* CHICAGO + LOS ANGELES 


LIBRARY 





Loading Job Simplified—Floor Conveyors smoothly handle 
heavier incoming, outgoing case traffic in less time, lower cost. 
Entering Plant 
Case stacks entering 
storage room from 
loading dock. 














utomation! 


a big new word 
in dairy plant 
conveying* 





Automation is the big cost-saving word in modern dairy 





plant conveying. The Mojonnier plant-wide, floor-type case 


conveying and stacking system handles full or empty 





cases smoothly, speedily in stacks. It is setting a completely 


new standard in dairy operating economy and efficiency. Case Stacking —Two Mojonnier 
Universal Case Stackers, each 
capable of handling up to 48 tons 
of cases per hour, stacking them 
3 to 6 high, as required. Accepts 
cases at floor level, depositing 
stacks onto floor-type con- 
veyors.* Handles all case sizes, 
half-pints, pints, quarts, half- 
gallons and gallons, without ad- 
justment. Smooth, gentle stack- 
ing assures less breakage, fewer 
leakers, less case damage. 
(*Furnished in 2 models—stack- 
ing from bottom up (see photo 
above) or from top down, that is 
¢ from an overhead or second floor 
Shunting—Case stacks move easily conveyor down to lower floor 
through shunts, around curves, in cold room. type conveyor). 


*Names of plants shown, on request. 











Send for the full story now. Learn how all or part of this 


Cans, too—Floor chains also convey all size : . 
cane with similar thigh efficiency and leher advanced Mojonnier System can be adapted to your own 


savings, operation at surprising savings. 
Write: MOJONNIER BROS. CO., 4601 W. OHIO ST., CHICAGO 44, ILLINOIS 


mefonMicr Floor-Type Conveyor System 


featuring the famous Mojonnier Model D Chain 





Pioneers of Progress in Dairy Technigeering 
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A FASTER... LOWER 
NESTED PURE-PAR | 


Now Buiit, Sold and «4 


(®) &x-ceit-o corr. DETROIT. MICH 


YOUR PERSONAL MILK CONTAINER 

























R COST FILLER FOR 
lo PINTS t 124GALLONS | 


Serviced Exclusively By Ex-Cell-O 


No other milk carton operation \ 


offers all these advantages! I 


Pure-Pak NESTED cartons are shipped to you ready for filling. 


Their exclusive, nested design permits 35 cartons to be shipped and stored in space 
needed for only five competitive pre-formed cartons. 


No other paper carton is available in so many individual sizes... half pints to 
half gallons. 


No other carton has such consumer preference. More Pure-Pak cartons are sold 
than all other paper milk cartons combined. 


The pitcher-type Pure-Pak carton gives the best pouring action possible. The sealed-in 
spout is tamper-proof and completely sanitary. 





The famous gable-top sheds moisture and impurities just as a gable roof sheds rain. 


Selling milk in nationally advertised Pure-Pak cartons entitles you to full use of 
} Pure-Pak’s FREE LOCAL MERCHANDISING PROGRAM. Get details on this! It means 
more business and greater profits for you! 












PURE-PAK DIV., EX-CELL-O CORPORATION 
Dept. C?, 1200 Oakman Bivd., Detroit 32, Michigan 


Please send me details on Filler Sealer Machine. 


Mail Coupon 
ifels 
DETAILS 
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CITY ZONE STATE 
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OUTDOOR MILK VENDER 





y Pure=-Pak 


OUTDOOR 
MILK VENDERY?! 


HIGH VOLUME MILK SALES WITH 
YOUR MONEY IN ADVANCE 

@ LEADER IN ITS FIELD 

@ NATIONALLY SOLD AND SERVICED EXCLUSIVELY BY EX-CELL-O 
@ SPECIALLY DESIGNED TO FEATURE PURE-PAK HALF GALLONS 


@ INSTANT RECOGNITION THROUGH GIANT MILK CARTON SHAPE 
...A BILLBOARD 8 FT. SQUARE, 19 FT. HIGH 





@ BENEFITING FROM YEARS OF PURE-PAK NATIONAL ADVERTISING 


.THE PURE-PAK VENDER IS 
YOUR CHOICE BY FAR 


PURE-PAK DIV., EX-CELL-O CORPORATION 
Dept. C9, 1200 Oakman Bivd., Detroit 32, Michigan 


meh’, d tome i -) ane Pa Please send me descriptive folder on Pure-Pak Vender. 
vA-Taleiiale me) el-ie-lilelal 
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INSTALLATION! 


DAIRY. 





CITY STATE 














You don’t skim the cream 


off the profits when you use a 
Waukesha P.D.~ pump 


_.. this sanitary pump... with positive displacement action 


10 





...is so simple to disassemble, wash, 
sterilize and assemble. The smooth 
surfaced O-Ring rotary seal flips 
out easily and snaps back in place 
with slight pressure. 


Waukesha Vented Pumps are 
easily adjusted for back pressure. 


Waukesha Variable-Speed Pump 
for use with high-temperature, 


short-time pasteurizers 
or wherever a 
variation in 
capacities is 

required, 





* Positive Displacement 


Sanitary Pump. 


guarantees smooth pumping operation 





The product flow diagram illustrates the position of the twin blade 
impellers at each quarter turn of the rotors. The four large 
chambers draw in and discharge four full loads with every revolu- 
tion. This action is so precise, so closely timed that the product- 
flow is smooth and even—practically without pulsation. 


@ The precise rotary movement and the positive displace- 
ment type of action in the Waukesha Sanitary Pump pro- 
vides a gentle, positive, even milk flow. There is no product 
agitation and no air intake and bubble formation. The 
slow speed, positive displacement action prevents churning 
and breaking up of fat globules. Your milk passes through 
your production line with all its valuable butterfat content 
intact... butterfat losses are minimized. 


Vital to any dairy is sanitary operation. ‘The entire 
Waukesha pump is easily disassembled and assembled, es- 
pecially with the exclusive O-Ring rotary seal. Every part 
in contact with the milk is designed for quick, easy washing 
and sterilizing. There are no hard-to-reach recesses. All 
parts are smooth and flush—completely sanitary in con- 
struction. Furthermore, being fabricated from Waukesha 
metal or stainless steel, this pump is completely corrosion- 
resistant. 


Waukesha pumps are a wise investment in your dairy. 
For sound counsel, write to or call on Waukesha applica- 
tion engineers for help. Waukesha Foundry Company, 
Dept. 9D Waukesha, Wisconsin. 


foundly Company 
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MILKY SAYS: 












Dairy operators proved it! A-C PoLYETHYLENE, 
the low-molecular-weight polymer, in your dairy 
carton wax gives you stronger cartons, cartons 
with asmooth, plastic-like feel. But that’s not all! 

A-C POLYETHYLENE added to your dairy wax 
makes other big improvements. It reduces flak- 
ing, eliminates leakers, extends shelf life. And 
cheese tubs, pre-coated with A-C PoLyETHYL- 
ENE-wax blends, resist lactic acid absorption, 
eliminate bulging, increase sales appeal. Car- 
tons look better and are easier to process all 
year ’round with the coating equipment you are 
using right now. 

You even get better production runs! A-C 
POLYETHYLENE minimizes the accumulation of 
wax on filler section runners. Your machine 
stays clean, there’s less maintenance. 

Colors are brighter and printing is clearer 
because all-around brilliance comes with A-C 
POLYETHYLENE. For a new smartness, for new 
sales appeal, be sure to have A-C POLYETHYL- 
ENE blended with your wax. 
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DAIRY CARTONS 
ARE 
© STRONGER 
® EASIER TO PROCESS 
© BETTER LOOKING 


” 
/ 


When you use 


‘. AC Polyethylene 


\ 








*Trade-Mark 


A-C POLYETHYLENE is commercially available in dairy wax 
blends. Have your wax supplier tell you about this superior 
coating. Or, send us the coupon for additional information. 


Ge a ep oe 6 6 6 6 6 6D 6 6 G6 6 6 6 4» 6 4s a 


SEMET-SOLVAY PETROCHEMICAL DIVISION llied 

ALLIED CHEMICAL & DYE CORPORATION es 

40 Rector Street, New York 6, N. Y. 

[] I would like additional information on A-C POoLy- 
ETHYLENE for dairy carton coatings. 


(0 Please send me the name of the A-C POLYETHYLENE 
dairy wax supplier in my area. 





Title. 


Company _ 
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For 
profitable 
cottage cheese 


use 
Nonfat 
Dry Milk Solids 


When you standardize or fortify to 11% 
serum solids with nonfat dry milk—or use 
it solely—you will: 
1. Insure better curd forming quali- 
ties 
2. Obtain curd of uniform firmness 
and size 


3. Reduce cooking and handling 
difficulties 


4. Increase yield per vat 

5. Reduce cost per pound of curd 

6. Increase production per man 

hour 

The day-to-day high quality and uni- 
formity of your cottage cheese will 
please your customers and increase 
your sales and profits. Specify non- 
fat dry milk specially made for cot- 
tage cheese. For more information 


write A.D.M.I., Box AM-1C, 


The convenient, 
economucal, concentrated 


dairy food 


American Dry Milk Institute, Inc. 


221 North LaSalle Street, Chicago 1, Illinois 








U.9.P. and We Mean V.9. P. 


E ARE PLEASED TO ANNOUNCE that Rut- 
Wins Vermont is back to normal after the highly 

charged days of the Vermont Dairy Festival 
when the President of the United States was a visitor. 
We dropped in at Roland Seward’s superb dairy bar 
the other day, primarily to talk with the waitress who 
served the President that drink of milk. We were under 


£ 





President Eisenhower appears to be thoroughly enjoying a drink 
of milk served to him in Rutland, Vermont. The President was 
in Rutland to attend the Vermont Dairy Festival in the latter 
part of June. Pico Peak appeared to have taken the Presidential 
visit in stride. There was no noticeable change in either size 
or position. 
the impression that the President had partaken of the 
refreshment at Mr. Seward’s establishment. We asked 
the young lady who waited on us if she was the one 
who served the President. “Gosh, don’t I wish I was,” 
she said. Turns out that Mr. Eisenhower drank some 
of Mr. Seward’s good Vermont milk but he drank it at 
the hotel. At any rate he drank the milk and the act 
was duly recorded for posterity. Rutland no longer need 
depend upon Ethan Allen for local color. It can say 
truthfully, “President Eisenhower drank milk here.” 


Farm “Tank Tu 44 Dining Fall 


EARD ABOUT A BULL in a China closet but not 
Hf until yesterday had we heard of a bulk farm 

tank in a college dining hall. Our good friend 
Dick Aplin, Market Administrator in Boston, reports 
that a 200 gallon bulk cooling tank has been installed 
in the dining room at Holy Cross College in Worcester, 
Massachusetts. 

The tank is equipped with a special dispensing valve 
instead of the usual hose connection. The tank is raised 
about 18 inches off the floor. At meal time, pitchers of 
cold milk are drawn from the tank and transported to 


American Milk Review 
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the tables in the dining room on a stainless steel truck. 
This replaces the old method of pouring milk from jugs 
into pitchers. According to Mr. Harry Lee of The W. H. 
Lee Milk Company, the tank gives easy access to an 
ample supply of fresh, cold milk with a minimum of 
handling. Mr. Lee says the availability of the milk tends 
to increase milk consumption by students. 


The Meaning of “Those Population 
Statistics 
PR tea HEARINGS on the Boston order demon- 


strated the practical influence of the great popula- 

tion surge on the milk business. Like every large 
city Boston has its suburbs. As the population has in- 
creased, as people have moved out of the city into the 
outlying communities, as industry has sought more space 
for its plant operations, towns that were formerly sleepy 
rural communities have found themselves within the 
metropolitan orbit. One of the issues at the hearings 
on the Boston order was an extension of the marketing 
area to include four towns that have gone through strenu- 
ous developments that the population growth carries 
with it. It seemed to us, as we read the recommended 
decision, that in one paragraph the tumultuous evolution 
that is responsible in large part for many of our problems, 
has been summarized. This is what the decision said: 

“The four towns herein recommended for inclusion 
in the marketing area lie directly west of and are con- 
tiguous to the present marketing area. The towns of 
Framingham and Natick, in particular, are experiencing 
a very dynamic transition to intensive residental and 
industrial area. The proximity of this four-town area to 
Boston and its location with regard to modern trans- 
portation facilities have played an important role in its 
rapid development and there is every indication that the 
rapid urbanizaion will continue.” 


Change is the order of the day. 
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E’VE BEEN MORE THAN A LITTLE impressed 
WW tere, with the extent to which newspapers 

have been printing special supplements on 
the dairy industry. We have on our desk at the 
moment three excellent examples. The “Mansfiela 
Mirror,” published in Mansfield, Missouri had a spe- 
cial dairy issue in late April. Major headline printed 
in color set the pace. Practically entire issue of 40 
pages devoted to dairy industry. 

Of course, there was a copious amount of dairy 
product advertising but that’s part of the know-how. 
Wouldn't be surprised if some of our critics had a bigger 
chunk of dairy products advertising revenue they would 
take a longer look before jumping on the industry with 
both feet. 

Two other supplements that were first class pieces 
of work appeared in the Orlando Sentinel, Orlando, 
Florida and the Meriden Record, Meriden Connecticut. 
The Meriden Record devoted 10 pages to the dairy indus- 
try. The Orlando Sentinel had 8 pages. The Sentinel’s 
section dealt with the opening of the truly beautiful 
plant of T. G. Lee Dairy while the Record was part of 
the June Dairy Month program. 
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STAINLESS STEEL FOR RESTAURANTS 
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m STAINLESS 


High quality stainless sheet 








and strip steel. . . for the product 
you make today and the 
product you plan for tomorrow. 
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McLouty Steet Corporation 
DETROIT, MICHIGAN 


Manufacturers of Stainless and Carbon Steels 
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“| from TOP to BOTTOM 


CUMBERLAND makes the 











BOTTOM . . . With the patented bottom on the 


Cumberland case you can say ‘“Goodbye”’ to in- 
secure stacking, loose corners, and excessive repair. 





S| OTOP 
T ... THIS NEW heavy-gauge galvanized Deeper, more positive stacking is provided with 
steel top rail with die-formed channel gives the Cumberland bottom stacking rail. This steel rail 
added strength to the already extremely is wood-filled to prevent damage so prevalent in 
strong top slat of premium grade hickory. those rails of hollow design. This feature also elimi- 
With this strongest of all top rails, the neces- nates the need of welding the rail to the bottom pan, 
a sity for repair is virtually eliminated. thus providing quicker, easier and cheaper repair. 
Each corner of the stacking rail is made secure 
oduct : : se . 
by welding a heavy-gauge angle iron inside. With 
d the : : ae : 
this angle iron inside the rail, the corners are free 
_— of obstructions to catch on conveyors or rough floors. 
Remember —When you buy Cumberland you get a 
tried and proven product, not an experiment. 
CASE COMPANY 
Chattanooga, Tennessee 
1ON 
teels 
eview 


September, 1955 15 











Today as always, 
SHARPLES Leads the Way 








66,000 lbs. 


per hour 


Clarifying Capacity 
at Sylvan Seal 





That's the story of the three Sharples 
Presur-Seald Clarifiers at Sylvan Seal Dairies, 
Philadelphia—handling up to 450,000 Ibs. of 
milk before bowl cleaning. Here is unmatched 
clarifying efficiency and low operating cost 
that makes Sharples Clarifiers the new stand- 
ard of the industry. 


No matter what your plant capacity, there's 
a Sharples Presur-Seald Clarifier, Separator 
or Standardizer to give you similar high 
efficiency. 


Get in touch with your Sharples dealer, 
or drop us a line and we'll put him in touch 
with you. 





THE SHARPLES CORPORATION 
2300 WESTMORELAND STREET + PHILADELPHIA 40, PENNSYLVANIA 


CHICAGO © NEW YORK © CLEVELAND ®* HOUSTON ®SAN FRANCISCO 


Sold and serviced by reliable dealers everywhere. 
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and NOW 
there are EIGHT! 


Eee PHILADELPHIA 
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KANSAS CITY 










BASTROP 


WACO 


Keeping pace with the tremendous growth in the 

national consumption of milk, International Paper Company now 
has Single Service Pure-Pak plants in eight locations 

throughout the country, strategically located. These locations 
have been selected from the standpoint of giving the 

ultimate in service and providing a close control of inventory 
levels at the dairies. 

All of the International Pure-Pak milk containers are produced 
under the strictest control all the way from the tree in the forest 


through the mills and converting plants to the finished product. 


Wnternational 3 


WiPer rere 





A £ -, 
"ION y: vous 
y. SINGLE SERVICE DIVISION 
YLVANIA f 
ANCISCO 220 East 42nd Street, New York 17, N. Y. 
Pours like a pitcher 
Review September, 1955 17 
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NEW SALES APPEAL AT A SAVING 
WITH KVP KALAKOTE’ WRAPS 


Sweet, golden butter, always brings visions of 
good things to eat. There’s no better time to remind 
the housewife of butter’s flavor-bonus than when 
she is in the store, ready to buy. 

That’s when KVP Kalakote® wrappers get your 
quality story across — best! 

Brilliant white, with a fine surface, Kalakote® 
prints superbly. Colors are brighter. Details sharp 
and clean. And hard-waxed Kalapak stays clean — 
seals tight — protects the wholesome purity, and 
greatly reduces shrinkage, of the good butter you’ve 
put inside. 

Savings with the KVP-developed packaging 
plan are truly remarkable. 


Specialists in FOOD PAPERS 
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Printed 14 lb. inner wraps of KVP vegetable 
parchment plus colorfully printed Kalakote® over- 
wraps save from 12¢ to 34¢ a pound over some other 
packaging methods, based on 500,000 packages a 
year. (One fast-distributing user reports the saving 
in shrinkage alone pays the cost of the wrappers!) 

Whether you’re interested in stock designs, or 
your own special designs, it will be well worth your 
while to send for samples of current production and 


complete information. Write today. 


THE KVP COMPANY, Kalamazoo, Michigan 


BRANCH AT DEVON, PA. ASSOCIATED COMPANIES: KVP CO. OF TEXAS, 
HOUSTON, TEXAS — HARVEY PAPER PRODUCTS CO., STURGIS, MICH. — 
KVP CO. LTD., ESPANOLA, ONT. — APPLEFORD PAPER PRODUCTS LTD., 
HAMILTON, ONT.; MONTREAL, QUE. 


For Protection and Sales Appeal 
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What they say about Thatcher: 


“THATCHER BOTTLES ARE TOUGH 
... Stand up under shock.” 


Says 






James G. Rennie, President 
Virginia Dairy Company, Richmond, Va. 















i, 
a 
"We've bought bottles from That- in our dairy's operations. That- 
getable cher since 1920, the year this cher's design department has been 
® over- dairy started," says Mr. Rennie. particularly helpful in supplying 
alc "We find these bottles are tough, Pyroglaze messages for our 16- 
hemes that they stand up under high year old safety campaign. Over 
kages a speed washing and filling. 94% of our home deliveries are 
- saving made in bottles. There's a solid 
ppers!) demand for milk in bottles from 
wi "We like Thatcher's service, as our restaurant and fountain trade 
igns, or well as the keen interest they take too." 
‘th your 
ion and SPECIFY THATCHER BOTTLES the next time you need dairy containers. 
Ask your dairy supplier for them .. . or call the Thatcher sales office 
near you. 
Michigan 
OF TEXAS, It's good business to do business with... 
cts LID, 


THATCHER GLASS 


Manufacturing Company, Inc., Elmira, N.Y. 


Factories: Elmira, N.Y., Streator, Ill., Lawrenceburg, Ind., Jeannette, Pa., Saugus, Calif. 


Sales Offices: Boston, New York, Philadelphia, Rochester, N.Y., Columbus, Detroit, Chicago, 
Louisville, St. Louis, Los Angeles, San Francisco 


\ppeal 
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Any qualified engineer will tell you, dry steam’s a must for maximum 
efficiency and minimum expenditure. Columbia has dryer-steam 
insurance built right in! Its large steam space and greater liberation 
area virtually eliminates waste-producing water carry-over. A 
Columbia HRT Oil or Gas Fired Boiler, in any size from 2 to 50, will 
save you money many different ways. You can read all about 
Columbia's 10-way advantage, by mailing the coupon below ... 

no obligation, of course. 


-------------------- 


COLUMBIA BOILER CO. OF POTTSTOWN, 
Dept. AM 95, POTTSTOWN, PA. 
Gentlemen: 


Give us the facts on the superiority of your HRT boiler 
as it pertains to our operation. We understand there 
is no obligation, and we won't be aggressively 
solicited. 


Firm name 
Address 


My nome is... 





Position... . 


offices & factory: pottstown, pa. 
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Guide “Jo Good Reading 


A SUMMARY OF ARTICLES IN THIS ISSUE 


Grocers Take Dim View of Milk Page 28 
What do chain grocers think of the fluid milk industry? They don’t think 
too much of it and they are very reluctant to be quoted. These were the 
startling conclusions evident from interviews with chain grocery executives 
and other interested persons in many parts of the country over a three-week 
period. They criticized price, questionable trade practices, laggard advertising 
and merchandising efforts, unnecessary regulations, and low profit margins 
on milk. For these reasons, despite the fact they consider milk to be a major 
traffic builder, the grocers don’t do too much to promote milk sales. What 
they say about it and what they do about it should be a matter of deepest 
concern to the milk industry. This significant story begins on page 28. 


Advertising With a Punch Page 36 
Small space advertising, generally one column by one or more inches, 
is a simple, inexpensive way to increase business and improve customer rela- 
tions. For example, there’s the teaser type, with “who-dunnit” mystery 
suspense, or the column with a condensed biography of some obscure person 
in your community. Five more ideas come to life on page 36, when Paul 
Lockwood explains how each of seven small space advertising ideas can be 
utilized to best advantages. Adding an imaginative twist to the regular adver- 
tising program, these ideas are good supplements to the main campaign. 


Quantity Discount Programs Analyzed Page 52 


A considerable variety in type and extent of discounts is reported in the 
article on quantity discounts which appears on page 52. Written by John R. 
Moore, a graduate student at Cornell University, the article is based on a 
study of retail discount plans in New York. Mr. Moore reports that 14 
markets have quantity discounts in operation but points out that these dis- 
counts cover a fairly wide range. Some of them are based on daily purchases 
while others are based on monthly totals. The amounts of money earned 
through quantity buying also vary. This article is a good factual summary 
of discount programs in one state. 


Dynamite Job In Arkansas Page 58 


In the pre-dawn hours of July 14, two dynamite explosions shook the 
Terry Dairy Products Company plant, at Little Rock, Arkansas. This blow up 
was the end result of (1) prolonged disagreement between the Teamster’s 
union, their law representatives, and the Company, and (2) the unstable 
atmosphere which had pervaded the milk industry in Arkansas for more 
than a year. On page 58, Gene Fretz does an exciting job of reporting the 
chain of reaction in legal, political, labor and industrial fields which this 
dynamiting set off. 


School Milk Program — New Version Page 104 

The second half of the Federal government’s $100,000,000 Special School 
Milk Program gets under way this month. With the controversial “Base 
Period” requirement eliminated and a slightly different pricing arrangement 
the program promises to do a lot better than last year’s first attempt. The 
story on page 104 outlines some of the sore points that became apparent 
last year and presents some of the practical steps that various industry groups 
have taken to get the most out of the opportunity the program presents. 


Federal Order For New Jersey? Page 64 

The somewhat harassed fluid milk industry in New Jersey is cautiously 
exploring the possibility of a Federal Order. Some pretty obstinate problems 
such as the presence of unregulated milk, low-priced milk from the huge 
New York milkshed, and a highly competitive market have created a delicate 
situation. 
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COMING 


NEXT MONTH 


THE FLOODS CAME 


On August 18 Pennsylvania, New 
York, and the southern New Eng- 
land states suffered the worst dis- 
aster in their history. Floods, 
created when Hurricane Dianne 
hammered the area with an un- 
precedented rainfall, slashed and 
gouged their way across a pleasant 
countryside. The story of how the 
dairy industry met the disaster in 
truly heroic fashion is just begin- 
ning to emerge from the debris 
and death. One of the most re- 
markable aspects of the story is 
how a Civil Defense plan, worked 
out only two months previously, 
found the industry prepared to 
cope with disaster. There are les- 
sons to be learned from the grim 
tragedy. 


THE PUBLIC RELATIONS 
PROBLEM 


This month we have published 
an article on what chain store 
grocers think of the fluid milk in- 
dustry. Not particularly compli- 
mentary, it emphasizes one phase 
of the huge public relations prob- 
lem that confronts us. Next month 
we will bring you an analysis of 
that problem together with some 
suggestions as to what can be done 
about it. 


WHO’S GONNA WIN? 

That Myrick character will once 
again dust off his beat up crystal 
ball and give you the benefit of 
his prognostications on the annual 
Collegiate Students’ International 
Contest in Judging Dairy Products. 
The excursion into the never-never 
land of predicting winners will 
probably be no credit to other 
generations of Myricks who en- 
joyed substantial reputations for 
their ability to predict on which 
bowl of soup given fly would alight. 
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Wouldn't you 
rather sell milk 
this way? 


ther advantage of Stainless Steel 

bulk milk dispensers really shows 
up at Icy’s Dairy in Albion, Pa. Mr. 
A. J. Rindo, the man in the picture, 
sells about 20% of his output through 
bulk milk dispensers, and hopes the 
percentage grows. In his own words, “It 
eliminates a lot of fussing around, and 
we save a lot of dairy plant labor right 

One school and one restaurant alone 
account for six ten-gallon cans a day... 


SEE The United States Steel Hour. It’s a full-hour TV program presented every other 


week by United States Steel. Consult your local newspaper for time and station. 


UNITED STATES STEEL CORPORATION, PITTSBURGH » AMERICAN STEEL & WIRE DIVISION, CLEVELAND 
COLUMBIA-GENEVA STEEL DIVISION, SAN FRANCISCO - NATIONAL TUBE DIVISION, PITTSBURGH 
TENNESSEE COAL & IRON DIVISION, FAIRFIELD, ALA. 


UNITED STATES STEEL SUPPLY DIVISION, WAREHOUSE DISTRIBUTORS 


USS STAINLESS STEEL 





SHEETS - STRIP - PLATES 


BARS 


BILLETS 


| 
| 
| 
| 
| 
| 
UNITED STATES STEEL EXPORT COMPANY, NEW YORK | 
| 
| 
| 
| 
| 





PIPE - TUBES - WIRE 


the equivalent of 1920 individual serv- 
ings. The mess of cleaning, breakage 
and returns is eliminated. 

You'll sell more milk with handsome 
bulk milk dispensers. The milk stays 
cold; and of uniform quality so it tastes 
better. Your customers don’t have the 
bother of milk case storage, and they 
save money by buying at bulk prices. 

If you’d like to have more informa- 
tion about Stainless Steel bulk dis- 
pensers, just send the coupon. 


Agricultural Extension Section 

United States Steel Corporation, Room 4874 

525 William Penn Place, Pittsburgh 30, Pa. 

Please send me information on bulk milk dispensers for 
food establishments. 


Ln cas ee cs ce a os eee ce 


SPECIAL SECTIONS 


United States Steel produces steel, not bulk milk dispensers. Your 


request, therefore, will be sent to manufacturers who fabricate 
bulk milk dispensers for use in food serving establishments. 
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Industry Responds 
Heroically to Flood 
Disaster 
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Putting into operation a Civil Defense plan Ce 
that had been completed only two months before the D 
fluid industry in Connecticut responded magnifi- 
cently to the great disaster that struck on the night 
of August 19. A waning hurricane Dianne dumped fan- 
tastic amounts of water on the Connecticut hills. 
In some areas the rainfall measured more than 12 
inches in as many hours. The lovely country brooks, 
unable to handle the tremendous volume of water, 
roared up over their banks and ripped their way to 
more than a billion dollars worth of damage and death. 


First problem faced by the industry was to 
get milk from producers to plants. A substantial 
portion of milk in Connecticut comes from Litchfield 
county in the heart of the disaster area. Roads 
were washed out, bridges down, communications 
destroyed. Ken Geyer, Manager of the Connecticut 
Milk Producers Association, said that it was "very 
rough for4or5 days." Some milk had to be dumped 
but a surprisingly large amount was salvaged. Mr. 
Geyer said that his organization had to separate 
about two tank loads of milk. Farmers made all 
sorts of arrangements for cooling their milk. One 
farmer said that he had milk cooling on four different 
farms. Mr. Geyer said that the power company did i 
a marvelous job in getting power to the stricken area 
so that refrigerating equipment could operate. : 
Curiously enough it was easier to get in milk from 
a distance than it was to move local milk. New York 
and Vermont milk was brought in. 1 


The second step was to find homes for plants 
without power and water. Other plants in Connecti- 
cut as well as plants in Vermont and New York bottled 
milk for distribution in the disaster areas. Schools 
became distribution centers in the emergency. Worst 
problem was lack of communications. Lack of water 
and power were close seconds. 


Tank trucks used for milk were put to work 
hauling water after their milk loads had been de- 
livered. C. D. doctrine gave priority to their use 
for milk but employed them for water carriers at 
every opportunity. 


Present fear is outbreak of disease. Cliff 
Goslee, of Connecticut's Department of Farms and 
Markets says that strenuous precautions are being 
taken to keep the milk supply safe. Routemen re- 
turning from their rounds walk through special areas 
that carry a heavy dose of chlorine. All bottles 
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and crates that come in are given a special chlorine 
bath before being put through the regular channels. 


Mr. Goslee said that except for "three or 
four small plants," the fluid milk industry was 
operating, not normally perhaps, but it was operating. 


The recent action of the American Medical 
Association in discontinuing its Seal of Acceptance 
program has been the cause of some consternation and 
confusion. According to Eugene H. Stevenson, Act- 
ing Secretary for the Council on Foods and Nutrition, 
"the Council has not altered in any way its opinion 
about the efficacy of vitamin D milk." Mr. Stevenson 
added that the Council on Foods and Nutrition is 
preparing a statement on its position which will be 
considered at a meeting in late September. The state- 
ment will probably be released for publication in 
October. 


Reason for discontinuing the Seal of Accept- 
ance was due to a growing misconception that sur- 
rounded it. Many people were under the impression 
that the seal meant complete policing of the indus- 
tries manufacturing the products on which it appeared. 
This was not the case and was not intended to be the 
case. As far as milk was concerned the seal signified 
that a suitable vitamin concentrate was being used 
in recommended amounts. It signified further that 
surprise assays were made periodically. The Board 
of Trustees felt, however, that the seal implied a 
higher degree of police action than was the case and 
for that reason decided to discontinue its use. 


J. Carroll Bateman has been named Director 
of Public Relations for the Milk Industry Foundation. 
Mr. Bateman will begin PR operation on September l. 


Mr. Bateman is a graduate of Johns Hopkins and 
has a sound background in Public Relations. A former 
newspaper man on the Baltimore Sun he has been As- 
Sistant Director of Public Relations for the Balti- 
more & Ohio Railroad and Director of Public Relations 
for the Association of New England Railroads. He is 
a member of the American Public Relations Society. 


Mr. Bateman's appointment brings to a climax 
the Foundation's drive for a modern, professionally 
directed public relations program. From the way 
things have been going during the last year the naming 
of Mr. Bateman came none too soon. Between Colliers, 
Time, and the Wall Street Journal to say nothing of a 
Federal government report or two, an assorted col- 
lection of price wars, a number of court cases, and 
some committee reports from various state legisla- 
tures the industry has been clubbed more than some- 
what. 
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The success of applesauce in glass containers is an- 
, @ other example of the many food products that have 
rane benefited from the marketing advantages of glass. 

















This chart shows the increased use of glass containers—today more than 
2'2 times the base period 1935-1939. In 1953 the industry shipped 
‘ more than 108 new glass containers per capita. And because many 
Pa glass salespackages make multiple trips, the units of product consumed 
average 459 for every man, woman and child in the United States. 
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RISE, RISE, RIS 


—for reasons dairymen 


have long enjoyed 


Gusss PACKAGES do a real sales job 
for applesauce. For example, a 9- 
week study of supermarket sales 
in Cleveland, Ohio, shows that 
applesauce in glass containers ac- 
counted for a clear majority of the 
total sales. 


Dairymen have long enjoyed the 
advantages only glass packages give 
their dairy products—absolute flavor 
protection for the delicate flavor of 
their milk and dairy products... 
a container that’s dependable and 
convenient to use... provides visible 
inventory .. . sparkles at the point 
of sale. 


Over seventy-four billion units 
of products are delivered to con- 
sumers in glass salespackages annu- 


ally—more than double the number 
packed in the next largest used, 
rigid container. 


Glass is the Right Container for 
Dairy Products because— 
¢ It shows contents attractively and honestly 
* It's convenient to use... store... reseal 
¢ It tells at a glance how much is left 
¢ It never leaks... protects delicate flavor 
And glass combines these advan- 
tages with the unequalled economy 
of the returnable bottle to protect 
the products and earnings of the 
dairy industry through economical 
trippage. 

For the finest of all glass contain- 
ers, order Duraglas containers to- 
day. Our nearest branch office is at 
your service. 








O wens-ILuINoIS 


GENERAL OFFICES » TOLEDO 1, OHIO 


ed DURAGLAS CONTAINERS 
~ | AN () PRODUCT 
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‘What Do You Think of the Fluid Milk Industry?" 
“lhe renswer Was — 


Not Much And Not For Quotation 


What do grocers 
think of the fluid 
milk industry? Not 
much and not for 
quotation. That’s the 
general impression I 
received following 
three weeks of per- 
sonal interviews, telephone conversa- 


We 


fedline 


tions and correspondence with grocers, 
their public relations representatives, 
their association officers, and editors of 
grocery publications. 

One of the most striking and most 
ominous grocer attitudes was a reluc- 
tance to discuss the 
Many of those I approached, discussed 
the matter only after being assured 
their names and the names of their 
companies would not be mentioned. 

“You our 
point,” one man, representing a large 
grocery chain, told me. “People in cer- 
tain quarters are just waiting for the 
chance to jump on something we might 
say, or be quoted as having said, and 
use it as a club to beat us over the 
head.” 


milk business. 


can understand view- 


Once they began talking, however, 
grocers laid on the line a searing in- 
dictment of the fluid milk industry. 
They were highly critical of the price 
spread between farm and consumer. 
They harbor a deep resentment against 
questionable trade practices. They 
think that the milk industry should 
make a greater advertising and pro- 
motional effort. They are opposed to 
economic and health regulations which 
they consider unnecessary and which 
act as road blocks in their sales pro- 
gram. Despite the fact that they con- 


28 


By HERBERT SAAL 





The chain grocer, who this year will sell 323 million dollars 
worth of fluid milk in 27,600 stores, represents a considerable cus- 
tomer for the fluid milk industry. How this customer feels about the 


fluid milk business is a matter of importance to the industry. 


For, 


whether his opinions are based on fact or fancy, they influence the | 


grocer in his day-to-day dealings with the milk industry. 


In the article that follows Mr. Saal has reported the grocer’s 
No attempt has been made to estab- 
lish or refute them. Whether the opinions are right or wrong is be- 
side the point. What is important is the fact that this is what the 
chain store grocers think. The way people think is ultimately re 


opinions as he found them. 


flected in the way they act. 








sider milk and bakery products the 
best traffic builders in the store they 
had little interest in promoting milk 
sales because of low profit margins and 
lack of industry support. 
Price An Issue 

Price was far and away the biggest 
source of discontent. To understand 
this attitude one must bear in mind 
that the cornerstone of chain store phi- 
losophy is to keep the spread between 
the farmer and the consumer as low 
as possible. Mass buying, mass distri- 
bution, mass production, are all aimed 
at bringing down the spread. Equal 
with their concern over the spread and 
stemming directly from the low price 
principle is an almost fanatical deter- 
mination not to be undersold. That 
is why a break in the price at one store 
is followed almost instantaneously by 
a similar reduction in competitive 
stores. That is why they were so re- 
sentful of trade practices which might 
give secret rebates and a price advan- 
tage to a competitor. That is why they 


felt that milk disributors should back 
them up in a price war on penalty of 
losing the account. 


While many grocers did not feel 
that unnecessary legislative restrictions 
were their battle, they criticized the 
dealers and associations for not mak- 
ing stronger efforts in this direction. 


One grocer explained to me, “We 
get along very well with our dealers. 
They are cooperative, put the milk in 
the display case, don’t interrupt when 
our managers are talking to customers, 
and make quick adjustments, but we 
could sell more milk if the price were 
lower. They don’t do enough to get 
the price down. They're too satisfied. 
They could work harder to do away 
with a lot of these inspections and 
health regulations that have outlived 
their usefulness and are no longer 
needed. It’s up to the companies to 
get off their backsides and do some- 
thing about it.” 

Many grocers have taken the some- 
what questionable position that the 
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We asked 328 housewives which milk carton opens easiest... 





93% SAID CANCO” 


JUST ONE OF A NUMBER OF 
SPECIFIC REASONS HOUSEWIVES GIVE 
FOR LIKING CANCO SNAP CAP BEST! 




























How do you find out which fibre milk carton sells 

best for you? It’s just plain good sense to get the answer 
from the woman who buys. And that’s what Canco 

has done. Canco went to 328 housewives in New Orleans 
recently and placed the Canco Snap Cap carton side 

by side with Carton “‘X” in every home refrigerator. 


After using milk from both cartons for four days, these 
housewives told which carton they liked best ... and gave 
specific reasons why. You won’t be surprised to know that 
Canco Snap Cap was far and away the favorite carton. But 
you may be surprised at the overwhelming selection 

of Canco Snap Cap for a host of specific points. 

93% said Canco Snap Cap opens easiest .. . 69% said it 
closes better . . . 83% said it was better for children to 
handle .. . 59% said it was easier to store. . . 56% said 

it is better for pouring, ete. And remember—these are 
reactions to normal use by women in their own homes! 


Once you read this convincing evidence, we’re sure you’ll 
agree: There are extra sales for your brand when you change 
to Canco Snap Cap cartons! 


GET THIS FULL SURVEY FREE! It’s accurate, interesting. 

Points the way to more sales and more satisfied customers 
for your brand. Just write: Fibre Milk Container Dept., 
100 Park Avenue, New York 17, N.Y. 


merican 
Can rs 
Company 





{canco) the easy-to-open container 
women really prefer! 
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One of the complaints of the grocers was that fluid milk is not 
promoted heavily by dealers more than once or twice a year, 
as in June Dairy Month promotions (see above), and the rest of 

the year very little. 


On the other hand dealers will spend lots of time, effort and 
money to push special products, such as buttermilk (right) in point 
television and other 


of sale promotions, newspaper, radio 


advertising media. 
a 


milk distributor must share in the ex- 
pense of a price cutting operation 
without having a voice in the proceed- 
ings. When a price war breaks out 
among grocers many of them argue 
that their distributor should bear the 
brunt of the struggle by reducing his 
price to the store. I ran into a typical 
case up in New England where one 
chain store buyer discovered that his 
competitor was selling half gallons at 
two cents below the price of two single 
quarts. He immediately called his sup- 
plier and demanded a two-cent reduc- 
tion in the wholesale price so that he 
could meet his competition. He got it, 
too. Reluctantly, but, nevertheless, he 
got it. 

In some areas I found a curious re- 
versal of this attitude. One grocery 
representative said flatly, “You're not 
going to get the full story from the 
grocers about how they feel toward 
dealers. Even the ones who tell you 
how well they get along with the 
dealers will probably be hiding a gripe 
against them and won’t tell you about 
the gripe. They’re afraid it might get 
back to the dealers with subsequent 
reprisals to themselves.” 

He cited the instance of a market 
where the dealers are so well organized 
that if a retailer starts a milk price war 
by using milk as a loss leader, he finds 
himself not getting milk because the 
driver “forgot” to make the stop. 
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b 

Perhaps one of the most dismaying 
aspects of store-industry relationships 
that I found was outright “distrust of 
the milk industry arising from unfair 
trade practices employed by some 
dealers.” As the operator of a small 
chain of groceries in the midwest put 
it, “We're getting along pretty good 
with the dealers now, but you never 
know.” He knew 
whether or not his dealer was giving 


meant he never 
his competitor down the street some- 
thing that he was not getting. Maybe 
it was a new refrigerator, a secret re- 
bate, a bonus, some deal made in an 
effort to land a new account that gave 
the competitor a price break while his 
remained the same. 


They Used the Term “Conivers” 


Grocers say that these unfair trade 
practices put dealers in an unfavorable 
light. They are not regarded as respon- 
sible, respected businessmen but as 
connivers in questionable deals. 


Some grocery people blamed labor 
and home delivery for a good portion 
of the problems that plague them. 
Said one store executive, “They keep 
trying to retain and build the volume 
on their home-delivery routes at the 
expense of their store volume. Differ- 
ential or no differential, you can’t tell 
me that a truck driver drawing be- 
tween $200 and $225 a week in wages 
and commissions doesn’t help to push 
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the price of milk beyond the reach of 
many large, low-income families who 
would buy more — instead of substi- 
tutes — like powder or condensed — if 
the price placed all the fluid milk they 
needed within their reach, financially.” 


Closely related to the grocer’s sensi- 
tivity on price was a surprisingly low 
opinion of milk as a store item. Again 
and again grocers said, “Milk is milk. 
What can you do with it? Put it in 
ihe dairy case and let the customers 
come and get it. We carry it because 
it’s a traffic builder. There’s no profit 
to amount to anything in it.” When | 
asked grocers about their merchandis- 
ing and advertising programs for milk 
the answer invariably was, “Milk is 
milk. What can you say about it?” 

Retailers are inclined to think that 
milk advertising is the distributor's re- 
sponsibility. A declaration 
from grocers about milk advertising is, 
“Why should I advertise milk in my 
newspaper ads when the dealer does 
so little to promote it himself? I put 
my advertising money where I think 


common 


it does me the most good — on those 
products where I make a bigger prof- 

One grocer representative summed 
up the latter viewpoint this way: the 
merchant tends to advertise on a local 
level those products which are adver- 


(Please Turn to Page 34) 
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Most Modern Design! 





Get both in new Chevrolet Task-Force 
trucks. Modern styling that actually works 
for you! Modern power in the shortest 
stroke V8’s* in any leading truck! 


[CHEVROLET 


4 


Styling that’s designed to make money for you— It’s 
a fact. The ultra-modern, Powermatic design of 
a new Chevrolet Task-Force truck calls atten- 
tion to your business, favorably impresses cus- 
tomers and prospective customers! That’s why 
on looks alone a Task-Force truck can make 
money for you. And it’s functional styling. 
Panoramic windshield, new High-Level venti- 
lation, concealed Safety Steps—these are styling 
features that double in brass to make the driver’s 
job less of a chore. With safety and comfort 
increased, efficiency goes up. Tight schedules are 
easier to maintain and you keep the profits 
coming in on time. 


NEW CHEVROLET 
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Most Modern Power! 





V8 power—unmatched for efficiency! New Chevro- 
let Task-Force trucks bring you the industry’s 
most advanced short-stroke V8 engines! Here 
are some of the features that make them the 
most modern V8’s money can buy— 


Modern 12-volt electrical system—You get 
double the voltage for quicker starting; more 
efficient ignition for finer performance. Plus a 
greater reserve of electrical power. 


Gas-saving performance—With a high 7.5 
to 1 compression ratio, Chevrolet’s great new 
V8’s squeeze extra power out of every tankful 
of gas. Your ton-mile hauling costs go down! 


Extra-high power per pound—The efficient, 
compact design of these advanced Task-Force 
V8’s results in less friction and wear, high out- 
put per pound of engine weight. That means 
more power is available for hauling! 


With two power-packed V8’s and five high- 
stepping 6’s—it’s the greatest engine choice in 
Chevrolet truck history! See your Chevrolet 
dealer soon for the most modern truck money 
can buy! . . . Chevrolet Division of General 
Motors, Detroit 2, Michigan. 


*V8 standard in the new L.C.F. models, an extra-cost 
option in all others except Forward-Control models. 


lask-Force TRUCKS 
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getting more grownups to drink milk 
TABLE OF STATE MILK CONTROL LAWS is an industry-wide problem and 
Original should be so regarded. 
Act Prices aca : 
State Adopted Covered* Basic Changes The dealers must get together. Ex 
rae ae - P-W-R No change isting associations must bestir them 
alifornia 1937 P-W-R No change ms sata mores - 6 ' 
Sinenciens 1933 ».w-k tp a selves. Maybe new groups should be 
Florida 1933 P-W-R No change formed to raise funds to promote the 
Georgia 1937 P-W-R No change simple theory that more people should 
Indiana 1935 P-W-R Expired 1943 : . 11 7 : 
one 1938 , ate Abeliched 1948 drink more milk. I’m informed that 
Maine 1935 P-W-R No change there are between 300 and 400 milk 
Maryland 1935 P-W-R Declared unconstitutional 1936 dealers in New York City alone. If 
Massachusetts 1934 P-W-R W-R power found unfavorable : . 
sas ee denies each of them would contribute only 
Michigan 1939 P-W-R Invalidated by court 1940 the smallest fraction of a cent per 
Montana ; 1935 P-W-R No change quart of milk sold to a fund specifically 
New Hampshire 1935 P-W-R No change : F 7 
Sew Sereey 1935 PeWeR a8 gle cum sweenied to be used for the promotion of fluid 
1955 milk drinking among people of all age 
New York 1933 P-W-R y= price controls repealed groups, using all possible media — 
esth Cacdion 1953 P only te denne newspapers, television, radio, car 
Ohio 1933 P-W-R Expired 1935 cards, direct mail, point of sale, special 
Oregen ... 1933 P-W-R Repealed in 1954 stunts, contests, testimonials, endorse- 
Pennsylvania 1933 P-W-R No change . : 
ate Rilieed 1934 P-W-R ie dintees ments —I am convinced that the size 
South Carolina 1955 P-W-R No change of the fund would more be than ample 
South Dakota 1934 Polen Expired 1937 to command the best talent and me- 
Tennessee P-W-R Enacted 1955 , ‘ ; 
Senne 1934 P only Expired 1937 dia available. I have no doubt of the 
Vermont 1933 P-W-R No change success of such a campaign in terms of 
om way PoW-R Declared unconstitutional 1940 increased volume of fluid milk sales in 
Virginia 1934 P-W-R No change ke : é ; 
Washington 1934 P-W-R Declared unconstitutional 1936 the New York market even at today . 
New law enacted 1955 prices to the consumer.” 
Wisconsin 1933 P-W-R Abolished 1939 
———— Milk Can Be Merchandised 
*P — Producer Prices a as ee ‘ 
W — Wholesale Prices This opinion coincides with that of 
R — Retail Prices Lester Will, General Manager, of the 








American Dairy Association, the na- 


tised by their manufacturers on a na- aimed more at adults so that they stop tional producer’s organization which 
tional level. thinking of milk as a child’s drink. has done so much institutional milk 
Another said, “I’ve been in this busi- Children are drinking enough milk. products advertising through ad 
anak 6 tiles ae. 1 ak ne een It’s their parents and grandparents Disneyland and other media. Mr. Will 
allowance per case for advertising who aren’t drinking as much milk as oays, Regardless of obstacles today, 
from the XYZ company for every case they should. That’s where the adver- 2 job of fluid milk merchandising by 
of soap I order. I get that whether I tising ought to be aimed. I don’t see the grocer can be done profitably. Milk 
sheatien SUZ cap ac wat. ta ode dairies doing any kind of psychological presents the grocer with one of his big 
for Gt Gece coms 0 be 0 peolt 1 advertising. They just say “Drink profit opportunities. Some of them 
must sell the case of soap. To sell the milk!” It’s good for you, “during June know it and are taking advantage of 
case of soap, I advertise it. If there’s Dairy Month and in Back-To-School » 
room left in the ad, maybe I advertise newspaper advertising campaigns. The This advice can be directed at deal- 
milk, maybe not. I don’t get any ad- rest of the year, when they do adver- ers as well. 
vertising allowance from the milk com- tise, it’s mostly price. That goes for the Very few of the retailers had any 
pany. Maybe they'll pay for half the few special promotions they do, too. complaints about the actual, physical 
od with Guslr aaae in & 4 1 ocecem One company we deal with sold a lot relationships between themselves and 
long enough. I don’t know. I also make of milk during one promotion by giv- the dealers. It was only on the price 
a lot bigger profit on soap than I do ing away one quart of chocolate drink and on regulations at the cetaiies 
on milk. So what should I advertise with every purchase of a half-gallon grumbled. “After all,” says Lawrence 
soap or milk?” of fluid. That's good as far as it goes, Drake, editor of the grocery edition 
Change of Pitch Needed but it doesn’t encourage that part of of Chain Store Age, “Service is all 


our population who do not drink they've got to sell to the grocer.” 
When I suggested that milk com- enough milk to drink more.” 


panies are already doing a consider- “Better service,” he says, “is infinite 
able amount of advertising grocers said This particular executive saw the attention to unimportant details.” 
that the bulk of such advertising was problem of promotion not as one af- Dealers should concentrate on prompt 
aimed at the wrong audience. Said one fecting individual dealers by them- deliveries, deliveries as near the point 
grocery executive, “It seems to me that selves so much as it is a problem of sale as the retailer wants, no leakers, 
there should be a change in the pitch affecting the whole fluid milk industry saahrncgaeal bill forms that are easily 
of fluid milk advertising. It should be in any given area. The problem of (Please Turn to Page 106) 
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GLASS 


tO 


GLASS 


EYE APPEAL blends with taste appeal when 
friends are greeted with a refreshing drink 
poured “glass to glass.” The sparkle and glitter 
of the glass bottle seems to signal “Enjoy 
Yourself!” Those with the good taste to prefer 
china to tin plates and linen to paper napkins 
always prefer the better taste, finer quality 

of GLASS. 





| 2 : ue ilies 
“Atizing in ke 7 ee z 
: : ae ; : SINCE pis: ae IT TASTES BETTER IN GLASS 
SAPULPA, OKLAHOMA 
September, 1955 35 








Here’s an Inexpensive 


Way 


to Keep Your 


Name Before the Public and Add a Dash of 
Spice to Your Regular Advertising Program 


Seven Small Space Advertising Ideas 


Small space adver- 


name 


Cnilusine tising, as its 
implies, is designed 
for a 


space, generally one 


very small 


column by one or 
inches. Its 

function is to keep 
your name constantly before the pub- 
lic in a favorable, inexpensive way. It 
should be considered as institutional 
advertising which will augment your 


more 


regular advertising program. 

Milk distributors who use this kind 
of advertising know that the success of 
this bullet type of presentation de- 
pends upon consistent use and good 
copy ideas. 


Here are seven ideas that dairymen 
have used with some success in their 
small space advertising. A few changes 
or a twist or two can develop some 
other ideas that will make your small 
space ads more effective. 
CONGRATULATIONS 

Using a small space advertisement 
one column by five inches, a milk 
plant can adopt this advertising idea 
for a limited amount of money. There 
are many variations of the basic idea 
that can be used or the plan can be 
used on a week-after-week basis. 


Some local group (church, fraternal, 
civic or school) is selected each week 
to be “congratulated” in the milk 
This group 
should have done something during 
the past week that will be known to 
many people. It can be a special fund 
raising campaign, its anniversary, a 
special social event, or something that 
has news value and something that 
should draw the congratulations of the 
entire community. 


plant’s advertisement. 


Or, the dairyman can select some 
individual for his congratulations ad- 
vertisements. The 


individual should 
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have been mentioned in the local news 
during the week and be well known 
in the community. The individual is 
given a public commendation for what 
he has accomplished during the past 
week. 

With a consistent small space adver- 
tising program of this nature, a milk 
plant will find several problems that 
will develop. First, there will be weeks 


where there are two local groups or 


besiaecs * or “An Orchid 
COMING EVENTS 

Several milk plants have discovered 
that one sure-fire way to keep the 
firm’s name before the public is to run 
small space advertisements of a public 
service nature. The size of these ads 
will vary, but can usually be kept with- 
in the limits of one column by six 
inches a day. 





They tell me... 


“Man Bites Dog” is the classic example of the unusual event. 


Although the classic is 


seldom encountered, every community has its share of stories that ooccur every day. An 
institutional advertisement built around stories of unusual events is a sure-fire attraction. 





individuals who should be congratu- 
lated. Who will the dairyman select 
without endangering the ill will of the 
other and consequently hurt his busi- 
ness? One method adopted when this 
problem arises is to give each indi- 
vidual or group equal recognition in 
an advertisement. 


Second, there will be weeks when 
there is nothing of a nature that should 
be congratulated. When this happens, 
the dairyman can select some little 
known individual in the community 
who does the same thing day-after-day 
and who is seldom recognized . . . the 
elevator operator in the court house, 
for instance, could be congratulated in 
the milk plant’s small space advertise- 
ment. 


By adding a little imagination to 
this small space advertising campaign, 
a dairvman can come up with some 
new and different ideas for this cam- 
paign. For instance, the advertisement 
might be titled “we are Proud of 


The milk plant runs a heading over 
the advertisement that indicates it is a 
listing of local attractions. The space 
in the advertisement, except a small 
area at the bottom that give your firm 
name identification, is devoted to a 
time and place listing of local events 

public card parties, lodge meetings, 
school events, etc. 

People of the community will quick- 
ly develop the habit of checking this 
day-after-day advertisement for a list- 
ing of these events. Groups sponsoring 
events will contact the milk plant with 
the date for their event so it can be 
Thus, 


through constant repetition, the dairy’s 


listed in the advertisement. 
name is driven home as milk and dairy 
products headquarters . . . in the com- 
munity. 


IT HAPPENED 

This is a news type of small space 
advertisement that will require a little 
thought and a little work to get it 
underway. The advertisements select 
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Use Single-Operation Seal-Hood and SAVE! 


— 


Seal-Hood in your dairy means: 


BIGGER PROFITS. With Seal-Hood, profits are sure 
to go up. One fast impact does the trick—bottles are 
capped and sealed efficiently, economically...no sepa- 
rate hooder needed. You use fewer personnel, less 
time, less floor space—cut operating costs four ways! 
What’s more, Seal-Hood does away with costly bottle 
breakage and milk loss. 


LASTING FRESHNESS. Seal- 
Hood clamps a full, tamper-proof 
closure on the bottle neck —with- 
out touching the pouring lip! 
From the capping line to the last 
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drop in the bottle, your milk stays fresh because Seal- 
Hood’s sanitary closure snaps tightly back on after 
each use. 


LOWER UPKEEP COSTS. Our expert mechanics will 
keep your Seal-Hooders operating at top efficiency — 
replace all damaged or run-down parts promptly — 
and it costs you nothing! 


Smart dairymen everywhere are saving the Seal-Hood 
way —how about you? Write us today for the full story 
on Seal-Hood and Seal-Kap closures. Or ask to have 
our representative call. 


AMERICAN SEAL-KAP CORPORATION, 11-05 44th DRIVE, LONG ISLAND CITY 1, N. Y. 


Suil-Kold AND Seal Kyi PROTECT TO THE LAST DROP IN THE BOTTLE 


*Trade-mark Reg. U. S. Pat. Off. 








little known events that happened - 
something of an unusual twist — and 
gives a report on these items in the 
column. 

Once the column is going on a day- 
to-day or week-to-week basis and has 
developed considerable local reader 
ship, people will keep the dairy in 
formed of things that should be given 
notice. Funny happenings, odd news 
items, can all be used to add more in 
terest to these small space advertise- 
ments for a milk plant. 

Some dairymen have found news- 
paper reporters who have ideas of be- 
coming columnists who will write the 
material for the daily small space ad- 
vertisement for a nominal amount or 
at no cost if they are given a by-line. 
Naturally, this must be checked with 
the local newspaper to insure a con- 
sistent following for the small space 
advertisements started by a milk plant. 
TEASER 

A teaser advertising campaign that 
employs small space in the local news- 
paper will attract considerable atten- 
tion. However, it cannot be used on a 
consistent basis because eventually the 
mystery of the campaign must be re- 
vealed to the readers. 

For some event such a 
plant’s anniversary, a milk plant can 
employ small space advertising very 
effectively. During this campaign, the 
milk plant has some mystery it wants 
to parade before the public. One idea 
would be to have the telephone num- 
bers given in small space ads about 
one column by one inch in size. 


special 


Other ideas for numbers that have 
heen employed in small space teaser 
advertising by milk plants have in- 
cluded the street address, the year the 
firm was founded, the number of years 
in business, the new product spelled 
backwards, etc. 

In a teaser campaign, there are two 
thoughts to keep in mind: (1) create a 
mystery through the use of suspense 
on some little thing, and (2) after in 
terest is at a high pitch, reveal the 
answer in large space advertising so 
everyone has the answer to the mvs- 
tery. 


HUMOR 


This type of small space advertise- 
ment is mighty effective — and mighty 
dangerous. Humor is hard to define 
and what may be funny to some of 
your customers may be poor advertis- 
ing for others. If you use humor in 
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your small space advertising, be care- 
ful not to hurt the feelings of anv of 
vour customers 


One type of humor that can be used 


NEWSY NEWS 


Just plain news, as long as it is news, 
is a prime device for getting reader- 
ship. Newspaper reporters quite often 
are looking for a sideline that will 
turn them an extra penny or two. They 
are excellent people to retain for o 
combination news column-advertisement 
presentation. 


Coming 
Events... 


A calendar of things that are scheduled 
to take place in the community is a 
good public service project. It will also 
be read. This one works both ways — 
the sponsors of the event and those 
interested in attending will be readers as 
well as the rest of the community that 
simply wants to know what is going on. 


RRR 











1593 


The “teaser” or mystery advertisement 
is one of the most effective but also 
one of the most difficult types of copy 
to develop. Many ideas can be used. 
However, the ideas must be good. Poor 
ideas are very likely to produce an 
enormous nothing. 





in small space advertising is the short 
epigram that starts with a line like 
“Did you know?” or “I wonder,” or 
“They tell me.” For instance, there is 
one type of humorous advertising copy 
that is available for milk plants on an 
exclusive local basis. 

This is a collection of five or six 
short epigrams that all start with the 
same line . . . “They tell me.” For in- 
stance, a typical one is like this, “They 
tell me that a good wife laughs at her 
husband’s jokes, not because they are 
clever, but because she is.” Then the 
dairyman follows this with one in the 
same vein, “They tell me that (brand) 
milk is best. 

CARTOONS 


Newspaper and magazine readers 


give higher than average readership to 
cartoons. This punchy type of humor 
is good — if properly prepared — and 
can attract considerable attention to a 
milk plant’s small space advertising. 


Cost for preparing these is a little 
higher than for the epigram humor, 
but with the pictorial treatment you 
will get more and better readership. 
There are several cartoonists who will 
prepare cartoons to your ideas or 
furnish their own ideas for cartoons. 
The finished cartoon is only one dollar 
if several are purchased at one time 
and for a small space campaign. You 
will be assured of having something 
that is different from other advertisers 
in your community with cartoons. 


There are other cartoons that are 
prepared in mat form and can be pur- 
chased for the exclusive use of a milk 
plant in his community. The cost of 
these is not as high as those prepared 
to direct order, but they may lose some 
of the local flavor that can be included 
in the other type. 


PUZZLER 


A milk plant can use one column 
one or two inches a day with a simple 
puzzle that will attract considerable 
readership. For instance, the plant's 
ad could scrambled word 
shown one day. Customers reading the 


puzzle would try to figure it out 


have a 


and the next day check their guess 
with the right answer. 


Any word can be used for this sim- 
ple puzzle. To add a little variety to it, 
the dairyman can take a simple com- 
bination of letters that can spell two 
words. For instance, the letters “owh” 
can spell “who” or “how”. The result 
ing arguments among newspaper read- 
ers will give more attention to you 
small space advertisements at nominal 
cost. 


A book of puzzles or riddles will 
give you hundreds of ideas for puzzler 
small space advertisements that will 
keep the name of your milk plant be- 
fore the people of your community. 


None of these seven ideas for small 
space advertisements have put much 
stress on milk or dairy products. They 
are not supposed to. As we said at the 
beginning, their function is to add a 
dash of spice to the regular program 
and keep your name before the public. 
This, experience has shown, they do 
remarkably well. 
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and that can mean 


big extra profits for 


Use Johnston Chocolate Dairy Powder and 
see chocolate milk sales and profits soar! 


School time is extra profit time— particularly when 
you use Johnston non-settling dairy powder. 
Johnston’s unfailing goodness brings the young- 
sters back for more and more. Milk sales climb. 
Profit margins and net profits climb, too. What’s 
more, Johnston Dairy Powder is concentrated choco- 
late flavor (so you don’t pay freight on added water). 
Get all the facts immediately. See your Johnston 
representative or write, wire or phone direct. 


Famous for quality chocolate 
products for over 100 years 


S$ AND CHOCOLATE 


you 




















ROBERT A. JOHNSTON COMPANY 


MILWAUKEE, WISCONSIN ¢ 


September, 1955 


HILLSIDE, NEW JERSEY 
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WORKMEN’S COMPENSATION 
ACT 

A judgment for $17,000, 
awarded a workman against the 
Pevely Dairy Company in Mis- 
souri, was reversed by the 
Supreme Court of that state on 
the ground that whatever claim 
the injured man might have 
was governed by the Workmen’s 
Compensation Act. The work- 
man had been standing on a 
plank while painting a water 
tank. The plank had _ broken 
and the workman injured in the 
fall. While he had done general 
farm work, he had done none in 
connection with the cattle or 
in the raising, harvesting or 
caring for crops. 

The dairy company’s defense 
was that the man was not en- 
gaged in farm work within the 
provision of that statute exempt- 
ing from its provisions “employ- 
ers of farm labor,” and_ that 
consequently any claim he had 
for injuries should be deter- 
mined by that statute. 

The court in its interpretation 
of the phrase “farm labor” held 
that it applied only to persons 
employed on a farm in the cus- 
tomary types of farm work or 
employed and paid directly by 
a farmer in the transportation of 
farm products. 


“The Industrial Commission,” 


said the court, “has rightly en- 
deavored to define the term 
‘farm labor’ by reference to its 
customary and ordinary usage 
and attempted to distinguish the 
common, ordinary significance 
of the term ‘farm’ and ‘farm 
labor’ from the specialized 
meanings thereof when in ex- 
ceptional and rare instances the 


By ALBERT W. GRAY 


word is extended to embrace 
such areas as a worm, rattle- 
snake, crocodile or even oyster 
farm.” 





Dost v. Pevely Dairy Co., 273 S.W. 
2d 242, Missouri, November 8, 1954. 


NEGLIGENCE IN THE SALE 
OF CATTLE FEED 
A Mississippi dairy owner was 
awarded a judgment against the 
E. I. du Pont de Nemours and 
Company for injury to his cat- 
tle from feeding soybean meal 
processed with a chemical, trich- 
loroethylene, manufactured by 
that company. The judgment 
however, was reversed on ap- 
peal by the Supreme Court of 
that state on June 14th. 


The food had been purchased 
by this dairy owner from a deal- 
er six months after the du Pont 
Company had advised the dealer 
that it recommended that sales 
of meal processed with this 
chemical be confined to outlets 
other than cattle feed until more 
definite information was avail- 
able, of its affect on the cattle 
to which it was fed. 


In its reversal of this judg- 
ment the court said, “The mod- 
ern doctrine may be regarded as 
allowing recovery for injury or 
damage to property in all in- 
stances where negligence can be 
made out against the manufac- 
turer, that is, where the manu- 
facturer can be found to have 
been negligent and such negli- 
gence was the cause of the prop- 
erty damage. 

“If du Pont is to be held lia- 
ble in a case of this kind such 
liability must be predicated upon 
du Pont’s failure to exercise due 
care in warning the dealer in 


ON THE LEGAL SIDE 


cattle feed of the danger inci- 
dent to the use of this product 
as a solvent in the processing of 
soybean meal. But du Pont did 
warn the dealer of the dangers 
approximately three months 
prior to the date of this sale.” 





E. |. du Pont de Nemours & Co. v. 
Ladner, 75 So. 2d 249, Mississippi, 
June 14, 1954. 

* 


SALES TAX EXEMPTION 

The Alabama sales tax ex- 
empts from the tax, “The gross 
proceeds of sales of all live stock 
by whomsoever sold and also 
the gross proceeds of poultry 
and other products of the farm, 
dairy grove or garden, when in 
the original state of production 
or condition of preparation for 
sale, when such sales are made 
by the producer or members of 
his immediate family or for him 
by those employed by him to 
assist in the production thereof.” 

The Sanitary Dairy in that 
state operated four retail milk 
stores in which 60% to 75% of 
the milk sold was from the dairy 
of this producer and sold in the 
same manner as were cigarettes, 
razor blades, sandwiches, cold 
drinks and similar items. 

The Supreme Court of that 
state in a decision made in Nov- 
ember held this sales tax exemp- 
tion was not available to that 
producer. 

“In applying this provision 
we are aided by two rules of 
construction. One is that it is 
designed for the benefit of farm- 
ers and not those engaged in 
the mercantile business. The 
other is that exemptions from 
tax statutes are to be strictly 
construed against the taxpayer. 

(Please Turn to Page 114) 
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GIVE EM MILK THEY CAN SELL! 
2 SURE-FIRE CUSTOMER APPEALS FOR SELLING 


ULTI-VITAMIN MILK 


i.NEW! 


“This is a new bottle of milk. I’m 
telling my old customers about 
it first.” 


2.GQ0D 
HEALTH! 


“Tt contains 9 essential vitamins 
and minerals. With all the con- 
fusion about diets, this milk as- 
sures you a well-balanced diet.” 


3-ECONOMY'! 


“It’s actually the cheapest way 
to get your vitamins. All these 
vital food factors for only pennies 
more on your weekly milk bill.” 





In all cases where this profitable milk 
has been sold, there have been (1) a 
very high conversion rate; (2) an 
average 50% reduction in customer 
turnover. 


Whether you operate in a state per- 
mitting Multi-Vitamin Milk or not, 
you owe it to your firm and your 
retail men to know all the facts. Con- 
tact your Vitex representative or write 
to us direct. 





VITEX LABORATORIES 


Pioneer Producers of Vitamin Concentrates for the Dairy Industry 


A Division of NOPCO CHEMICAL COMPANY cD Harriton, Nu 


Richmond, Calif. 


THE COM PLETE LINE Vitamins from natural marine sources UVO-CRYST...Pure crystalline vitamin D2 
Wrex a. pas 1 tom 2 ip peel — Da 7 NOPCO MULTI-MIX NO. 2... Thiamine, Riboflevin, Niacin, Iron, lodine 
OF VITAMIN CONCENTR ATES VITEX D...Vitomin D from natural marine sources NOPCOL DP... irradiated Ergostero! D2 in Propylene Glycol 
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Write for information about P-38 Dacro 

. names of dairies where you can see 
it in operation .. . facts about the Dacro 
Bottle Replacement Plan. 
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. Dacro Sales 
e off ; 
Baltimore 3, Maryland 
-seal 
leview | September, 1955 


43 








Legislative Committee Ginds Present 
Statutes Inadequate Aa — 


Time Runs Out On Truce In Utah 





Price War 





N uneasy truce has settled over 
the battleground of the war- 
torn fluid milk market in Utah. 

The price war, which saw prices plum- 
met to disastrous lows, has involved 
Safeway stores and other Utah distri- 
butors. 

The reached the point 
where public officials saw a threat to 
the public health, safety and welfare. 
The Utah Council ap- 
pointed its milk sub-committee to in- 


situation 


Legislative 


vestigate and report. 

In accepting a report of its sub- 
committee the Council recommended 
the calling of a special session of the 
State Legislature to consider regula- 
tory measures only if and when the 
retail price of Grade A milk in paper 
containers falls below 20 cents a quart 
“with consequent injury to the general 
welfare.” 

Although the council did not spe- 
cifically indorse all the conclusions and 
recommendations of the subcommittee, 
it passed a motion which had the effect 
of amending the major recommenda 
tion dealing with a special session. 

Offered by Mark Paxton of Filmore, 
the motion said in substance that a 
special session was recommended only 
if the retail price fell below 20 cents 
“and the price cutting is passed on to 
the producer.” 

This additional qualification to the 
special session recommendation was 
not inserted in the subcommittee re- 
port but was expected to appear in a 
letter transmitting the report to the 
governor and members of the Legis 
lature. 

Governor Lee’s office 
announced that an additional 60-day 
truce in the milk price war which 
prompted the milk study had been 
agreed to by the interested parties. 


Meanwhile, 
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Safeway Stores, Inc., it was explained, 
had agreed to the truce so far as price 
cutting was concerned but not as to 
restrictions on advertising. 


The initial truce extended to June 
23 and the extension was sought and 
obtained by the governor on the as- 
sumption that additional time would 
be needed by the subcommittee and 
council to complete their reports. 


Members of the council differed in 
opinion as to the precise position of 
that body with regard to reeommenda- 
tions. Some opposed definite council 
recommendations on the grounds that 
the function of the body was to assem- 
ble facts and information to pass on to 
the governor and the legislators for 
their guidance. Others took the posi- 
tion that by accepting the report, the 
council had adopted the conclusions 
and recommendations of the subcom- 
mittee as its own. 


Even though differing, the council 
adopted a motion by State Senator 
Elias L. Day directing the chairman 
and director to transmit the subcom- 
mittee report, including the conclu- 
sions and recommendations, to the 
governor and the legislators. The con- 


clusions were: 

1. That prices paid to Utah milk 
producers charged by 
processor-wholesalers and retailers are 


and prices 
fair and reasonable, based on past op- 
erating costs. 


2. Evidence introduced at the hear- 
ings indicate some milk distributors 
able to price 
charged to consumers to 20 cents in 
the Provo-Salt Lake-Ogden area with- 
out injury to producers. 


3. That the sale of fluid Grade A 


milk in paper cartons by retail stores 


may be reduce the 


need not result in injury to producers; 


that such reduction will force reduc- 
tions in profit margins, with conse- 
quent reduction in services, but that 
the subcommittee does not feel legis- 
lation to maintain the price at 21 cents 
is necessary or advisable; that home 
delivered milk can be reduced from 
22 to 21 


damage to the sellers. 


cents without irreparable 


4. That sale of milk in paper car- 
tons at less than 20 cents may result 
in direct losses to the producers and 
distributors and is not justified by the 
evidence. 

5. That milk sold at stores in glass 
bottles is a minor factor and should 
not be considered as competition to be 
met by dealers using paper cartons. 

6. That present Utah statutes are 
not adequate to meet the present milk 
problem, including anti-trust and fair 
trade laws. 

Senator Clifton G. M. Kerr, a mem- 
ber of the subcommittee, raised an ob- 
jection to the motion conditioning the 
special session recommendation on 
passing of price cuts below 20 cents 
to the producer. 

Kerr said 45 per cent of the milk 
was handled by producer-cooperatives 
and a reduction at any level would fall 
automatically on these producers. 

Paxton, who introduced the motion, 
said the producer should be protected 
as a means of protecting the milk sup- 
ply, but he did not want to fix prices 
to the consumer. Another 
member that even at 
prices an abnormally large number of 


council 
said present 
Utah dairy cows were being sold to 
California dairymen. 

“TI had heard,” Paxton said, “that all 
our school teachers were going to 
California but I didn’t know our cows 
were going there too.” 
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Introducing the CertifiedEc 


sé Bulk Milk 


Cae Il 
Ane yalue Check these fe 





SAMPLE COMPARTMENT _ sepa- 


rate, built in, of same sanitary 
construction as pump compart- 
ment, including portable ice chest 
and sample bottle racks. 





GASKETS_—securely attached be- 
hind removable stainless steel 
plate. 


HINGES _ stainless steel continu- 
ous type all doors. 





PUMP COMPARTMENT —all corners 
rounded on full 1” radius. 


PROTECTIVE APRON ~_ between 


rear bumper and skirt, shields 
compartment from road grime. 





BUMPER _ bolted to truck frame. 





Requests for specifications, prices, sizes, 
and delivery dates on this Certified 
Economy Model will be promptly answered. 

If desired, full information on the Certified Standard 
Model, America’s most completely equipped Bulk Milk 
Pick-up Tank, will be included. 





DAIRY EQUIPMENT(L 


“Eighteen years of experience in stainless steel equipment for the Dairy Indus 
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fiedEconomy Model 


Pick-Up [Tanks 


Lest features... 













MOTOR-CORD COMPARTMENT 
—stainless steel lined. 


CORD HANGER-stainless steel rod. 
Readily removed if reelite required 
in future. 


DOOR CLOSURES-stainless steel 
cam acting. 


DOOR BUMPERS-—rubber, to protect 
directional lights. 


PUMP DRIVE—through two sheave 
pulleys and belts. 


WALKWAY - streamlined, skid- 
proofed with abrasive mastic. 








SKIRTING—welded one piece con- 
struction. 


LIGHTS and REFLECTORS— meet all ICC 
and State regulations. 


LADDER—each side, same material as outer 
jacket. 





STANDARD EQUIPMENT-— includes all 
items shown less sample bottles. 


MILD STEEL SURFACES—sandblasted and 
prime painted. 





CERTIFIED 


ECONOMY COMPARTMENT-— mounted above truck 
MODEL frame for maximum road clearance. 
os In addition to our bulk milk pick-up tanks, we make a com- 
i 


plete line of stainless steel truck tanks, trailer tanks, and hold- 
ing tanks. Completely equipped Standard Model also available. 


NT DIVISION $ssstaintess & STEEL PRODUCTS COMPANY 


| 1000 Berry Avenue « St. Paul, Minnesota © Phone: Midway 6-8833 
airy Indust 
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STATUS QUO WINS IN CALIFORNIA 





Legislature Rebuffs Safeway’s 
Attack Against Milk Price Law 


A two-year assault 
on California’s Milk 
Control law by Safe- 
way Stores Inc., has 


Cuclusive 
fede 


resulted in a con- 

vincing victory for 

the status quo forces 

following a hammer 
and tongs battle in the state Legis- 
lature. 

The big issue was a bill sponsored 
by the Challenge Cream and Butter 
Association to change the basis for 
determining market milk resale costs. 
Under the amendment the fair trade 
provisions of the resale milk laws 
would be eliminated, and the resale 
price set according to “reasonably 
necessary costs of reasonably efficient 
representative distributors.” 

This provided the state Bureau of 
Milk Control with greater latitude to 
select a lower-cost operator to base 
its resale prices on, but the amend- 
ment words “representative distribu- 
tors” would obviously eliminate a cap- 
tive creamery or captive market from 
being considered. This of course was 
aimed at Safeway, which does not 
distribute to all types of outlets. 

Resale prices under the Desmond 
Act were set on the basis of provid- 
ing the distributor a return that gives 
him all necessary costs, including a 
“reasonable return upon necessary in- 
vestment” of reasonably efficient dis- 
tributors. Secondly, prices were set so 
as to retain in the business of distri- 
bution only a sufficient number of 
plants with sufficient capacity to meet 
consumption requirements. 

Safeway opposed the amendment 
on the ground that it permitted the 
California Director of Agriculture un- 
reasonably wide latitude in settling 
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By NEALE LESLIE 








Milk control at the resale level was introduced in California nearly 
twenty years ago. For a large part of those two decades the legislation 
authorizing resale price fixing has been under attack. 
courts and the legislative halls the issue has been argued. Principal 
opponent of resale price fixing has been Safeway Stores, Inc. Basis 
for Safeway opposition is its contention that it can sell milk at a 
lower price than the law allows. The story printed here is an account 
of the most recent chapter in this stormy tale. 


In both the 








milk resale prices. Specifically, Safe- 
way demanded a definite formula be 
established for arriving at these fig- 
ures. 


The Challenge bill also provides 
quantity discounts to groceries, and to 
home-delivery consumers, by limiting 
quantity discounts out of the store to 
savings in “store” costs. This prob- 
ably reduces the chance of passing on 
to the consumer any discounts the 
grocer may get for buying in larger 
amounts. 


A major factor in the battle is the 
legal which Safeway has 
brought against the Bureau of Milk 
Control at Hanford in Kings County 
superior court, challenging the resale 
provisions of the Milk Control Act. 
A decision on this case will be ren- 
dered in September. 


action 


Important legislative measures were 
two laws passed to insure separability 
of the sections of the Milk Control 
Act in the event of a successful con- 
stitutionality attack, as might be the 
case at Hanford. 


To understand the situation it must 
be realized that the Milk Control Law 
consists of two divisions, the Young 
Act, regulating the fixing of mini- 
mum prices to be paid to market milk 
producers, and the Desmond Act, 


which regulates milk distribution, in- 
cluding resale prices. 

Safeway’s attack has been levelled 
at the Act, both in the 
courts and in the legislature. The old 


Desmond 


law required the Director of Agri- 
culture to issue resale price orders 
fixing minimum fluid milk prices on 
distributors’ sales to retail stores and 
secondly on the sale to the consumer 
on retail routes and in retail stores. 


Safeway argues that the Desmond 
Act is obsolete as it was enacted in 
1937, and revolution has 
taken place in the California milk in- 
dustry since that time. Distribution of 
milk has become statewide, destroy- 
ing the isolation of the old self-con- 
tained marketing areas. Therefore 
Safeway declares the “supply-line” 


claims a 


formula is no longer applicable. 


Safeway also contends that the 
Desmond Act is no longer in the pub- 
lic interest, as it benefits only a small 
group of milk distributors and _ that 
the act is unconstitutional as a denial 
of due process of law and equal pro- 
tection of the laws. 

It was this question of constitu- 
tionality of the Milk Control Act that 
roused the entire industry. Producer 
groups, who had been critical of dis- 
tributors’ tactics in dealing with sur- 
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pluses, became alarmed at the possi 
bility of the overthrow of the milk 
law. Some legal opinions were to the 
effect that if the Desmond Act should 
be declared unconstitutional then the 
Young Act would also be invalidated. 
And the specter of the milk wars of 
the thirties was enough to force a 
shotgun wedding. 


Consequently, instead of the usual 
free-for-all, the pro Milk Control Act 
forces meeting at the California Dairy 
Council Market Milk Board ironed 
out their differences and presented a 
united front at the legislature. The 
only disharmony in the industry was 
caused by Safeway’s newspaper and 
television program aimed at defeating 
the amendment. 

After the amendment was passed 
by the legislature, Governor Goodwin 
Knight held a special hearing on the 
bill before he signed it into law. At 
this hearing Willard Johnston, attor- 
ney for Safeway Stores and Lucerne 
dairies, accused the State Bureau of 
Milk Control of “corrupt pricing prac- 
tices.” 

He claimed “the Bureau” permitted 
money to be taken out of the pockets 
of consumers for the profits of dis 
tributors.” 


On the other hand spokesmen for 
the California Milk Producers Asso- 
ciation, the AFL Teamsters, the Cali- 
fornia Retail Growers Association, and 
the State Grange all supported the 
amendment. 

Otto Jones, an independent Visalia 
distributor and an independent Fresno 
dairy spokesman, was bitterly critical 
of the amendment. He said the pres- 
ent law permitted independents to 
stay in business, but with the amend- 
ment, the big distributors dealing in 
a wide variety of dairy products 
would be permitted to grab retail 
store outlets by offering better quan- 
tity discounts on “package deals.” 

Unquestionably the record of the 
recently formed California Milk Pro- 
ducers’ Federation, representing 1,400 
market milk producers, has been ex- 
tremely effective in its first session 
with the legislature —the box score; 
11 bills sponsored and eight of them 
signed into law. 

The Bramkamp bill sponsored by 
Lynn Bramkamp, manager of the Cal- 
ifornia Milk Producers Federation, 
changes the producer pricing pro- 
gram. This legislation requires that 
all usages of milk, fat and skim, re- 
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gardless of where it is produced or 
sold, be accounted for to a producer 
at the class price of the product sold. 
This provision will eliminate the inter 
market shipment of cream whereby 
separated cream is moved over a mar- 
keting area line, sold as a market 
cream product, but the milk is paid 
for at either manufacturing or butter 
quotations, so that not only does the 
distributor get all his skim milk free, 
but the producer usually pays freight 
on both fat and skim. Producers have 
claimed for some time that intermar- 
ket shipments of cream chiselled 
them out of millions of dollars. 


BRITISH TARS 
NOW DRINK MILK 


From Herald Tribune Bureau 
Copyright, 1955, N. Y. Herald Tribune Inc. 


LONDON, Aug. 9. — British 
sailors have broken radically 
with a venerable tradition—rum, 
whiskey and beer. They have 
taken to a new kind of drink — 


milk. 


Members of the British Army 
and Air Force have made only 
a slightly less radical shift in 
their drinking habits. They have 
taken to 
drinks. 

A survey by N. A. A. F. L, 
British counterpart of American 
service men’s post exchanges, re- 
ported these 


tea, coffee and _ soft 


“tremendous 
changes” in the tastes of British 
service men. 


Alcohol accounted for 95 per 
cent of the sales in service men’s 
canteens fifty years ago, but now 
it is only 5 per cent, according 
to the survey. 


(Reprinted with permission of 
N. Y. Herald Tribune). 


A secondary result of the Bram- 
kamp bill will be the mandatory sepa- 
rate pricing of fat and skim compo- 
nents of fluid milk, as well as of whole 
milk. Under the new law, usages of 
market milk must be paid for to pro- 
ducers at the market milk price. This 
is particularly important as a new law 
permits soft milkshakes to be made in 
counter freezers without the addition 
of whole milk. It also requires the 
mix used must be made with market 
milk. 

No plant or transportation charges 
can be made unless listed in the Stabi- 


lization and Marketing Plan, and then 
each separate function performed is to 
be priced. If this data is not listed 
these transportation fees cannot be 
charged to the producer. The law also 
put co-operatives on the same basis 
as the individual producer. They are 
not required by distributors to sell 
market milk or cream at less than the 
price set for this category, nor can 
they offer to sell distributors market 
milk or cream at less than market 
price. This does not effect the way 
the co-operative pays its own pro- 
ducers, but it does effect any rela- 
tions between a co-operative acting as 
a distributor and any other distribu- 
tor, producer or co-operative acting as 
a producer. 


While the producer price for all fat 
and skim will be mandatory in all 
areas, no resale pricing is provided for 
skim milk and the Department can 
price resale cream if it wishes, but is 
not compelled to, except in two coun- 
ties where existing cream resale prices 
are continued. 

Another law provides the Bureau of 
Milk Control with the right to set up 
fair-trade practice regulations and 
gives them the effect of law with the 
same penalties. This should strengthen 
the Bureau’s enforcement procedures 
if it cares to use them widely. 

Recently three major milk and ice 
cream distributors and one co-opera- 
tive were charged with lending 
money, financing or other illegal prac- 
tices in order to secure and hold the 
dairy products business of more than 
100 market and restaurant outlets. 
The companies that were named in 
the complaint were Arden Farms, 
Foremost-Golden State, Carnation 
Company and the Challenge Cream 
and Butter Association. 

These organizations, with the ex- 
ception of Carnation, were charged 
with setting up wholly controlled f- 
nancing companies to make loans to 
customers, which loans in some cases 
were resold to banks or held for ma- 
turity. The total amount 
came to more than 2 million. Carna- 
tion was charged with making lease 
sales. It is to put more teeth in the 
law governing such cases that the new 
legislation was passed. 


involved 


Some California dairy leaders feel 
that little was accomplished in this 
legislative session. H. G. Claudius, 
manager of Consolidated Milk Pro- 

(Please Turn to Page 114) 
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Ss, but is Here’s a brand new idea in package 
vO coun- design from Lily* to help you “top” all 


le prices previous cottage cheese sales! It’s the new, 


improved “Overall” with the skirt printed 


jureau of in solid color and various design patterns. 
7 — This new idea provides a package 

ilk Pi closure with greater visual impact — to 

rengthen catch the customer's eye faster and 
nopiiane capture more impulse sales. 

ely. These new “skirt” designs give the entire 
and ice container a big boost in eye-appeal, 

-0-opera- buy-appeal. Printing the skirt in a solid 

lending color makes lid and body appear as one 

gal prac- unit . . . giving the package an unusually 


hold the 


pleasing appearance. What’s more, a 
ore than 


printed skirt reduces any scuffed or soiled 


Begs look that may result from rough handling 
—_— of the package. And there’s greater 


vaation legibility of the wording on the lid when 
» Cream a background color covers the entire 
disc portion. 
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NUMBER OF QUARTS MILK TOTAL 
ENTITLES YOU TO A CREDIT OF 


REDEEMABLE AS CASH, BY YOUR 
MENT FOR DAIRY PRODUCTS, OR 
TED FROM NEXT CHECK. 

NOT VALID UNLESS SIGNED 


Mail Address _ 





DAIRY CREDIT CERTIFICATE 
YOUR PURCHASES DURING THE MONTH OF 


a 
i 
BOOK 
Ns <i OD 


ROUTE SALESMAN, IN PAY— 
MAILED WITH AND DEDUC— 





Customer's Signature 


________ Not Valid After 90 Days 





This postal card is used by some dairies 

as a combination receipt, explanation, 

and promotion piece in connection with 

quantity discount plans. The author says 

that most plans of this nature have been 
adopted since 1951. 


Fourteen New York Markets Have Adonted — 
Quantity - Discount Pricing Systems 





Each year more 
dealers are adopting 

Exclusive quantity-discount 
false plans in an effort to 
counteract the grow- 

& ing trend toward 
store purchases of 


milk. Though the re- 
ports on some of these plans have 











been favorable many dealers are still 
hesitant about adopting this method 
of pricing. They want more informa- 
tion on how such a plan will affect 
their route operations. It was for this 
reason that the Department of Agri- 
cultural Economics at Cornell Univer- 
sity undertook last summer, a study of 
quantity-discount pricing on retail 
milk routes in New York State. 


Quantity-discount pricing on retail 
milk routes involves the granting of 
discounts to retail customers that are 
systematically related to the quantity 
of products purchased. This is a logi- 
cal method of pricing milk because it 
tends to relate prices to the cost of 
the services performed. It recognizes 
that delivery costs are largely fixed in 
nature and therefore the deliver cost 
per quart decreases as the size of the 
delivery increases. 


It was found that 11 markets in 
New York State had quantity-discount 
plans in effect, though three other 
markets adopted plans after the study 
was completed. Some of the markets 
had been using quantity-discount 
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By JOHN R. MOORE 


plans since the late 1930's but most 
of them adopted their plans after 
1951. 

The nature of the quantity-discount 
plans used in the 11 markets varied 
in many respects. The size of the dis- 
counts ranged from one cent off on 
two and three quarts, and two cents 
off on four or more quarts to only one 
cent off on six quarts or more pur- 
chased at each delivery (see Figure 1). 

The plans varied also as to the time 
period over which the discount could 
be earned. In some cases dealers gave 
their discounts on the basis of the 
quantity taken at each delivery; a few 
granted discounts on the basis of the 
average quantity taken per delivery, 
and still others on the basis of the 
number of quarts purchased per 
month. The purpose of establishing 
discounts on the basis of the number 
of quarts taken on each delivery or 
on the average number taken per de- 





ABOUT THE AUTHOR 

John R. Moore is a graduate 
student in Agricultural Econom- 
ics at Cornell University. He 
has made a careful study of 
quantity discount plans in New 
York. The research that he did 
was the basis for his thesis. This 
article, written especially for the 
American Milk Review, was 
drawn from that material. 











livery is to encourage customers to 
take less frequent deliveries. In none 
of the markets studied, however, were 
the quantity discounts large enough to 
have a pronounced effect in reducing 
the number of deliveries per customer 
per week. 

By-products Included in Discounts 

The products to which the discounts 
were applied varied between markets 
and sometimes among the dealers with- 
in a market. All dealers interviewed 
who were using a quantity-discount 
plan gave discounts on whole white 
milk. Some dealers added skim and 
chocolate milk while in a few markets 
quantity-discounts were given on all 
products sold including milk by-prod- 
ucts and eggs. One dealer in Buffalo 
allowed all products to count in deter- 
mining the customer’s discount bracket 
but only granted discounts on whole 
milk. 

Two dealers in Schenectady tied 
prompt-bill-payment plans to their 
quantity-discount plans. Customers 
taking milk from these dealers received 
discounts if they had paid their milk 
bills within a specified period. These 
dealers reported that their plans had 
been effective in reducing the number 
of outstanding bills and  bad-debt 
losses. 

A majority of the dealers inter- 
viewed reported that their respective 
quantity-discount plans had increased 
their delivery loads by helping to hold 
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Here is the most versatile half-gallon 
bottle washer pocket ever made 


Now available exclusively on the Cherry-Burrell 
“G2Q”" Washer, this new all-purpose pocket elimi- 
nates the irritating problem of wedging, bypassing, 
off-centering and insufficient cleaning of P-38 to 56 
mm. Y2-pints. 


Cherry-Burrell’s improved "G2Q” Washer with the 
new pocket handles all standard bottles . . . perfectly 
centers ‘em all... completely cleans and regularly 
ejects ‘em all— from 5%” half-pints through rectan- 
gular half-gallons, in finishes from 38 mm. to 56 mm. 


Handles all size é 
and shape bottles — 
WITHOUT 


‘MECHANICAL 
ADJUSTMENT 


September, 1955 


Ask Your Cherry-Burrell Representative — soon — 
about our "G2Q” Washer with the new all-purpose pocket 
that handles all standard size bottles — always. 







CHERRY-BURRELL 


CORPORATION 


427 W. Randolph Street, Chicago 6, Ill. 


Dairy © Food « Farm ¢ Beverage © Brewing © Chem 31— Equipment and Supplies 


SALES AND SERVICE IN 58 CITIES —U. S. AND CANADA 











QUANTITY DISCOUNT PRICE BRACKETS PER QUART 


MARKET 2 3 o 


MIDDLETOWN 22 
NEWBURGH 

TRIPLE CITIES 

ROME 

WESTCHESTER COUNTY 
SCHENECTADY 

AUBURN 

ITHACA 

UTICA 

ELMIRA 

BUFFALO 


5 





6 7 8 9 10 " 12 


This chart shows quantity discount price brackets for standard milk in eleven New York 


markets. 


In some markets the discounts were calculated on the basis of the number of 


quarts taken each delivery. Other plans used average number per delivery while still 
others used a monthly basis. 


old customers on the routes, to add 
new customers and to reduce the num- 
ber of They reported 
further that quantity-discount pricing 
helped to improve relations with their 


split-stops. 


larger-quantity customers and to sta- 
bilize the market price, thus helping 
to avoid price wars. This is contrary to 
the belief of many dealers who are not 
on a quantity-discount plan. It appears 
that by adjusting prices in keeping 
with the cost of the services performed, 
there is less incentive for competing 
dealers to offer special prices and 
secret rebates. 


Not All Dealers Satisfied 
As would be expected not every 
dealer was entirely satisfied with his 
quantity-discount plan. Many of the 
felt that their 
quantity-discounts were too small to 
be effective in meeting store competi- 


dealers interviewed 


tion for the larger-volume customers. 
A few expressed dissatisfaction with 
quantity-discount pricing because of 
extra record keeping. In general, how- 
ever, the anticipated difficulties which 
have deterred a great many dealers 
from adopting quantity-discount plans 
have not been experienced to a serious 
degree by the dealers interviewed in 
this study. Quantity-discount pricing is 
still in effect in all the markets of New 
York State where it has been tried. 


One of the chief reasons given by 
dealers who were not on a quantity- 
discount plan for not adopting a plan 
was that they feared a loss of revenue. 
It is true that dealers ordinarily will 
suffer an initial loss of revenue if their 
discount plan merely lowers the price 
of milk to the larger-quantity cus- 
tomers. But in keeping with the idea 
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of pricing milk according to the cost 
of services performed, the price of 
milk to the smaller-quantity customers 
ordinarily should be raised when the 
plan is adopted. This only occurred in 
two of the markets studied. One dealer 
in Schenectady raised the price one 
cent a quart to those customers taking 
less than 34 quarts a month. In West- 
chester County the dealers raised the 
price one-half cent a quart on the first 
two quarts taken by all customers. In 
neither market did the dealers report 
that they had lost any appreciable 
number of customers as a result of 
raising the price. 

It should not be overlooked that an 


important objective of quantity-dis- 
count pricing is to reduce delivery 
costs by decreasing the frequency of 
delivery to many customers and by in- 
creasing the size of loads on delivery 
routes. If the plan is effective in these 
respects, well realize 
larger net incomes even though a lower 


dealers may 


average price is received per quart. 





EDWIN S. ELWELL 


Many dealers have feared that quan- 
tity-discount pricing would necessitate 
extra time and expense in recording 
sales and deliveries, in preparing drivy- 
ers settlement records and in billing 
customers. Increased difficulty also has 
been anticipated in checking drivers’ 
charges and collections to minimize 
dishonest practices. Only two of the 
dealers interviewed in this study re- 
ported any additional expense for ac- 
counting, due to quantity-discount 
pricing, but many acknowledged that 
some extra time was required. The 
average additional accounting time 
(office and driver) required for grant- 
ing discounts on the basis of the aver- 
age quantity delivered per accounting 
period was only 1.8 hours per route 
per month. For those dealers granting 
discounts on the basis of the quantity 
taken at each delivery, the average 
additional accounting time was 8.5 
hours per route per month. 


This study did not reveal signifi- 
cantly greater difficulties with driver 
dishonesty due to the use of quantity- 
discounts. The dealers interviewed re- 
ported some complaints by drivers 
about extra record keeping and _ re- 
which _ resulted 


duced commissions 


from lower average selling prices. 
However, most drivers accepted the 
quantity-discount plans in good grace 
and recognized the advantages of this 
practice in helping to maintain the 
home delivery method of distributing 


milk. 
Elwell Plan 


Surprisingly, this study did not dis- 
close any dealer in the State who was 
using the Elwell Plan. This plan pro- 
vides for a relatively high charge for 
the first quart and a lower charge for 
each additional quart taken by a cus- 
tomer on each delivery. This type of 
pricing plan appears to have some im- 
portant advantages over the bracket 
system of discounts used in the mat- 
kets studied. 


It involves the following: 


1. A charge to cover the cost of milk 
up to the point where it is loaded 
on the delivery truck at the plant- 
say 15 cents a quart. 

2. A charge to cover those delivery 
costs which vary with the number 
of quarts delivered, such as truck 
maintenance and operating costs 
and a small part of the delivery 

(Please Turn to Page 113) 
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eso In 1954, Tropicana became the first cartoned orange juice producer 
» taien to ever supply pure orange juice the year around. This Summer and Fall, 
ee ena: Tropicana hes again supplied its many hundreds of dairy customers with 
orange juice pure as you squeeze at home. Tropicana, we believe, is the 
only cartoned orange juice producer who can make this statement. Tropi- 
cana is still the only cartoned orange juice produced under continuous 


tof milk government inspection, and only Tropicana cartons bear the U. S. Depart- 
is loaded ment of Agriculture shield . . your guarantee of purity. If your dairy wants 
1 plant- only quality products, then Tropicana is the only cartoned orange juice 


you should consider. You'll be sure of quality, sure of purity and sure to 
delivery have it 52 weeks a year. A Tropicana representative is in your area. Let 
> number him explain the Tropicana program. 
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STRANGE THING BUT — 


Sometimes Trucks Last Too Long 


HIS DEPARTMENT spent a 

very interesting afternoon the 

other day fleet 
tor who retail 


with a opera- 
135 milk 
routes plus a few wholesale routes, 
some distribution trucks and a scat- 
tering of ice cream delivery trucks. 


has about 


His problem comes about as a result 
of his being an extremely good truck 
operator. He has made trucks last too 
long and operate too cheaply. Sounds 
strange but it real 


presents a very 


problem. 

Roughly what he is up against is 
this. He now has in his fleet seven 
prewar route trucks which are going 
strong. As a result of a very strong 
system of maintenance and a_ well 
trained skillful shop force the trucks 
are operating at a low rate in a high 
priced area. The trucks at present 
have a fixed cost of $.83 per day. The 
operating cost is $.74 per day and the 
maintenance cost is $1.28 per day. 
This gives a total of $2.85 per day per 
truck. As you can see by figures he has 
given up on mileage cost and does his 
record keeping and bookkeeping on a 
per day basis. 

Simply for a comparison we will 
give the daily cost of the 1954 trucks 
in the fleet. They run like this. Fixed 
cost $1.46 per day, operating cost 
$1.32 per day and maintenance cost 
$1.48 per day for a total of $4.26 per 
day. Up to now it does not sound 
like much of a problem but follow 
along and you will see. 


What the operator wants to know 
is what to do with the old trucks. It 
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seems a shame to discard trucks that 
operate at such a low cost, but how 
much does he dare allow his fleet to 
age? Some day he is going to wake 
up and find he needs about 50 per 
cent of a whole new fleet. And that 
ove is a little hard to sell to manage- 
ment. It is quite a chunk of money 
to shell out in any one year. 


The Five Year Write-Off 

If a somewhat tricky memory serves 
us right trucks in this fleet are writ- 
ten off in five years. No truck with- 
in the memory of this operator has 
been discarded at five years because 
it was worn out or worn beyond the 
point of economical operation and 
maintenance. There may be good and 
sufficient reason for this write-off. This 
department does not have competent 
knowledge of either bookkeeping or 





WHAT’S YOUR PROBLEM? 

We have been publishing 
this feature TRUCK TALK for 
a couple of years. Many of our 
readers have found it a most 
fertile source of information. 
We'd like to suggest to fleet 
operators that there are oppor- 
tunities here for good advice on 
all manner of problems con- 
nected with truck operation. 
Why not drop us a line outlin- 
ing some phase of the business 
you'd like us to discuss. Just 
write to TRUCK TALK, Ameri- 
can Milk Review, 92 Warren 
Street, New York 7, N. Y. 














It does not intend to in- 


tax matters. 
vade the domain of either the book- 
keeper or the tax expert. 


However, this case does appear to 
demonstrate that bookkeeping for one 
reason or another is drifting further 
and further from reality, probably be- 
cause the people engaged in it are 
more intrigued with technicalities 
than with a true financial history. In 
any case this department firmly be- 
lieves that a truck that goes its merry 
way operating at a reasonable cost 
after it has been written off is pure 
financial fiction. As it was said be- 
fore, there may be good and sufficient 
reason for doing it. We are not the 
judge of that. 


The danger in such a position could 
easily be that a dairy could wind up 
delivering milk at a greater cost than 
necessary simply to make some one 
look good or to avoid the necessity of 
a high degree of budget fluctuation. 
Trucks seldom wear out at the period 
allowed for in bookkeeping. The real 
thing to watch for is obsolescense. 
Right now if the milk delivery busi- 
ness goes into the refrigerated truck 
as fast as it shows some signs of do- 
ing, there are going to be a lot of low 
cost operating trucks finding their way 
into the discard. 


If the milk distributor were a com- 
mon carrier he would probably start 
to build up a reserve against 
trucks from the day they are put in 
service. 


new 


Since the common carrier has 
nothing to sell but transportation and 
he has to get his income from the 
trucks he would be in a bad way one 
day if he didn’t. He would find him- 
self with his income producing ma- 
chinery worn out and no money to 
replace it with. 


(Please Turn to Page 121) 
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MORE PAYLOAD SPACE PER TRIP — MORE PROFIT 
PER TRIP. That’s the story of Divco’s new series 3 
truck bodies, available on all 115”’ wheelbase Divco 
chassis. A clean-cut, straight roofline not only 
gives this body a trim, handsome appearance, but 
allows for more headroom and usable inside space. 
Add to this an additional 1/2 inches in interior 
width, and you have the highest-capacity, multi- 
stop, delivery truck for its size on the road today. 
And there’s no increase in outside dimensions. 























LESS DOWNTIME PER TRUCK — MORE PROFITS PER 
TRUCK. The big problem of body repair becomes 
a very little one with the new Squared-Up Divco 
and for a unique reason. Any of the sectional 
panels on this up-to-date truck body can be re- 
moved without disturbing any lining or insula- 
tion. That valuable time your truck spends in the 
repair shop while lining or insulation is being 
removed and replaced, in order to repair body 
damage, can now be spent on profitable delivery. 


DIVCO’S NEW SQUARED-UP BODY! 




















LESS MAINTENANCE PER YEAR — MORE PROFITS 
PER YEAR. Many years of ferreting out and correct- 
ing causes of rust and corrosion pockets has added 
even more years to the already amazing life- 
expectancy of the low-maintenance Divco. As a 
result of this study, all body posts and strainers, on 
the new Divco, are left open so they can be prop- 
erly painted or otherwise treated against rust and 
corrosion. Moreover, all structural members are 
produced from high-tensile steel, six times as rust 
resistant as steels commonly used in body structure. 








LESS HANDLING TIME AND WASTED SPACE PER 
LOAD — MORE PROFITS PER LOAD. Squared-up 
interior corners and the elimination of slanting 
rear roof, sides and rear create much greater effi- 
ciency in load utilization. No valuable space is 
wasted. A larger rear door opening allows greater 
accessibility and cuts cargo handling time. And 
the additional inside space in this body lends itself 
to better heat insulation and installation of refrig- 
eration equipment, for greater cargo protection. 


aa DIVCO rrucks 


OVER 80% OF ALL DIVCO TRUCKS PRODUCED SINCE 1927 ARE STILL IN SERVICE! 


DIVCO CORPORATION 


September, 1955 


DETROIT 5, MICHIGAN 
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First of two blasts at Terry Dairy Products Company, Little Rock, practically demolished the half-gallon paper machine. Wayne Kinsolving, 
Terry’s chief engineer, surveys damage a few hours after the explosion. Rewards adding up to $1,350 have been posted. 


DYNAMITE Job 


By GENE FRETZ 


Two dynamite ex- 
plosions in the Terry 
Dairy Products Com- 
pany plant at Little 
Rock in the pre- 
dawn hours of July 
14 did more than put 


news of a_ three- 
strike back on the 


pages of Arkansas newspapers. 


month-old front 


The explosions caused damage esti- 
mated at $150,000. A senior Pure-Pak 
machine was destroyed. A boiler was 
shattered. Windows were broken and 
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In 


some minor structural damage to the 
one-story building was suffered. Pro- 
duction was not interrupted for long, 
due in part to help provided with ma- 
chinery at the Coleman Dairy and the 
Borden Co. plant. 

On first examination of the explosion 
scene, police attributed the job to a 
professional dynamiter, and probably 
one from out of town. Officials of the 
Company and the striking Local 878 
of the AFL Chauffeurs, 


Warehousemen and 


Teamsters, 
Union 
swapped charges. One union man was 


Helper’s 


Arkansas 


arrested but released within 24 hours. 
The dynamiting set off a series of 
reactions in legal, political, labor and 
industrial fields. In approximate chron- 
ological order: 
banned at the 
Terry plant, which has been operating 
almost continuously since a March 30 
walkout by about 100 of the 150 em- 
ployes. 


1. Picketing was 


BY 


2. A fine of $500 for contempt of 
court was reinstated against the Local, 
as was a fine of $100 and a 10-day 
suspended jail sentence against Dewey 
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Don't expect a sparrow to do a stork’s work. 

There are many empty case washers on the market. 
But when you check results—performance and operat- 
ing costs—then the real differences show up. 

The top performance and low operating cost of a 
GIRTON EMPTY CASE AND BOX WASHER quickly show 
up in the labor and money saved! 

















$750%:: 


Less pu™mP and motor: 
e 


Washes 10 cases per 


minute . . . the lowest 





priced washer on the 
market for its capacity! 


Get the profitable details .. . send for Bulletin today. 


> meron /ancracrorine (oneany 
<— a — 


e MILLVILLE, PA. 








Burchfield, a member of the Local. 
Both fines were decreed originally on 
April 25, for alleged violation of an 
April 2 decree restricting the Local to 
peaceful picketing and_ prohibiting 
threats, violence or intimidation against 
non-strikers. 

3. Concern was expressed that the 
state’s effort to attract new industry to 
the state might be affected by adverse 
publicity about the Terry dynamiting 
and the blasting two days earlier of a 
small wooden shack on the premises of 
the Capitol Transit Company. The 
company had been operating in the 
face of a strike called in June by 178 
members of the AFL Amalgamated 
Association of Street, Electric Railway, 


Boiler at right exploded after night engineer-watchman switched it on while police and 


others were investigating first explosi D 


of “violence and vandalism” in the 
Terry Dairy and Capitol Transit dis- 
putes. Witnesses in the Terry case 
were called first, in sessions which be- 
gan August 10. NO REPORT HAD 
BEEN MADE THROUGH AUGUST 
17. 

Understandably, public interest in 
the twin cities of Little Rock and 
North Little Rock concentrated on the 
Capitol Transit Company difficulties. 
Reports of sporadic attacks with rocks, 
air guns and shotguns on buses driven 
by non-union men, efforts by aldermen 
of the twin cities to reach a solution 
to the dispute, schedule inconveni- 
ences and an announced boycott by 
organized labor—all have contributed 
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to boiler was estimated at $7,000. In 


other boiler, police found 21 sticks of dynamite. 


and Motor Coach Employes of Amer- 
ica (Division 704). 

4. Rewards were posted for $650 on 
the two dynamiting cases, and later 
raised to more than $1,300. 


5. A veteran observer of Arkansas 
politics declared that organized labor 
had lost so much ground in three 
months, since the close of the 1955 
legislature, that “it will take 10 or 
more years for labor to fight back.” 

6. Less than a month after the Terry 
dynamiting, a regular session of the 
Pulaski County Grand Jury—under a 
special charge from Circuit Judge Wil- 
liam J. Kirby—began an investigation 
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to keeping the transit dispute on the 
front pages at Little Rock. 


Climactic Development 

The dynamiting at Terry Dairy 
Products Company, however, was the 
climactic development thus far in a 
series of headline-making events at the 
50-year-old business during the past 12 
months. 

Little Rock’s milk industry has been 
unsettled for more than a year. Sev- 
eral out of state distributors came into 
the market recently; among them Bor- 
den, Dean and Midwest. A situation 
developed that was described by many 


as a “price war.” (SEE AMERICAN 


MILK REVIEW for April 1955). On 
several occasions, Terry Dairy Prod- 
ucts Company was accused of leading 
the way in price cuts, though Presi- 
dent Fred W. Terry denied he was 
engaged in a “price war.” Suits were 
filed at neighboring Memphis, Tenn., 
by Dean Milk Company of Franklin, 
Park, Ill., and others, asking some $1,- 
342,500 from Terry’s on a charge of 
trying to monopolize the market there. 
Terry counterattacked April 3, with a 
$2,700,000 suit against Dean and six 
Memphis firms (Klinke Reed Dairies, 
Inc., Klinke Brothers Dairy, Inc., Sted- 
land Jersey Farms, Cedar Grove Dairy, 
Forrest Hill Dairy and Meadowbrook 
Dairies, Inc.). In essence, the Terry 
suit was a swap out of charges. In 
addition, it said the Memphis dairies 
“combined and conspired” with Dean 
in the move of “coercing and intimi- 
dating” Terry into withdrawing from 
Memphis. 

At about the same time, in Little 
Rock, Terry negotiating with 
members of the Teamsters Union. A 
contract that expired January 2, 1955, 
provided for wages of 69 to 95 cents 
an hour. The local asked for an in- 
crease of 15 cents an hour. The walk- 
out was called March 30. 


was 


From the first, there was trouble in 
the Terry case. On the day of the 
strike, Terry Dairy Products Company 
went before Chancellor Rodney Par- 
ham, asking that 17 striking drivers be 
required to return route books, which 
contained names, addresses and debts 
of customers. The next day, Chancellor 
Parham ordered that the books be held 
by the court, available to both sides - 
but more serious charges were voiced. 
Three non-strikers said they had been 
attacked and threatened by 
members. Three union men were ar- 
rested on charges of assault and bat- 
tery. 


union 


Tempers rose early, too. In the hear- 
ing on the route books, Chancellor 
Parham asked the union’s attorney who 
was supposed to keep the route books. 
The attorney, T. J. Gentry — onetime 
Little Rock city attorney who now is 
in his second two-year term as Arkan- 
sas attorney general, and whose posi- 
tion as counsel for the Teamsters has 
been well publicized — told the chan- 
cellor that the drivers were supposed 
to keep the books. Fred W. Terry, 
owner of the dairy, called that state- 
ment “a lie.” The argument that fol- 
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—_ DE LAVAL 300 SERIES “AIR-TIGHT”’ 
COLD MILK SEPARATOR 
















For unmatched performance... install a De Laval 
300 Series “Air-Tight” Cold Milk Separator. 


Proof? ...It skims to .01% or less by Babcock 
Test...is “Air-Tight” to minimize oxidation, 
eliminate foaming, ensure against cream plug 
... delivers better quality cream... gives you 
pin-point control of fat content by external valve 
—changeable while separator is running. 


All these advantages ...and more... with a 
De Laval Series 300! And the 300 Series 
De Lavals are all-stainless steel... solid stain- 
less steel... built for long, trouble-free service! 


Get the complete money-making details... write 
for De Laval “300 Series” Bulletin... today. 


NEW “300” Series “Air-Tight’® 
Separators and Clarifiers 





Plate Heat Exchangers « Butter Churns 
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lowed, the Arkansas Gazette reported, 
“got so hot that Judge Parham called 
for two deputy sheriffs to sit in.” 


Two days later, Chancellor Parham 
granted the company’s request for a 
ban on violence, threats or intimida- 
tion against non-striking workers, but 
ruled that the union might picket the 
premises — if the picket line was lim- 
ited to two persons. 


“The only thing a picket line can 
serve for is to carry the message to the 


public,” declared, but he 


the judge 
said he intended to prevent “massing 


and congregating.” 


Service Not Interrupted By Strike 

Despite the walkout, Fred W. Terry 
milk deliveries were not 
The dairy has operational 
offices at Pine Bluff, Hot Springs, Fort 
Smith and Forrest City, in Arkansas, 
as well as at Memphis. Some 14 or 15 
workers struck at Pine Bluff, but the 
Pulaski County Chancery order, of 
course, was not applicable there. With- 
in a week of the strike, Terry an- 
nounced “we're operating at 100 per 
cent capacity,” but Teamsters Local 
President Odell Smith declared “I 
don’t think the plant has the man- 
power to handle the business that’s 
left,” explaining that he understood 
that “some of the company’s customers 
quit taking its milk after the strike 
started.” 


said inter- 


rupted. 


Reports of alleged intimidation of 
non-union workers continued, bring- 
ing late in April Chancellor Parham’s 
fine against the union and one member 

both of which were suspended until 
after the dynamiting. 


and 
landed in court. Early in May, Team- 
ster pickets appeared at Memphis be- 
fore retail stores there, asking customers 


Then a new issue popped up 


not to buy Terry products. Similar 
lines were established the next day at 
Little Rock, and later the lines—usually 
one-man operations—were extended to 
downtown eating places. This lasted 
about three weeks, until four restau- 
rant protested to Pulaski 
County Second Division Chancery 
Court. Chancellor Guy E. Williams, 
himself a 


owners 


former Arkansas attorney 
general, held that “neutral and_ in- 
nocent businessmen are being penal- 
ized by secondary boycott tactics,” and 
issued a permanent injunction against 
the picketing. 
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Early Morning Explosion 

It was about 2 a.m. on July 14 that 
the first explosion shook the Terry 
Dairy Products Company plant. Night 
Engineer-watchman Joe Bierman had 
passed the area two minutes before. 
He said the blast rocked the building. 
The charge was centered in the large 
half-gallon paper machine. 

Sheriff Tom Gulley and his deputies 
accompanied by Arkansas State Police- 
men were on the scene within a short 
time. A number of firemen, newspaper- 
and _ others around when 


men were 


Bierman — continuing on his accus- 
tomed rounds — punched a button at 


5:15 a.m. to start one of two automatic 





MR. BULLINGTON DID IT 


In our August issue there was 
a typographical error in the arti- 
cle entitled The Anatomy of the 
Gallon Jug. In the third column 
on page 28 we were discussing 
the low prices that are charac- 
teristic of milk in gallon jugs. 
We said, “In Spokane, Washing- 
ton, for example, the price hit 
a low of 3 cents a gallon last 


fall.” We doubt that 


price war built around gallon 


even a 


jugs could knock the price down 
that low. The figure should have 
“39 cents.” Actually the 
price got down to 32 cents a 


been 


gallon on some weekend spe- 
cials. However, 39 and 32 cents 
is low enough without suggest- 
ing the absurdity of 3 cents. 











gas boilers in the plant’s boiler room. 
He just cleared the room when the 
boiler blew apart. 


That set officers to looking for other 
possible blast threats. In the other 
boiler, they found 21 sticks of dyna- 
mite, attached to a 15-inch fuse and a 
detonator cap. According to company 
operation schedules, only one boiler is 
used at a time. 


These were the conclusions of in- 
vestigating officers, as reported by Joe 
Wirges, for nearly 40 years police re- 
porter of the Arkansas Gazette: (1) 
someone familiar with the plant placed 
the explosives; (2) the dynamite ap- 
parently was brought in over a con- 
veyor belt that ordinarily carries milk 
cases to an outside loading dock; (3) 
Bierman’s routine called for punching 
the clock in thé processing room and 


then going to the opposite end of the 
building, giving ample time to ignite 
the fuse in the bottling-carton ma- 
chine; (4) dynamite in the boilers was 
inserted through a small inspection 
plate at the When Bierman 
pushed the button setting off the boiler 
flames, the fuse was lit. 


rear. 


Syrup In Gas Tanks 


About noon that day, Terry drivers 
began report truck 
breakdowns. Syrup, it was found, had 
been poured into gasoline tanks while 
trucks were parked at the plant during 
the night of the dynamiting. About a 
dozen empty Karo syrup bottles were 
found had 
parked. Sales slips led to two chain 


phoning in to 


where the trucks been 
grocery outlets where clerks agreed 
generally in describing the same _ pur- 
chaser — but failed to identify any of 
three men detained as a result of the 


investigation. 


One clue sustained officers in their 
belief that the dynamiting was an out- 
of-state job: the 21 sticks of dynamite 
recovered from the undamaged boiler 
were wrapped in a 10-pound paper 
corn bag which bore the mark of a 
manufacturing mill at Fulton, Ky., 
which has no known Arkansas outlet. 
Too, investigators pointed to the effec- 
tiveness of the blasts as evidence that 
they were the work of a professional. 


A union man was picked up within 
JohnH. 
Wunsch was taken into custody after 


Fred W. Terry said he received a tele- 


hours of the explosions. 


phone call barely 10 hours before the 
first explosion — warning of “trouble 
at the Pine Bluff plant.” He said he 
recognized the voice of the caller as 
that of Wunsch, a striking machine 
operator. Wunsch was released shortly, 
and it was announced that his denial 
of Terry’s statement had been “sub- 
stantiated” by a lie detector test given 
by State Police Captain Alan R. Tem- 
pleton. Later, after one hour and 25 
Grand 


minutes before the 


Wunsch 


by an unidentified juror as “a very 


Jury, 
described in the Gazette 
took a second lie de- 
under Carl L. Miller, as- 
director of the State Police. 
Results of this test had not been an- 
nounced as the Grand Jury entered its 
second week on the Terry case. 


smart witness” 
tector test 
sistant 


Another lie detector test was given 
to Ensley D. (“Fats”) Williams, who 
described himself later as a “criminal 


(Please Turn to Page 111) 
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COMPLEX FORCES ARE AT WORK AS — 


NEW JERSEY EDGES TOWARD 
FEDERAL MARKETING ORDER 


By HERBERT SAAL and NORMAN MYRICK 


EW JERSEY, somewhat unsure 
in about as complex a market- 
ing situation as one can find in 

the United States, is cautiously explor- 
ing the possibility of a federal order. 
On July 14 the first of a series of three 
hearings dealing with an order was 
held in Trenton. A second hearing is 
scheduled for October 4. Testimony at 
the first hearings was given orally not 
under oath. No cross examination was 
permitted. Testimony was confined to 
the area that should be included in an 
order should an order develop. 


As a result of the first hearing the 
Department of Agriculture has issued a 
which says that “the 
territory within the state of New Jersey 
to be included for hearing in any 


determination 


notice or notices of hearing which may 
be issued relating to proposals cur- 
rently under consideration for a new 
or revised Federal or joint Federal- 
State regulation of the handling of 
milk in the New York-New Jersey area 
should be limited to territory no 
greater than that (hereinafter referred 
to as ‘Northern New Jersey’) within the 
boundaries of the counties of Bergen, 
Essex, Hudson, Hunterdon, Middlesex, 
Monmouth, Morris, Ocean, Passaic, 
Somerset, Sussex, Union, and Warren.” 


The October hearing will consider 


further the area that should be in- 
cluded in an order with the same rules 
on testimony in effect. Following that 
hearing, it is our understanding that 
a hearing on the question of whether 
or not to have an order will be held. 


The situation in New Jersey is a 
complex one. The Northern New Jer- 
sey market is deeply influenced by 
the massive New York market which 
operates under Federal Order 27. The 
Southern New Jersey market is in- 
fluenced to a lesser degree by Phila- 
delphia which operates under a Fed- 
eral Order as well 
promulgated by the Pennsylvania 
Milk Commission. Between these two 
great metropolitan markets New Jersey 
has attempted to maintain a program 
of State milk control administered 
through its Office of Milk Industry. 


Outside Milk a Problem 


The task has been a difficult one. 
By far the most bizarre aspect has 


as regulations 


been the presence of what is known 
under New York’s Order 27 as Class 
1C milk. This is simply milk from the 
New York pool which, if sold in New 
York, would be Class I milk but which, 
if sold in New Jersey, is 1C milk selling 
for 20 cents over the New York blend. 
For example the July Class I price in 
New York was $4.91. The blend price 


was $3.85. The Class 1C price, that is 
milk sold in New Jersey as fluid milk, 
was $4.05. 

At the same time that New York 
milk was offered in New Jersey at 
$4.05 a hundred New Jersey dealers 
buying from New Jersey producers 
and therefore coming under State price 
regulation were paying $5.41 a hun- 
dred. 

Class 1C milk was originally priced 
at 20 cents over the New York blend 
in order to enable New York milk to 
compete with unregulated milk that 
was also coming into the New Jersey 
market. The situation was something 
like this; New Jersey-produced milk 
was priced according to a figure deter- 
mined by the State’s Office of Milk 
Industry. However, milk from two 
other sources was also in the market. 
Some of this milk was unregulated 
milk from out of state which sold at 
a lower figure. Some of the milk was 
from New York not subject to New 
Jersey regulation but subject to Fed- 
eral Order 27. This milk sold at 20 
cents over the New York blend in or- 
der to compete with the unregulated 
milk, This strange contradictory set of 
prices is the heart of the New Jersey 
problem. 

New Jersey dealers buying local 
milk have paid the higher New Jersey 
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RETURNLINE CAN WASHER 
FEATURING A 
DUMPING ARRANGEMENT 


150° 





Y THESE FEATURES 


% Partition separates cleaning from sterilizing stations. 

*% Saves costly space. 

% Provides maximum visual inspection for incoming AND 
outgoing cans. 

*% Eliminates necessity for separate reject conveyor. 

% Completely accessible for cleaning and adjusting. 

*% All controls within easy reach. 
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Your space problems can be 
solved by specifying a Purity 
Space Saver Storage Tank. Our te 
aeons engineering department has as = a t 

Spent years custom designing y 
tanks to fit a combination of 

space limitations and capacity 
requirements. Whether you re- 
quire a refrigerated or non- 


g local 






y Jersey 


Space Saver Tanks are available in three basic models 
ranging in size from 200 gallons to 2500 gallons. Purity 


refrigerated model there is a tanks are modern in appearance, engineered for easy 
iT fully insulated Purity tank that cleaning and built for long years of service. 
can be custom made to solve 
your individvel propioms. lop WRITE FOR 1955 STORAGE TANK CATALOGUE 
illustration shows a type B tank 
AND and the other illustrates a type 
AHM. 


DAM PURITY MANUFACTURING CO., INC, 
YORK 


CATTARAUGUS, NEW YOR K 
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lower 1C milk 
or unregulated milk for a number of 
reasons. Small dealers particularly, not 
having sufficient volume to take a truck 
load of milk which is generally the 
smallest wholesale amount available, 
have used local milk. In other instances 
it has been a case of community rela- 
tions, i.e. supporting local agriculture. 
In still other instances the reason has 


price 


rather than buy 


been one of tradition and _ loyalty. 
Some firms, for example, have long 
established relationships with their 


producers. They feel a responsibility 
to maintain that relationship as well as 
a belief that there are certain economic 
advantages in procurement’ which 


make the milk worth a premium. 


these factors which work 
in favor of higher priced local milk 
tend to disappear when the price dif- 
ference gets too far apart. The limit 
is variously estimated at between 80 
cents and a dollar a hundred. When 
the difference gets beyond that point 
dealers tend 


However, 


more and more to use 
lower priced milk. The actual differ- 
ence in price to the dealer is, of course, 
considerably less. To the lower price 
milk must be added the transporta- 
tion cost and a country plant handling 
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This 
that runs between 20 and 


charge. leaves a net difference 
30 cents a 
hundred. 

Such a price advantage is nothing 
that can be ignored. In an effort to 
eliminate this disadvantage to dealers 
using New Jersey milk, a retail price 
control program was introduced. The 
project broke down, however, under 
the weight of constant violation. Fines 
as high as $40,000 were levied but 
violations continued. The 
pealed a few months ago. 


As the 


three price structures varies, 


law was re- 


the 
dealers 
sometimes find it to their advantage to 
sell New 
markets 


relationship between 


out of state 
Class 1C milk to 


needs. 


Jersey milk 
and buy 
meet their own 

The thorny situation has fluctuated 
between tolerance and agitation. The 
most significant pressures apparently 
have come from producers aware of 
the descrepancies. It is possible to find 
producers who are practically neigh- 
bors receiving substantially different 
prices. One man may be getting one 
hundred per cent New Jersey Class I 
price while his neighbor, 
the N 


shipping to 
New York pool, but whose milk, 


nevertheless, is sold in the same New 


Jersey markets returns only 20 cents 


over the blend to the New York pool, 


At the July 18 hearing the com- 
plexity of the market was reflected in 
the testimony presented. 


The the United Milk 
Producers of New Jersey with a mem- 
bership of 2,100 dairymen was given 
by its General Manager Thomas L. 
Lawrence and elaborated upon by Dr, 
Harry P. Young, economist for that 
organization. Both Mr. Lawrence and 
Dr. Young were strongly of the opinion 


position of 


that New Jersey should be “one single 
and complete milk marketing order” 
area. 


Mr. Lawrence and Dr. Young 
aimed haymakers at New York's 
Federal Order 27, “designed and 


directed especially at disrupting the 
orderly marketing of its neighbor 
(New Jersey) and when large han- 
dlers of such milk also control quan- 


tities of unregulated milk for use 


within the (New Jersey) area” at 
prices much less than its own fluid 
price. 


that 
unregulated 


Dr. Young said handlers of 
1-C and milk 
Class 1 price advantage over handlers 
of New Jersey milk of about 
cents per quart. This Class 1 price 
advantage on a 300-can or 12,000- 
tank of milk is $240.00. A 
who uses tank a 


have a 


two 


quart 
dealer only one 
week will have a 
$12,480 a year. 
H. W. 
New 


farm organization with 8,000 members 


price advantage of 


Vcorhees, president of the 
Jersey Farm Bureau, a general 
in 20 of New Jersey's 21 counties, told 
the that 
spread approval of milk by the New 
Jersey Health Department, New Jer- 
sey has become a dumping ground for 
surplus milk from other areas. Efforts 
to pass legislation that would require 
outside dealers to supply a given per- 
centage of their milk to the New Jersey 
market in the short season failed by 
only one vote in the State 

Mr. Voorhees 
New 
been aware of the availability of Fed- 
eral marketing their deep- 
seated prejudice against federal milk 
orders has prevented them, until now, 


meeting because of wide- 


Assembly. 


that although 


farmers have long 


said 
Jersey dairy 


orders, 


from considering such a regulation. 


“Producers are now in practically 
universal Voorhees 
“that federal regulation is needed 


(Please 111) 


agreement,” Mr. 
said, 
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- +. are actually in the storage area where 
they can cool most efficiently. 





ORDINARY coolers 
lose efficiency moving 
cold through the inside 
wall to the storage 


QUIKOLD design gives 
a natural flow of air 
through the coils, keeps 
cold in, costs down. 
area, 
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* GET FULL DETAILS ON MONEY-MAKING 
* QUIKOLD COOLERS 

ra Gentlemen: 

e Without obligation, send me more information 
e and prices on all QuiKold models. 
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QuiKold Coolers build dairy food profits fast. 
Here's how: trouble-free, low-cost operation . . . 
easy-reach accessibility... clean, modern appear- 
ance . . . fast, sure cooling that protects delicate 
dairy food flavors . . . keeps milk and packaged 
goods fresh, keeps customers coming back for 
more. 


Retail food and dairy stores, restaurants and in- 
stitutions report handsome, sanitary QuiKold 
Coolers stimulate sales, reduce operating costs. 
Built and backed by 28 years’ refrigeration 
know-how. 


Stay-clean stainless steel lids 
© Scuff-proof enamel finish 
¢ Heavy-duty unit 







Lima, Ohio 


67 











Shown here are some of the trucks loading at the dairy plant. 
These Government trucks carry milk from this center to over 
a thousand distribution centers in different sections of the city. 
With cleaner trucks and better producing conditions, the stain 
from milk in India, is slowly disappearing. 


Modern Milk Industry Comes To Bombay 


MILK DISTRIBUTION IN BOMBAY 

ODERN MILK COLONIES, under the tutelage of 

local officials and U. N. experts, have replaced 

the obsolete middle age methods of distributing 
milk in Bombay. 

Before 1949, milk distribution in Bombay was inade- 
quate and often caused death. Street vendors sold milk in 
cans which were neither covered or sealed. Cattle were 
quartered in filthy open sheds in the midst of the city, 
sharing space with herdsmen. To improve these conditions, 
and enhance the quality and supply of milk, the Govern- 
ment in 1948 enacted a law that required all cattle herds 
to be moved outside the city limits, and began construction 
of a dairy colony in the village of Arey, north of the city. 
Well equipped laboratories, offices for recording purposes, 





This picture shows one of the distribution centers. Before, cows 
were quartered in open sheds, which bred disease and death. 
With new techniques and improved accommodations, the milk 
reaches the stands pasteurized and free from contamination. 
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and a hospital were built on this property. Cattle are 
housed on 30 individual farms. The cows, exercised in large 
grazing pastures, are constantly checked for contagious 
diseases. At the request of the Indian Government, the 
Food and Agriculture organization of the U. N. sent an 
expert in animai husbandry and a dairy technologist to 
work with the people. Sanitation, a word unheard of before, 
was becoming a part of milk producing. 


As a result of these new methods and improved ac- 
commodations, supply and consumption of milk in Bombay 
has greatly increased. Government trucks carry milk from 
the dairy plant to over a thousand distribution centers in 
different sections of the city. Milk is still rationed so that 
there will be equal amounts for all, but the stain on this 
product is slowly disappearing. 





Shown here at a dairy plant in Bombay is one of many modern 
machines, filling the milk bottles and sealing them with aluminum 
caps. This new and highly sanitary innovation is far superior 
to the old distributing method of selling milk in open cans. 
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New DIVCO multiple stop truck has body design sub- 
stantially different from familiar retail milk truck. Milk 
trucks will continue to have the traditional curved hood 
over the engine. DIVCO plans to adopt this truck to needs 

of wholesale milk distribution. 


NEW LARGE capacity, highly 

delivery truck 

come off DIVCO 

production lines last month. The ve 

hicle is designed for use in industries 
7 . 

such as laundry, baking, and dry clean 


maneuverable 
started to 


according to G. E. 
Muma, DIVCO president, plans are 


ing. However, 
already underway to “beef up” the 
truck in order to meet the require- 
ments of wholesale milk routes. 

A pilot model of the truck was un- 
veiled at a press conference at the 
DIVCO plant in Detroit on August 2. 
Roy Sjoberg, Vice-president in Charge 
of Sales, told representatives of the 
press that the vehicle was “specifically 
designed for multi-stop delivery of 
items other than milk.” 

The new truck features forward con- 
trols which means a radical departure 


from the familiar DIVCO body design. 
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TOPS 
TOPS 


G. P. GUNDLACH AND COMPANY 


Forward control is primarily responsible for new design. 
Driver sits alongside engine which is reached from inside 
the truck as shown in this picture. Engine is a 6 cylinder 
job. A glass of water was placed on top of the engine 


to demonstrate smoothness with which the truck rides. 


DIVCO Enters New Fields With 
“Dividend Series” Trucks 


Asked if this meant that the new de- 
sign would be carried over to retail 
trucks Mr. Sjoberg replied with an 
emphatic “No.” DIVCO retail trucks 
will continue to have the curved en- 
gine hood. 

Reporters were given the opportu- 
nity to ride in the pilot model. Out- 
standing impression of the ride was the 
truck 
moved over the highway. A glass of 
water was placed on the dashboard. 
The truck negotiated railroad crossing, 
right angle turns, starts and _ stops, 
without even threatening to spill any 
of the water. 


smoothness with which the 


In discussing multiple stop trucks in 
general, Mr. Muma said that speed 
was secondary to economy of opera- 
tion and ability to withstand the rigors 
of stop and go driving. For those rea- 
sons, he said, a small engine with lower 







CJ Vehicle Cards 
() 3” x 6” Folders (_] Kleen-Stix 
(_] Bottle Hangers 
(_] Snap-Ons 

(_] Lapel Buttons 


gasoline consumption is preferable to a 
large engine. 

The pilot model shown at the press 
had 130 inch 
and weighed 5,800 pounds. It had a 
gross vehicle weight of 7,000 to 12,000 
pounds depending on the tires and 


conference wheelbase 


springs. The model was 18% feet long 
with an overall height of 108 inches. 
Inside dimensions were width 76 in- 
ches and height 73 inches. 

Power was supplied by a DIVCO 
Super 6 engine with 4 speed synchro 
mesh transmission. 

The general idea behind the truck 
was to build a vehicle that had basic 
application to a variety of industries. 
Needs of specific industries such as 
type of floor, insulation and refrigera- 
tion systems, dual rear wheels, bulk- 
head doors are available, and will be 
incorporated into the truck according 
to the buyer’s order. 

Mr. Sjoberg said that the rapid shift 
of population to the suburbs created 
new problems in distribution. These 
problems are basic factors that must be 
taken into consideration when design- 
ing a multi-stop delivery truck, he said. 


in ADVERTISING: 
in PROMOTION: 


Try The GUNDLACH Plan 
For TOPS in PROFIT 


V/ Check and Write Us For Details 


G Pewants fo the Lary Industey G 
1201 W. EIGHTH STREET CINCINNATI 3, OHIO 


(_] Deminations 


[_] Chrome or Wood Frames 
(_] Stix-on-Frames 
(_] Package Reproduction 
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Picture this special print con- 
tainer with your name °* in solid 
color or in two brilliant, con- 
trasting colors * combinations of 
red, green, and brown * in 
quarts, pints, third-quarts, and 
half-pints * product identifica- 
tion on top flange at no extra 
cost * full top printing in one 
color (quarts only) available at 
most Canco factories now at 
slight additional charge * de- 
sign available in all container 
sizes. 

For prices and further infor- 
mation, contact Smith-Lee or 
your dairy supply jobber. 






















Give her your name 





Next time she buys, she'll look for you 


How to protect sales with the new special print container. Your the secondary plate with your 


Smith-Lee Canco special print. 


When the lady takes your name 
home with her, it’s good insur- 
ance for tomorrow’s sales. Why? 
Because shoppers almost always 
look for a familiar brand, shy 
away from the unknown. 

You can make your name fa- 
miliar faster with the new Canco 


SMITH-LEE CoO., 


SPECIALISTS 


September, 1955 


name—in bright, bold colors— 
will make repeated impressions 
on the lady from the time she 
puts the container into her re- 
frigerator until she pours its last 
drop. 

Smith-Lee provides the pri- 
mary plate which prints the 
basic design—at no charge. A 
nominal sum covers the cost of 


1N DAIRY 


IN C., ONEIDA, N.Y. 


PACKAGING 


name, address and product iden- 
tification. Smith-Lee puts these 
into an attractive design that 
makes your container distinctive 
and pleasing to the eye. 

There’s more information un- 
der the picture of the container. 
For the rest of the story write to 
Smith-Lee or contact your dairy 
supply jobber. 
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or 


WRONG 


In 


Labor Relations 

















RIGHT 








When Can’t You Fire Employees for 
Playing the Horses on Company 
Property? 
What Happened: 

Every lunch hour for about two 
months, employees X, Y and Z, all with 
7 to 10 years seniority, would eat their 


lunch in one of the cars on the com- 
pany’s parking lot. The company be- 
gan to suspect that these employees 
were placing bets on horses. The po- 
lice were notified. One noon hour, a 
group of detectives swooped down on 
the car where the employees were eat- 
ing their lunch, and sure enough found 
evidence of betting markers. X ad- 
mitted that he was a “bookie” and he 
was fired immediately. The other em- 
ployees, when interviewed by man- 
agement, admitted to gambling, in 
violation of company rules. They were 
discharged forthwith. They took their 
case to arbitration on the following 
basis: 

1. They had confessed their wrongs 
to management with the implied un- 
derstanding that if they did, they 
would be dealt with less harshly. 

2. The betting took place on the 
parking lot and not in the company 
plant. Although they admitted that the 


72 





A round-up of day-to-day in-plant problems and 
how they were handled by management men. 
Each incident is taken from a true-life grievance 
which went to arbitration. Names of some prin- 
cipals involved have been changed for obvious 


By LAWRENCE STESSIN 


parking lot was company property, it 
was “outside any protected area, and 
accessible to outsiders.” 

3. Their indiscretions did not inter- 
fere with production. 

4. They were long service employ- 
ees and discharge was too harsh a 
penalty for an offense which they 
claimed was being practiced by many 
others. They just happened to get 
caught, that’s all. 

5. Gambling is going on all over the 
plant in other forms. There are base- 
ball pools, matching coins at lunch- 
time, raffles, etc. 

The company couldn't see it that 
way. They said: 

1. Gambling is a serious problem for 
the company as well as for society to 
control, and accordingly it requires 
vigorous measures to eliminate it. 

2. Betting on horses is a poison that 
can spread rapidly through a plant and 
can cause widespread disruption and 
unrest. 


Was the Company: 
RIGHT [| WRONG | | 
What Arbitrator J. A. C. Grant 
Ruled: “The (employees’) contention 
that no one has been dismissed for 
participating in baseball betting pools, 
matching coins, etc. is unacceptable. 
There are very real differences be- 
tween chipping in on a World Series 
pool and ‘playing the ponies through 
illicit bookies.’ Certainly one has far 
more disruptive effect upon plant ac- 
tivities as well as upon body politic 
than the other. The argument that I 
find has some merit is the one that the 
betting took place at the parking lot 


reasons. Readers who want the source or citation 
of any case may write to American Milk Review, 
92 Warren St., New York, N. Y. 


and not in the plant. The bets were 
placed during employees’ ‘time off. 
Although actions there are certainly 
subject to company rules, they may be 
less upsetting than similar actions in- 
side the gates. On all the evidence, I 
am forced to conclude that the com- 
pany was justified in imposing severe 
penalties upon the employees. On the 
other hand, permanent separation 
seems to be unreasonably severe. All 
employees had excellent work records. 
They reached ages at which other 
companies may hesitate to take them 
on as new employees. They cooperated 
with management by helping them 
clean up the gambling mess. They are 
entitled to some leniency. A_three- 
month layoff, I feel, is more than ade- 
quate.” 

















Can You Fire an Employee Who 
Has Been Arrested and Charged 
with a Serious Crime? 

What Happened: 


John X was arrested one Monday 
morning and charged with a crime of 
a rather delicate nature. He was let 
out on bail and came to work the next 
day. The company fired him on the 
grounds that his alleged actions made 
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him an undesirable employee. He 
protested his discharge on several 
grounds: 


1. The company has no evidence 
that he was guilty of any crime. 


2. The employees in the department 
made no objections to the management 
about his coming back to work after 
his arrest. 


3. A man is innocent until proven 
guilty. 


4. His alleged indiscretion had no 
connection with either his job or the 
company. 


Management disagreed. It main- 
tained: 

° The company sells to consumers 
and must protect its reputation. There- 
fore it cannot employ workers who get 
into trouble with the law. 


Even though the newspapers did 
not mention the company when the 
employee's arrest took place, word of 
mouth and grapevine would undoubt- 
edly reveal where he worked. The 
company cannot afford such bad pub- 
licity. 


Was the Company: 
RIGHT WRONG 


What Arbitrator Peter Kelliher 
Ruled: “The company’s principal rea- 
son for discharging the employee was 
that his actions made him an undesira- 
ble employee. It is a fundamental prin- 
ciple of law that an employee is 
presumed to be innocent until he is 
found guilty. This employee has merely 
been charged with the crime but has 
not yet been tried. His future status is 
in doubt. It is clear that if he is found 


guilty and receives a prison sentence, 


then he would not be able to report for 


work. Under these circumstances only 


Enjoy The Advantages 





of Doering Patty-Print Machines 


1) Fast, Trouble-Free, Automatic Production 
2) Clean, Accurate, Uniform Weight Pieces 


3) Easy to Clean Operating Parts 


NOW MADE IN TWO SIZES — 
“1200” Producing 1,200 Pounds of Pats per Hour 
“400” Producing 400 Pounds of Pats per Hour 


C. DOERING & SON, INC. 
1375 W. Lake St., CHICAGO 7, ILL. 
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would an employer have a right to fire 
the employee. These circumstances, 
however, should not cause the em- 
ployee to lose any pay between the 
time he was discharged and the period 
when he might be found guilty. If he 
is found not guilty, then in addition to 
being compensated for all loss of earn- 
ings during said period he shall be 
reinstated with full seniority. I rule 
that the employee should be reinstated 


with back pay until his trial determines 


his future status.” 





l 








When Can’t You Deny “Holiday 
Pay” to an Employee? 
What Happened: 


In most companies a worker is paid 
for a holiday only if he works the day 
before and the day after. This partic- 
ular company had such a rule in effect. 
It did, however, have this exception:— 
holiday pay will be given even if the 
employee doesn’t show up the day be- 
fore or after where absence is due to 
sickness, death in family, or “similar 
good cause.” The day after July 4th, a 
national holiday, 17 men came to work 
as usual. They were greeted by their 
supervisor who told them that the de- 
partment was shutting down because 
a wildcat strike in another part of the 
plant had created a shortage of mate- 


rials. When pay day came around, the 





Write for 
full information 


17 who had reported for work found 


no 4th-of-July pay in their envelopes. 


They immediately tramped over to the 


paymaster and asked, “What gives?” 


The paymaster had a ready answer. 
They didn’t work the day after a holi- 
day so they are not eligible for holiday 
pay. True, there was no work, but that 
wasn't the company’s fault. Other em- 
ployees had gone out on strike and 
therefore those who reported had to 
take the consequences of the illegal 
stoppage. The company’s policy defi- 
nitely limited the exceptions to “sick- 
ness, death in family and good cause.” 
A strike, preventing these men from 
working was not good cause. 


Was Management: 
RIGHT | | WRONG 

What Arbitrator Ralph T. Seward 
Ruled: “The purpose of the holiday 
pay policy is clear. It is an attack on 
the perennial problem of pre-holiday 
and post-holiday absenteeism — an ef- 
fort to discourage employees from 
stretching a holiday into two or three 
days’ absence from work. It’s concern 
is strictly with the individual action of 
individual employees. At any rate, the 
arbitrator finds the failure of the em- 
ployees to work the day after July 4th 
was for ‘good cause. None of the 
workers were themselves responsible 
for the fact that they did not work 
their turn. There was no effort to 
stretch out a holiday, no disregard of 
working schedules, no failure to fulfill 
their responsibilities. In so far as was 
within their power, the grievants did 
precisely what they were supposed to 
do to qualify for holiday pay. They 
came to work. Regardless of the rea- 
son for the shutdown, these employees 
weré not responsible for it. The men 
are entitled to pay for the holiday.” 

















By W. S. ROSENBERGER and V. H. NIELSEN 


Determining Suitability of Non Fat 
Dry Milk Solids for Cottage Cheese 


QUESTION:—We are anxious to 
secure a test for determining the 
percentage of serum protein dena- 
turation of nonfat dry milk solids as 
a means of predetermining the suit- 
ability of the product for cottage 
cheese manufacture. A test of this 
type would enable us to produce a 
more uniform cottage cheese when 
the original skimmilk is fortified 
with nonfat dry milk solids. 


—Dairy Plant Operator, Okla. 
ANSWER: 


interested in a practical test you can 


Undoubtedly you are 


use in the laboratory as a means of 
checking nonfat dry milk solids to de- 
termine whether or not the cottage 
cheese made from it will be satisfac- 
tory. To our knowledge, there is no 
test available at the present time which 
will give you the desired information 
when tests are made solely upon the 
powder. However, fairly reliable re- 
sults may be obtained when tests are 
made both upon the original skimmilk 
and the resulting powder. In checking 
the suitability of nonfat dry milk solids 
for cottage cheese manufacture, we are 
interested in the percentage of serum 
protein (lactolbumin and lactoglobulin) 
in the original skimmilk which is de- 
natured of the 
may be 


during manufacture 


powder. A_ given product 
checked by determining the original 
whey protein nitrogen of the unheated 
Huid separated milk and that of the 
final product and calculating the per- 
centage of denaturation. Many author- 
ities agree that satisfactory cottage 
cheese can be made from nonfat dry 
milk solids when the serum protein 


denaturation is kept under 60 per cent. 
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Denaturation of the serum protein 
heat treat- 
ments applied at various stages in the 
manufacture of nonfat dry milk solids. 


is apparently caused by 


This denaturation may have two sepa- 
rate, though possibly interrelated, ef- 
fects upon the body qualities of cottage 
cheese. Too-high heat treatment of the 
uid skimmilk prior to drying may 
cause the curd to retain more moisture 
and thus appear soft and pasty. Drying 
condensed skimmilk may cause the 
curds to become more fragile and shat- 
ter into smaller particles. The increased 
retention of moisture by the curds due 
to heating skimmilk may be related to 
serum protein denaturation and _in- 
creased curd fragility may be _attri- 





WHY NOT DROP A LINE 
TO AMES? 
Many of our readers have 
taken advantage of the excel- 
lent opportunity offered by our 
Plant Clinic. Conducted by two 
extremely able authorities on 
dairy plant operation, Plant 
Clinic gives you an opportunity 
to have some of your process- 
ing problems reviewed by a 
couple of men who really know 
the score. Dr. Nielsen and Dr. 
Rosenberger will welcome your 
questions. Not only does such a 
review help you, it helps other 
Address 
your communications to either 
Dr. W. S. 


men in the industry. 


Rosenberger or Dr. 


V. H. Nielsen, Dairy Depart- 
ment, Iowa State College, Ames, 
lowa. If your problem is ana- 


lyzed in this column your name 
will not be mentioned. 











buted to heat alteration of the casein. 

We have consulted with operators 
of large commercial milk drying plants 
who have done extensive work in pre- 
paring and checking suitability of dry 
milk solids for use in cottage cheese 
manufacture. These individuals are in 
agreement that probably no one test 
in use at the present time will give 
you the answer in the prediction you 
desire when tests are made only on the 
dry milk solids. However, they think 
that determination of whey protein de- 
naturation will give a satisfactory in 
dication when comparisons are made 
on a given lot of fluid skimmilk and 
the resulting powder. They emphasize, 
however, that the composition of the 
milk will vary in different areas and 
seasons and at different stages of the 
lactation period, so any test will have 
limitations. In other words, different 
milks vary in whey protein content so 
the results obtained on one lot of milk 
would not necessarily apply to another 
lot. 

It seems that your most practical 
approach to this problem would be to 
make sure that the nonfat dry milk 
solids you buy have been checked by 
the manufacturer in regard to its suit 
ability for cottage cheese manufacture. 

Most milk 
maintain rigid control of the making 
procedure and 


powder manufacturers 


uniform 
product. It is also common procedure 
to check the suitability of their product 
for use in cottage cheese, so they 


produce a 


would be qualified to advise you in re- 
gard to the proper manufacturing pro- 
cedure to produce a satisfactory cot 
tage cheese. Some companies also have 
trained personnel in their organization 
who are available to go to customers’ 
plants and help set up a satisfactory 
manufacturing procedure for cottage 
cheese and you will undoubtedly wish 


to take advantage of this service. 
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Deliver in Glass ... it has acceptance! 


Bottled milk enjoys greater preference. Users know 


that the fresh, full flavor is not impaired in the 
slightest because of the container. And they like to THE LAMB 
see what they are getting. Deliver in glass and delight 


your customers. GLASS COMPANY 





For prompt, efficient service see your Lamb jobber or Mount Vernon, Ohio 
salesman today. You'll like Lamb Bottles — give them 
a try next time! 35 YEARS DEVOTED EXCLUSIVELY 


TO SERVING THE DAIRY INDUSTRY 


= L 
. ~—A a5 y 
& 


PAY FOR THE MILK... 
NOT THE CONTAINER 
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Vertical Risers In Pipeline 
Milkers Cause Rancidity 


AIRY FARMERS planning to 
install pipeline milkers should 
avoid vertical risers in the line. 

Evidence from research at the Cornell 
University Agricultural Experiment 
Station indicates the vertical riser is 
one of the causes of occasional rancid 
milk from farms using pipeline milkers. 


Prof. R. P. March, dairy specialist, 
reporting from research on the prob- 
lem, has found rancidity from some 
farms using pipeline milkers. In their 
field and laboratory studies, he says, 
they have found no trouble with ran- 
cidity due to bulk holding tanks, on 
either daily or every-other-day pick-up. 

The main problem seems to be with 
pipeline milkers that use vertical sec- 
tions of pipe in the line. The milk 
frequently “bounces” in the vertical 
section before going up over and being 
carried along the line. Excessive agita- 
milk 
enzymatic action that causes the fat to 
become rancid. 

Milk 


means for evidence of 


tion of warm, raw stimulates 


can be tested by chemical 
breakdown in 
the fat before it shows any sign of be- 
ing off flavor. Rancidity is often meas- 
ured by 


“acid degrees.” 


Cooling the milk does not prevent the 


means of 


EY 


h 


AVES 


Modern 

Cover Capping 
at less than 
Plug Cap Cost! 


chemical reaction that causes the ran- 
cidity, but pasteurization does. Milk, 
when handled under normal methods, 
often has an acid value of .8 before it 
is pasteurized. When acid values in 
raw milk get up to 1.5 or 2.0, a rancid 
flavor can usually be detected. 


Samples taken directly from the cow 
show an acid degree range of .25 to 
35. Professor March pointed out that 
the acid degree value will normally 
increase after the milk leaves the cow. 
Any agitation of warm, raw milk in 
the presence of air will greatly increase 
the acid degree reading. Dr. B. L. 
Herrington, Cornell professor of dairy 
chemistry, states there are many rea- 
sons for the wide variations in the acid 
degree values of milk. The problem is 
a complex one, he says, and experts 
are not in complete agreement on the 
causes of these variations, but they do 
agree that milk from individual cows 
varies widely. 

Farms using four or more milking 
units usually need a pump at the end 
of the pipeline milker. 
pumps, when not properly controlled, 


Centrifugal 


have also been found to cause rancid- 
ity. This device should be equipped 
with automatic controls to guarantee 


Synchro Print 


ALL ALUMINUM, 
CLOSURES 


@ Bottling 5 million bottles of 
milk a year? If so, you can have 
modern cover capping at less than 
plug cap costs with Fords Econ-0- 
Seal Synchro-Print capping. Hard 
to believe, but we've got all the 
facts to prove it. Write today! 


BASCA MANUFACTURING COMPANY 


(Division of Huyler's) 


2222 North Olney Street * Indianapolis, Indiana 
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that the pump will not run out of milk, 
and thus over agitate the milk remain- 
ing in the March 


pump, Professor 


stated. 


Test Pipeline Used 


To facilitate research at Cornell, a 
test pipeline has been set up by the 
Corning Glass Works and the DeLaval 
Separator Company, with and without 
risers, or vertical sections in the line. 
By drawing samples of milk from a 
line after it has passed over successive 
numbers of risers, experiments show 
that the higher the number of risers, 
the higher the acid degree value, and 
the greater the problem of rancidity in 


the milk. 


Professor March does not imply that 
dairymen should avoid using pipeline 
milkers, but they should avoid using 
vertical sections in the line wherever 
possible, especially ones located at the 
end of the line over which all the milk 
must pass. 


Cornell researchers studying this 
problem include William Gander, Cor- 
vallis, Montana, who is working for 
his Master’s degree; Dr. B. L. Herring- 
ton, a recognized authority on milk 


rancidity; and Dr. E. S. Guthrie, who 


has been active in research on milk 
favors for 47 years. 
eS 
COWLES CHEMICAL OPENS 
NEW LAB 


The newest research laboratories of 
Cowles Chemical Company have been 
Skaneateles Falls, N.Y. 
The main office of this manufacture: 


Clev e 


opened at 
of industrial chemicals is at 
land, Ohio. 


An open house was held to cele- 
brate the opening of the new plant, 
which will operate under the super 
vision of Dr. John B. 
search director. 


Davidson, re 


The laboratory represents an addi 
tion to the plant already in operation 
at Skaneateles Falls. Plans for further 
expansion and diversification of pro 
duction are already under way at the 
Skaneateles Falls plant. 


No change is contemplated in the 
operation of Cowles’ plants at Lock 


port, N. Y., and Sewaren, N. J. 





Looking for a new position? 


Go no further than page 121. 
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truck engine needs 
a“backbone’ like this— 


to save you the BIG money 


Crankshafts are just one example of INTERNATIONAL 
all-truck engineering that saves you the big money. 

Of the five leading makes, only INTERNATIONAL Offers a 
complete line that is all-truck built . . . 

with no automobile engines or components asked to 

do a truck job. 

You save the most with an INTERNATIONAL that’s 
all-truck built to last longer. It earns its keep in lower 
over-the-years operating and maintenance cost. It pays 
for itself in use. It saves you— earns you — the big money. 
Keeping costs down has made INTERNATIONAL the 
multi-stop delivery leader for 17 straight years. 

Let your INTERNATIONAL Dealer or Branch show you 
the right INTERNATIONAL for your job—built to 

save you the BIG money. 


INTERNATIONAL HARVESTER COMPANY * CHICAGO 


INTERNATIONAL 
TRUCKS 








From fiery forges and precision machines come extra-strong 
INTERNATIONAL crankshafts. Those used in light-duty models are 17% 
heavier than the average of comparable forged or cast alloy 6-cylinder 
designs —for maximum strength and rigidity, long life. 






ea... tn” ae me 


There’s an INTERNATIONAL exactly right for every milk delivery job — 
all-truck built to save you the BIG money. 4 specialized METROETTE models 
with capacities to 65 square bottle cases and 3 all-new METRO® “walk-in’- 
cab models, 14,000-16,000 Ibs. GVW. 


kus All-Truck Built 
to save you 
the BIG money! 


Top TV Comedy! Ronald Colman and 
Benita Hume in ‘The Halls of ivy,’ CBS-TV. 
See your paper for date, time and channel 


International Harvester Builds McCORMICK®@ Farm Equipment and FARMALL® Tractors...Motor Trucks... industrial Power...Refrigerators and Freezers 
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By R. F. HOLLAND and J. C. WHITE 


Sedimentation Ice Cream — 
Bacterial Count of Milk Containers 


Sediment In Ice Cream Mix 


QUESTION—Enclosed is a filter 
pad which was used to strain five 
gallons of ice cream mix. Some 
of the brownish material was float- 
ing on top of the can; the rest 
occurred as sediment. Can you tell 
us what the material is and how 
to prevent this condition? 


—H. B., New Mexico 


ANSWER -— The material on the 
dried filter pad was chiefly a brown 
deposit in small flakes but a certain 
amount of gummy, white material was 
also present. On placing the sediment 
under a microscope the brown ma- 
terial had the typical appearance of 
roll-dried milk-solids-not-fat. 


Because they were so dark in color, 
we would expect that they had come 
from scorched milk powder used in 
the ice cream mix. Some powders 
will contain quantities of burned par- 
which received far too much 
heat during the drying process and 
flakes are relatively insoluble. 
It would seem, however, that with 


quantities of dark flakes, such as are 


ticles 


these 


present on this filter pad, the mix 


maker been im- 


mediately that the powder was not 


would have aware 
satisfactory for ice cream. 

the white sediment 
also examined. 


Some of was 
From its appearance, 
that it 


added to the mix. 


stabilizer 
When macerated 
with distilled water, it produced a 


we suspect Was a 
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gummy solution, partially confirming 
our microscopic diagnosis. 


It seems probable that this material 
was designed for wetting before it 
was added to the mix but was added 
as a powder, or that it was added 
when the mix was so hot that the 
material was partially denatured and 
would not dissolve. 


As far as we can determine, the 
mix was not unsanitary and would be 
acceptable for freezing if the particles 
were all removed. However, the mix 
would be lower in solids-not-fat and 
in stabilizer than was intended and 
might not behave properly in the 
freezer or make ice cream of accept- 
able physical characteristics. The 
latter defect would probably be very 
suspect that 
the mix was not properly homogen- 
ized although this could not be de- 
termined accurately without an actual 
sample of the mix. 


noticeable because we 


The mix was made of inferior milk 
powder and was poorly compounded 
since solid particles 
was_ probably 
homogenized. 


were present 


and it not properly 


Determining the Bacterial Count 
of Milk Containers 
QUESTION — We have had a 
good deal of discussion concerning 
the proper method of determining 
the bacterial count of milk con- 
tainers prior to filling them with 
milk or dairy products. Is there a 


specific procedure and where can 
we obtain it? 


—S. G., New Hampshire 
ANSWER-—tThere is some variation 
in the methods used for the deter- 


the 
clean containers. Complete directions 


mination of bacterial count of 
may be obtained from the Laboratory 
Manual of the Milk Industry Founda- 
tion and your local or State Depart- 
ment of Health may have very specific 
procedures. Generally the technique 
follows: Empty 100, 500, or 
1,000 ml of sterile water carefully 


is as 


into the container. The quantity used 
will usually depend upon the size of 
the container involved and may be 
specified 
health. 


use 500 ml or 1,000 ml although some 


by some departments of 


For milk cans, we generally 


operators consider 100 ml sufficient. 
The cover of the container is replaced 
and it is shaken vigorously 25 times in 
such a way as to insure that the entire 
the 
cover is rinsed with the water. 


and 
The 


cover is now removed and the rinse 


inner surface of container 


water is carefully returned to the 
sterile container, avoiding contamina- 


tion in so far as possible. 


Next transfer 1 ml samples of this 
rinse water to sterile Petri dishes and 
pour agar plates in the usual way. 
It may be well to pour various dilu- 
tions of the rinse if high counts are 
expected. Plates 
at the end of 48 hours of incubation. 

If 1 


was plated, the number of colonies 


should be counted 


ml of 100 ml of rinse wate 
counted, multiplied by 100, would be 
considered the plate count of the con 
tainer and cover. If a 500 ml rinse 
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TRUCK SYSTEMS 
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“the systems with 
the million-mile 
service record” 


— — 
“a 


q 





AUTOMOTIVE DISTRIBUTORS 
— for Sales, Installation & Service 


Main plants only are listed herewith. Many of these organizations 
maintain fully equipped and staffed sub-distribution points through- 
out their areas. All cooperate to give you the finest service in the 
industry! Additional and new distributors will be published in 


ements. 
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Typical Lehigh 
TWO-COMPRESSOR SYSTEM 
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ALBUQUERQUE, NEW MEXICO DENVER, COLORADO PHILADELPHIA, PENNSYLVANIA 















Central Auto Electric Co. Central Auto Electric Co. Sullivan Bros. 
ALEXANDRIA, LOUISIANA DES MOINES, 1OWA PITTSBURGH, PENNSYLVANIA 
Auto Parts & Battery Service Inc. Electric Service & Soles Co. Service Sales of Pittsburgh 
ATLANTA, GEORGIA SALT LAKE CITY, UTAH 
John A. Harris & Son Inc DETROIT, MICHIGAN Frank Edwards Co 
) BIRMINGHAM, ALABAMA | Auto Electric & Service Corp. SAN FRANCISCO, CALIFORNIA 
: Birmingham Electric Battery Co. HARTFORD, CONNECTICUT Frank Edwards Co. 
i BOSTON, MASSACHUSETTS W. J. Connell Co. SHREVEPORT, LOUISIANA 
t W. J. Connell Co. KANSAS CITY, MISSOURI Chain Battery—Automotive Supply Inc. 
BROOKLYN, NEW YORK Borbein Young & Co. SPRINGFIELD, ILLINOIS 
E. A. Wildermuth Inc. KNOXVILLE, TENNESSEE Illinois Wheel & Brake Co. 
BUFFALO, NEW YORK» Deke A. Mneilt 0 Gam tes. SPRINGFIELD, MISSOURI 
Hettrich Electric Service OKLAHOMA CITY, OKLAHOMA Borbein Young & Co. 









CHICAGO, ILLINOIS ST. LOUIS, MISSOURI 


Illinois Auto Electric Co. Automotive Air Conditioning Co., Inc. Borbein Young & Co. 
CLEVELAND, OHIO OMAHA, NEBRASKA SYRACUSE, NEW YORK 
The Cleveland Ignition Co. Omaha Rim and Wheel Co. Hettrich Electric Service 
i DECATUR, ALABAMA PEORIA, ILLINOIS WICHITA, KANSAS 
: Auto Electric Supply Co. Peoria Wheel & Rim Co. Borbein Young & Co. 






IN CANADA 
TORONTO, ONTARIO VANCOUVER, BRITISH COLUMBIA WINNIPEG, MANITOBA 
Auto Electric Service Co. Ltd. Auto Electric Service (Pacific) Ltd. Auto Electric Service (Western) Ltd. 





» M fact f 
Lehigh Manufacturing Co. pes CONDENSING UNITS AND COMPLETE 


DIVISION OF LEHIGH, INC. REFRIGERATED TRUCK SYSTEMS 


LANCASTER, PA. 
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was used, the number of colonies on 
the plate, multiplied by 500, would 
of course indicate the count. Like- 
wise, colonies times 1,000 would be 
the count when a liter of rinse was 
utilized. 


Generally speaking, health depart- 
ments consider the counts satisfactory 
when they do not exceed one colony 
per ml capacity of the container. One 
quart is the equivalent of 946.3 ml; 
thus, plate counts of not more than 
40,000 for a 10-gallon can and 950 or 
1,000 for a quart bottle 
the maximum permitted. 


When clean containers 
exceed the standards set, it indicates 
that they have not been cleaned as 
well as can be done by the usual 


would be 


counts on 


methods if these are properly carried 
out. Although a count of 40,000 per 
ml on a milk can would not increase 
the bacterial count of milk placed in 
that can by a measurable degree, this 
increase is not the significant factor. 
The thing that should be considered 
is that the cleaning operation has been 
inefficient for some reason, and steps 
should be taken to correct the in- 
Wash solutions should be 
checked to see that they are up to 
strength; pump pressures should be 
noted; wash and rinse jets should be 
cleaned if partially filled with lime or 
other deposit; and the sterilizing treat- 
ment should likewise be examined. 
The first rinse treatment of a milk 
container is of utmost importance in 
securing low count. 


efficiency. 


This should be 
of good volume and should be either 


cold or lukewarm, never hot. Cold 
or lukewarm water will flush milk 
from the containers, while hot water 
will tend to coagulate milk pro- 


teins and cause them to stick to the 
container surface, causing milkstone 
deposits. 


KEY RING STOPS TORN HOSE 





Ignition key is attached to brass ring which is slipped over charging lines. 
uncouple hose to get key before he can move truck. 





Driver must 
This is a simple but effective 


way of preventing torn hose. 


RUCK FLEET operators who 

utilize tie-down ammonia refrig- 

eration systems can eliminate a 
serius source of profit loss through a 
simple innovation developed by Van- 
dervoort’s, of Fort Worth, Texas. 


Vandervoort’s which operates more 
than 75 refrigerated trucks, found a 
constantly loss 


annoying source of 


was drivers’ pulling away from the 
refrigeration dock without uncoupling 
the heavy charging lines which pro- 
vided low temperatures in the truck 
cold plates. Although several driver 
held, 


distributed, and signs posted warning 
drivers to check carefully before leav- 


meetings were bulletins were 


ing their dock positions, the damage 
continued. 


Torn hoses, stripped coupling 


threads, and often, 


fluid 


a wholesale loss 


of refrigerant continued until 


LICK THE 2 AND 4 


the truck fleet 
with a simple idea which put a com- 


supervisor came up 


plete stop to the problem. 


This was to mount the keys to 


every truck on a heavy brass wire 
ring, 3% inches in diameter. Drivers 
were instructed to keep the key always 
on the rings, leaving it in the ignition 
switch when parking the truck for the 


night’s refrigeration charge. 


Service mechanics then, before 
hooking up the refrigerant lines, re- 
move the key from the ignition, slip 
it over the truck 
battening down the brass coupling. 
Suspended thus on the hose, the key 
cannot be removed for placement in 
the truck ignition system until the 
driver has first disconnected the valve 
coupling. In this way, nothing is left 


extension before 


to chance and the damage problem 
is reduced to a negligible factor. 


QUART PROBLEM WITH CAMPBELL 
MULTIPLE () QUART () HANDLES 


Milk Cartons with Campbell Multiple 
Quart Handles end breakage and De- 
posits. Easier to carry...easier to pour. 
Stores that have used old-style gallon 
packages have greatly increased their 


sales (business was actually doubled in 
one case). Campbell Multiple Quart Han- 
dies come in Pyramid or Canco style. No 
special machinery required. Write for 
samples and prices. Address Dept.AM-9 


CAMPBELL BOX & TAG COMPANY 


SALLY CANCO 
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Corner Main and Sample Sts., South Bend 23, Indiana 


Phone ATlantic 9-5576 


A 
PURE-PAK 


MARY 
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Gallon Machine, Small Filler, 
Vendor Announced By Pure-Pak 


UNIQUE MACHINE that sta- 
ples two paper half gallon con- 
tainers together and fits them 

with a carrying handle was announced 
on July 29 by George Scott, Vice-pres- 
ident in charge of sales of the Pure-Pak 
Division of the Ex-Cell-O Corporation. 
At the same time Mr. Scott announced 
that a small filler-sealer for handling 
nested containers had been added to 
the Pure-Pak line of milk packaging 
machinery. 


A third announcement, somewhat of 
a departure for Pure-Pak, but fitting 
into the firm’s policy of backing the 
container with a strong promotional 
program in particular and encouraging 
the use of milk in general, revealed 
that Pure-Pak will distribute and serv- 
ice nationally an outdoor vending ma- 
chine. 


The stapling machine for joining 
two half gallons together consists of a 
metal stand that has a conveyor lead- 
ing from the conveyor on the regular 
Pure-Pak filler. Half gallons from the 
filler move onto the stapler by the con- 
veyor system. As the cartons move 
into position the pouring spouts are 
pointed forward. The first carton re- 
mains in this position. The second car- 
ton is turned by a fascinating about- 
face device so that its pouring spout 
is pointing in the opposite direction. 
A paper finger-grip handle is automati- 
cally placed over the peaks of the car- 
ton gables and stapled into place. The 
entire operation is done so rapidly one 
has to watch carefully in order to dis- 
tinguish the separate steps. 


The package produced by the ma- 
chine is called a Bi-Pak. The machine, 
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Filler-Sealer uses nested containers. The 


machine will handle all standard size 
Pure-Pak containers up to and including 
half gallons. Company officials rate the 
machine at 15 units per minute. 
appropriately enough, is known as the 
Bi-Pak’r. According to Mr. Scott, ex- 
tensive tests were made to determine 
the proper characteristics of the carry- 
ing handle. The stapling and the han- 
dle will add about one tenth of a cent 
a quart to the cost of packaging. 


The small filler-sealer is designed for 
dairies have milk in 
paper to meet their competition but 
whose volume does not justify a reg- 
ular paper machine. The filler-sealer 
will handle all standard size Pure-Pak 
containers at the rate of 15 per minute. 
Mr. Scott said that his company will 
either sell or lease the machine. Sale 
price will range from $4700 to $5400. 
The Pure-Pak organization will set up 
the machine, give instruction in its 
operation, and have subsequent service 
available. 


who wish to 


{ 
Rig 
a 
Hoes’ en 





Two Pure-Pak half gallons stapled to- 

gether are called the Bi-Pak. Note pour- 

ing spouts facing out. Finger-grip, stapled 
to gable peak, was one of the trickiest 
problems to solve. 

The filler-sealer uses nested Ilreco 
containers fabricated by Illinois 
Creamery Supply Company. Actually, 
Mr. Scott said, there are two small 
Pure-Pak The 
filler-sealer using the nested containers 
Model ON. A 
machine, already in use, 


machines available. 


is known as second 
known as 
Model O, is for filling preformed car 
tons. 


Vendor Is 19 Feet High 


The Pure-Pak vendor is a large out 
door machine built in the form of a 
huge Pure-Pak carton. Pure-Pak will 
not manufacture the machine but will 
be exclusive sales agent for the vendor 
in the United States and its posses- 


sions. 


Mr. Scott said that extensive studies 
of the mechancial features of the ma- 
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Gas stations have been found to be good locations for milk 





vending machines. Picture 


shows the new Pure-Pak vendor at far left. 


chine were made as well as some ex- 
perimental work covering locations and 
operations. “The secret of vending is in 
location,” Mr. Scott said. A number of 
the machines were put out on locations 
with varying characteristics and the 
results Gas 


found to be prime spots. 


evaluated. stations were 


The machine will sell quarts and 
half gallons. Capacity is 400 half gal 
lons or 500 quarts or a combination of 
hoth. 





Ges 


The vendor is 19 feet high with a 
square base that measures 8 feet on a 
side. The machine comes in two sizes, 
a double vendor or a single vendor. 
Shipping weight for the larger size is 
4300 Ibs. while the smaller unit is 
listed at 3800 Ibs. Although it is rec- 
ommended that the 


concrete 


vendors be an- 


chored to a foundation or 
slab, they are portable and can be 
moved as easily as anything 19 feet 
high and weighing 4300 lbs. can be 
moved. 


The 


8’ x 8’ x 8’. Refrigeration is provided 


refrigerated compartment js 
by a % HP Freon-12, blower evapora 
tor-110 single phase service. Tempera 
tures within the refrigerated compart 
ment are mantained within a range of 
34 to 38 degrees. 


Mr. Scott said that vendor was a 
unitized machine. Each separate unit 
of the machine is complete unto itself 
and can be removed as a unit and re- 
placed by another unit of the same 
type. 


The Pure-Pak action expressed by 
the three announcements is a pretty 
accurate reflection of developments in 
the industry. A growing number of 
markets are concerned with large size 
containers, particularly the gallon jug. 
Expanding market areas have found 
many small dealers suddenly con- 
fronted with paper competition which 
they never had before. Many of these 
dealers are using pre-formed cartons 
and hand fillers; others are using small 
filler-sealers. Finally, the existence of 
surplus milk in some areas has focused 
attention on expanding outlets for milk 
in order to increase consumption. 


Quality 


sPEcIFY MURPHY 





ALIN 


— OO ee 





HERRING AVENUE, WILSON, N. C. 
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In every phase of construction, 
Murphy Bodies are designed for bet- 
ter Quality. 


Fully insulated and equipped with 
hold-over plates for ammonia or self- 
contained freon compressor refriger- 
ation, Murphy Bodies assure you of 
greater economy. 


Added safety is an important feature 
of Murphy Bodies all steel construc- 
tion. 


Make it Murphy . . 
self. 


. and see for your- 


MURPHY BODY WORKS, Inc. 


TELEPHONE: NO. 7-1146 
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Review 


Automatic Two-Compressor Truck 
Refrigeration Systems Announced 


UTOMATIC TRUCK refrigera- 
A tion systems designed for auto- 

matic on-the-road and stand-by 
refrigeration that will provide tempera- 
ture ranges between 32 degrees F. and 
50 degrees F. have been announced by 
Lehigh Manufacturing Company, Lan- 
caster, Pennsylvania. 

The new dual control systems con- 
sist of an engine mounted compressor 
driven by a belt from the engine drive 
shaft, an electric stand-by unit 
mounted over the cab, and a choice of 
either a 2-hour hold-over plate blower 
with high capacity fan, or a blower- 
evaporator with multi-vane fans. Sys- 
tem U.O.C, 104-5 with holdover plate 
blower, is recommended for center city 
deliveries with multiple stops and 


Model U.O.C. 


105-5 with blower evaporator, is rec- 


many door openings. 


ommended for suburban wholesale or 
intermittent delivery stops. Both of 
these systems are powered by the 
Lehigh 4-cylinder, V-type compressor 
which is designed especially for heavy 





C.1.P. INVENTION TO BE MARKETED 
BY CONNECTICUT FIRM 


A new invention for in-place clean- 
ing of piping in dairies, breweries, 
bottling plants, and other food process- 
ing installations will soon be placed on 
the market by Acme Welding, division 
of The United Tool & Die Company, 
West Hartford, Connecticut. This new, 
patented system (U. S. Pat. No. 2,690,- 
756 and related patents pending) will 
be known as the Acme Pressure San- 
itizer. 
information is 
the moment the device 
employs a reverse flow and high pres- 
sures. The inventors, Z. O. St. Palley 
ind Lionel Rivard report that quali- 
fied State officials have checked the 
state that it would be 
acceptable for use in dairies and other 
processing installations 


From what meager 


available at 


system and 


where _ sani- 


tary equipment is required. 





To Help You on a Tour of Good 
Buys in the AMR Read the Buyers’ 
Guide, Page 96. 
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duty truck refrigeration and continu- 
ous high speed operation. 


Lehigh has contracted with central 
automotive distributors in practically 
every major marketing, packing and 
and 


service Lehigh refrigerated truck svs- 


processing area, to sell, install 


oh: 4." _ 


—e 


tems. A Lehigh spokesman said that 


these central automotive distributors 
now have large scale refrigerated truck 
divisions with personnel trained by 
Lehigh to render both engineering and 


mechanical service. 


Available on request is a group of 
non-technical catalog sheets describing 
the operation of the Lehigh systems 
and a list of central automotive distri 
butors representing the manufacturer. 
The maker is Lehigh Manufacturing 
Co., Lancaster, Pennsylvania. 
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” IT COSTS LESS THAN 


YOU THINK TO USE 
flake — 
2 ACE ALKALI. ° 
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... THE HEAVY DUTY BOTTLE 


WASHING COMPOUND THAT GIVES 
EXTRA CLEANSING ACTION 


FOR DIFFICULT CLEANING JOBS 


dS ea 


e Produces premium results with the 
toughest bottle washing jobs. 


e Economical—Less required—Solu- 
tions last longer. 


e Reduces rejects and rewashes. 


e Does an outstanding job even in 
hard water. 


e Eliminates the basic cause of scale 
formation. 





es 


New flake ACE ALKALI 
has these outstanding 
physical properties .. . 


DUSTLESS 

QUICKER DISSOLVING 
GREATER SOLUBILITY 
CONSTANT UNIFORMITY 


SOLVAY, 











- 
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Ue) 
hemical 


OT Se sae” fe. 


Flake ACE ALKALI contains an exclusive com- 
bination of materials not found in any other 
bottle-washing compound! That’s why it 
produces faster wetting . . . better penetra- 
tion .. . and a more complete removal of 
films and soils. 


Because flake ACE ALKALI does a heavy duty 
cleaning job, a pound goes further. Due to 
its efficient cleaning action solutions last 
longer. 


Drains Quickly, Rinses Clear Even in Hard 
Water! Bottles washed in flake ACE 
ALKALI come out bright and sparkle like 
new without specks .. . spots . . . streaks 
or dulling film. 


Keeps Machines Cleaner—Longer! Where other 
cleaners build up deposits on bottle-wash- 
ing machines, flake ACE ALKALI mini- 
mizes and practically eliminates the forma- 
tion of scale. 

FREE LITERATURE! Gives additional informa- 
tion on flake ACE ALKALI, solution 
strengths, instructions for use, etc. 


INSPECTION SAMPLES available at no cost or 
obligation. Write to: 


SOLVAY PROCESS DIVISION 
ALLIED CHEMICAL & DYE CORPORATION 
61 Broocdway, New York 6, N. Y. 

BRANCH SALES OFFICES 





Boston + Charlotte + Chicago - Cincinnati -« Clevelan’! 
Detroit Houston New Orleans New York 
Philadelphia Pittsburgh St. Louis Syracuse 





Trend to Refrigerated Trucks 


Seen in Addition to St. Louis 


HE J. H. COSTELLO COM- 
PANY, a division of Beatrice 


Foods—St. Louis, producers and 
distributors of cream, cottage cheese 
and frozen dessert—has added to its 
fleet 15 new Herman Refrigerated 
Routemaster Bodies. The Routemasters 
are all mounted on Dodge forward 
control chassis, model FN6 with 129” 
wheelbase and G.V.W. of 14,500 
pounds. The Routemasters were built 
by the Herman Body Company of 
4400 Clayton Avenue in St. Louis. 

The new fleet of refrigerated bodies 
is designed to maintain 40° product 
temperature. The units are being used 
to deliver the firm’s cream and cottage 
cheese. The Routemaster bodies are 
12 feet in length and have 4” Fiber- 
glas insulation throughout, making the 
loadspace 136” long x 72” wide x 62” 
high. 

The truck bodies are equipped with 
two 30” x 66” x 2%” plus 23” hold- 


over plates and have connections for 


Single Service Pipette 

On Market 

NEW SINGLE-SERVICE milk 
sampling pipette and container 
manufactured by the Bacti-Kit 
Company of Eugene, Oregon, is now 
available. The pipette is disposable 
after sampling one producer’s output. 
The pipette comes in a sterilized 
tube ready for bacteriological sam- 
pling. One pipette at a time is dis- 


pensed from a container through a 


RIDAK SUPREME QUALITY SANITARY PAPER GASKETS AND LAFLEX FIBER GASKETS 


RIDAK GASKETS... 








Fleet of 15 new refrigerated trucks recently delivered to J. H. Costello Co. of St. Louis, 

Mo. The firm is using these units to deliver its Meadow Gold Butter and Costello's Cottage 

Cheese, along with other perishable food products. Bodies are designed to maintain 40° 

product temperature and are mounted on Dodge forward control chassis, model FN6 
129” wheelbase and G.V.W. of 14,500 pounds. 


ammonia hookup. The rear door size 
is 26” x 50”. The units are painted 
combination of cream and green with 
red lettering. 


Other special features of the new 


special turning cap which protects un- 
used pipettes. 

Use of the single-service pipette 
would tend to increase confidence in 
the reliability of bacteria counts by 
eliminating auto-claving problems. The 
single-service process also precludes 
the possibility of the bacteriostatic 
effect of incomplete washing com- 
pounds. 

It is said the new pipette eliminates 
replacement, return mailing, re-wash- 
ing, re-packaging, re-sterilization, 
frayed ends and oxidized “catch-alls.” 


bodies include I.C.C. lights and re- 
flectors, dome light in loadspace, di- 
rectional signals, and special treadplate 
bumper extended 12” from the rear 
of the body. 


Wall Needs Only Rag, 

Water For Cleaning 

ORELOCK, a soilproof prefin- 

ished hollow-core paneling that 

resists dirt, grease, moisture and 

stains, has been used on the walls, ceil- 

ing, cabinets and work benches in the 

recently constructed Bacteriological 

Laboratory of the Polk Sanitary Milk 
Company, Indianapolis, Indiana. 

The new laboratory is used for 
testing various formulas used in the 
preparation of dairy products sold by 
the firm. 














© ats be nuit qxtenes Reference Table for Ordering New RIDAK Pump Gaskets 
@ Accurately fabricated. GASKET GASKET SIZE | EQUIPMENT USED ON 
> Top grade pure manila paper. NO 6.6. x to WAUKESHA 
Standard .035” thicknesses. 1088 7Yax4is ‘ Tordeh No. 1088 Pump 
x a 4x | No. mp 
. LAFLEX GASKETS... 254 8, x5¥2 _ 1Siex3% No. 25 Sid. Pump 
Same sizes as Ridak gaskets. ae a No. 55, 100 and 125BB Pump 
(Use Ridak numbers — specify Laflex). Waea aaah Sas oo je } = we an tm — "ae 
@ Recommended for trouble spots where ceca -~ 


stronger gasket is needed. Reference Table for Ordering Gaskets for Sanitary Fittings 





Special sizes and shapes Fitting Size and Gasket Numbers 
supplied on order — 48 GASKET DESCRIPTION 7" 1,” | a ] y%” | 3" 1 














hour delivery. — J a ; 21," 4” 
gaa sizes usually 24 oly hy Ey oe ve 1007 | cant a | aon ie | = 
; |_Bevel Joint Fitting Wide Flange 4 | 1502 | 2002 | 2502 | 3001 | 4003 
BOONVILLE MANUFACTURING CORPORATION Boonville, New York 
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NEW PRODUCTS 


Firestone Markets Stainless 
Steel Dispensing Cans 
NEW $sstainless_ steel container 
A designed to provide increased 
protection for milk and other 
beverages sold in bulk dispensing ma- 
chines has been made available by 
Firestone Steel Products Company. 


According to L. J. Campbell, Presi- 
dent of this Firestone Tire & Rubber 
Company subsidiary, the new five-gal- 


lon container for bulk milk dispensers 
can be cleaned with stronger washing 
solutions, thus ensuring a completely 
sanitary container. 

Because it is made entirely of stain- 
less steel the container is the first safe- 
guard for milk dispensed in restaurants 
and soda fountain machines, he said. 


Stainless steel containers provide 
positive product protection and they 
eliminate the expense of retinning, Mr. 
Campbell noted. 

The new Firestone can has a re- 
cessed cup in the base and utilizes a 
conventional tube gravity flow 
system, through a tube which is 
opened and closed with the valve on 
the dispenser machine. The can weighs 
12 pounds and stands 18% inches. It 
will fit all bulk milk dispenser ma- 
chines. 


and 
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Cabinet Of Many Uses 


Cultur - Trol 


HE GUNDLACH 
Cabinet, a_ versatile 
for 


equipment dairymen 


piece of 
with 
many uses in the dairy industry, pre- 
sents an attractive appearance. 
Although designed specifically as an 
integral part of maintaining bulk cul- 


tures, the cabinet can also be used for 


‘® 
ae 
X& . 


One Pound 
Foil Wrapped 
Western Quarters 
in Waxed Carton 


sales, 


1325 W. Fifteenth Street 








REAL QUALITY 


That Makes Butter Sales 


An attractive package makes the first sale easy. 
We pack butter in any type package you 
like—Elgin—W estern—Eastern—wax or foil 
under your label or our exclusive brand. 


Delicious flavor, fine quality butter brings repeat 


We can supply you with 93 score sweet 
cream butter—salted—unsalted—light or 
dark color butter—waxy butter. 
Give us your requirements. 
them—all the time. 
Don’t be satisfied with less than biggest volume 
of the best butter from 


H. C. CHRISTIANS CO. 


Country’s Largest Independent Butter Packers 


Phone—CAnal 6-7500 


processing cream, chocolate drink, sour 
cream and other special products. 

The Cultur-Trol Cabinet developed 
and distributed by G. P. Gundlach & 
Co., 1201 W. 8th St., Cincinnati, has 
outside surfaces decorated with special 
corrosion-resistant finish. 

The Gundlach Cultur-Trol Cabinet 
is made of galvanized steel outside 
walls with stainless steel inner lining. 
The Cultur-Trol unit has positive tem- 
perature control in heating, cooling 


and incubation of mother cultures and 


bulk starters. 





PLUS 


Profitable 


We will meet 


Chicago 8 
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DAIRIES NEWEST 
SENSATION... 


ORANGE JUICE 


full O’ Sunshine! 







“FLAVOR 
FRESH” 

. 
WHERE 

oe) 7. e) 3.) 
GROW 


ins 


OME: _ 
® eS Cuma . 


Tree-Fresh Flavor! 
Super Keeping 
Qualities. 
Instantly - Ready 
to Serve. 


Utmost Convenience — no cans to open, no 
water mixing, no fruit to juice. 


By Processes Developed During Our 10 Year's 
Pioneering of This New Field! 


Sales Representatives Invited 
Write or Wire 
PRODUCED FOR YOU BY 


HART’S 
CITRUS PRODUCTS 


P. O. Box 629 


ORLANDO, FLORIDA 
Phone: 2-6121 


FROM THE “HART” OF CITRUS LAND 
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' The 


Conveyor-Fed Paper Carton 
Milk Filler Developed by Triangle 





Photograph shows new Triangle automatic filler in operation. Triangle officials report that 
operator can handle 25 quarts or 35 pints per minute. Machine will handle Canco and 
Sealking containers. 


N AUTOMATIC four-valve milk 
A filler incorporating an auto- 
matic infeed-outfeed conveyor 
has been developed by Triangle Pack- 
age Machinery Co., Chicago, Illinois. 
It is available for filling all sizes of 
either Canco or Sealking paper milk 
containers. 
Empty containers are placed on the 
infeed and filled 
outfeed 


conveyor ones re- 
from the 


machine 


moved conveyor. 


automatically opens, 


fills, seals, and dates the cartons. 
According to manufacturer’s reports 
a single operator can maintain a sus- 
tained production of 25 quarts and 
35 pints or half-pints per minute with- 
out fatigue. Controls are provided so 
that the machine automatically stops 
if there are no containers on the in- 
feed conveyor. 

The new automatic conveyor is also 
available for installation on existing 
Triangle machines in the field. 





Non-Skid Plastic 

Coating For Stairs 

NEW Semi - Plastic Non - Skid 
A Coating for stairs, steel floor 
plates, ramps, inclines, shower 

znd locker room floors, has been an- 


nounced by The Garland Co., Cleve- 
land 5, Ohio. 


The Coating is applied with a trowel 
on wood, metal or concrete. According 
to the manufacturer, its abrasive sur- 
face eliminates falling, slipping and 
injuries on stairs, wet or slippery floors. 


The manufacturer also points out that 
Non-Skid eliminates time loss due to 
accidents. 


Semi-Plastic Non-Skid Coating is 
formulated with chlorinated rubber for 
extra adhesion and flexibility. It is acid, 
alkali and grease resistant and is ex- 
cellent for use in food plants, packing 

factories, schools, 
The manufacturer also states 
that Non-Skid Coating will stand con- 
tinual scrubbing and washing. This 
Coating is made in four colors. 


plants, 
boats. 


pools or 
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“Miser Bowl” Reduces 
Waste Of Butter 


NEW china bowl, the “Miser 
A Bowl”, has been designed as an 
added feature of the Helmco- 
Lacy Butter Dispenser. The new bowl 
tends to eliminate waste and spoilage 
in the serving of melted butter with 
restaurant meals and in theatre pop- 
corn and food serving concessions. 
With a capacity of four pounds of 
melted butter (approximately 50 oz.), 
the new Miser Bowl allows the service 
of all but approximately 2 ounces of 


No. 740 SS Self- 
stacking crate for 
square gallon 


bottles. gallons. 


509 Front Avenue 





September, 1955 


No. 960 Two-row 
straight wire div- 
iders for half- 


the melted butter, due to a well in the 
bottom of the bowl designed to fit the 
bottom of the dispenser pump. This 
feaure greatly reduces the amount of 
melted butter needed as a reservoir in 
the bottom of the bowl, thus eliminat- 
ing costly waste and spoilage. 


Write Helmco, Inc., 7400 W. Law- 
rence Avenue, Chicago for details. 


New Hose Clamp 

Affixed In Three Seconds 
NEW TYPE of general purpose 

hose clamp has been developed 

that can be fixed in place in 

three seconds with an ordinary pincers. 
It’s claimed that it gives lasting and 
positive clamping action under ex- 


treme internal hose pressure, hose 


movement and tough usage. 

The clamp, manufactured by the 
Circle Clamp Corporation, 39 Broad- 
New York, is with U- 
shaped folds or lugs. Smaller 
clamps have two lugs and the larger 
The 
slipped on _ the 


way, round 


size 
device is merely 


ones, three. 


hose or part and 
crimped in place by squeezing the 
parallel sides of the lugs together with 


the pincers. 





No. SHH-112W 
With stackers and 
wire post dividers. 
Standard quarts. 


Joun Woop ComPANY 


Superior Metalware Division . 


St. Paul, Minnesota 


There is no danger of the pincers 
slipping because the pressure of the 
jaws is approximately perpendicular to 
the surfaces of the parallel sides. The 
decrease in the clamp diameter is de- 
lugs are 


termined by how far the 


‘ * 


4 









closed. To remove the clamp, the lugs 
are simply snipped off with the pin 
cers. 

High working pressure is obtained 
by the 


clamp and the crimping action of the 


initial permanent set of the 
pincers on the lugs, which amounts to 
cold working the piece. Although the 
modulus of elasticity is reduced, the 


allowable holding stress is increased. 


—$<<s 
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New Plate Cooler 

By Cherry-Burrell 
HERRY-BURRELL has _intro- 
C troduced a new line of “Super- 
plate”, Duo-Plate terminal-less 

plate type coolers for pasteurized milk, 
ice cream mix and other liquid prod- 
ucts. These coolers use well, city or 
refrigerated sweet water as the cooling 
medium. The stainless steel plates are 
so arranged that the Duo-Port Cooler 





can operate on a reduced amount of 
water. 


The Duo-Port Cooler is designed for 
cooling from 145° to 38° with well 
water or city water and 34° sweet 
water. In the first stage it cools the 
product to within 5 degrees of the 
water temperature. Standard sizes are 
available to cool from 1,700 Ibs. (200 
Guaranteed 
Unique 
Approved 
Returnable 


Aluminum 


New \ ¥ 
Tested \ as 


Eight 
Different 












Exclusive $ B25 VALU E 


Filled with Delicious 
Healthful Cottage Cheese 


\\\ USE THESE MUGS 
FOR COLD BEVERAGES 
IN SUMMER! 
FOR HOT BEVERAGES 


gallons) to 6,000 Ibs. per hour. Further 
information may be obtained by writ- 
ing Dept. JS-00, Cherry-Burrell Cor- 
poration, 427 W. Randolph St., Chi- 
cago 6, Illinois. 
e 
No Wait For Milk Shakes 
From This Machine 
ESIGNED for restaurants, cafe- 
'D terias and other food dispens- 
ing units serving many people 
in short periods of time — such as at 
lunch — a new milk shake machine has 
been placed on the market by the 
Emery Thompson Machine & Supply 
Company of New York. 

Resembling a vertical ice cream 
freezer, this machine has five gallons 
of milk shake ready at all times for 
immediate serving. The self-contained, 
plug-in, table model machine requires 
22” x 30” of space and is made to sell 
for less than $1,000. 

cd 

Automatic Sacker 

Saves Man Power 

NE of the features of the auto- 
OC matic sacker recently devel- 
oped by the Dairy Equipment 
Division of the Blaw-Knox Company, 
Pittsburgh, is that it eliminates con- 


stant 
packaging. 


supervision of weighing and 


One unit tested by the manufacturer 
delivered 1,000 pounds of skim milk 
solids per hour to five barrels, accord- 
ing to Blaw-Knox. 


Material is conveyed by a cadmium- 


—_ = ‘ 


as 








plated screw over discharge ports 
which are usually opened by the oper- 
ator as the container is set in place on 
the scales. Scale beams are adjustable 
for weight of the container and the net 
weight of the material to be 
charged. 


dis- 


When the exact amount has been 
discharged from the stainless steel con- 
veyor trough, a magnetic 
switch trips a relay which activates a 
solenoid, automatically closing the dis- 
charge port with a spring loaded gate. 


mercury 





PEE VUY poe 


‘JET: 


; 
ME REAAD 


Super — STITCH 
STITCHING WIRE 





in 8 Celestial 
* Colors!!! 


1ST TIME 
ANYWHERE 


TAILOR MADE FOR 






/® EX-CELL-0 ConP.. 


DETROIT. at 





NOW! 


YOUR PERSONAL MILK CONTAINER 


. . . Buy the best... 
From the Specialist in Stitching Wire 


Manufactured to the Exact 
Specifications for Your 
Excello Machine 


See For Yourself ... 


x 








——- 47 
Perfect for adult gather- 
ings. Wonderful uses in the 
kitchen, living room, den, 
patio. Ideal for the chil- 
dren! Everybody loves the 
unique handle on “Jet 
Emson-Ware Mugs.” 
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IN WINTER! 


i 

WRITE or WIRE 

‘ EMSON PRODUCTS CORP. 
118 Burr Court 
Bridgeport, Conn. 

' 





WRITE TODAY FOR YOUR FREE SAMPLE 


CHICAGO STEEL and WIRE CO. 


MAIN OFFICE AND PLANT 
103rd and Torrence Ave. Chicago 17, Ill. 
BRANCH OFFICES IN 15 MAJOR CITIES 
Also Distributed By 
THE EX-CELL-O CORP., Detroit, Mich. 








American Milk Review 


ling and 
ufacturer 
kim milk 


$s, accord- 


‘:admium- 





~ 


J 


ze ports 
the oper- 
place on 
djustable 
d the net 


be dis- 


1as been 
teel con- 
mercury 
tivates a 
' the dis- 
led gate. 


—_—___.. 


H 
4 


Cottage Cheese Carton Filler 
HIRTY CARTONS a minute can 
|: filled accurately by Model 
277, a new hand-operated cot- 
tage-cheese filler introduced by Ander- 
son Bros. Mfg. Co. 

Model 277 features a new double- 
action piston that makes it possible to 
fill a container with every 180-degree 
turn of the handle. As it fills one con- 
tainer, the piston fills the carton and 
the cylinder for the next one. The pis- 
ton consists of two heads joined by an 
adjusting screw that may be set to dis- 
charge any quantity from 4 to 16 
ounces through an opening 3 inches 
in diameter to permit passage of large- 
curd cottage cheese with minimum 
breakdown. 

Besides the quantity adjustment, 
other adjustments are provided for dif- 
ferent cup heights and diameters. Hop- 
per capacity is 12% gallons and cup 
size may range from 4 to 16 ounces. 
The unit is 37 inches high and 12 by 
12 inches at the base. 

Additional specifications and price 
are available from Anderson Bros. Mfg. 
Co., Rockford, Illinois. 


Heavy Duty Ozonator 

ELCO SALES, INC., Minnea- 
M polis, announces a new heavy- 
duty ozonator for controlling 

mold, mildew, bacteria and odor in 


meat and food lockers, food display 
areas and food shipping operations. 


Called the Air-O-Fresh Falcon Port- 
able, the new ozonator handles 10 





times the capacity of the firm’s earlier 
model, the one-grid Bluebird. 

Tests conducted by the manufac- 
turer show that Air-O-Fresh ozone 
stops mold, mildew, bacteria growth 
and eliminates organic odors. 

Air-O-Fresh ozone is harmless to 
humans, the manufacturer reports, be- 
cause of a low current density method 
of generation. 


There are no harmful oxides of ni- 
trogen, the manufacturer said, such as 
are usually found with other types 
electrical ozonators. 


Priced at $97.50, the Falcon Port- 
able is manufactured and guaranteed 
by Melco Sales, Inc., 305 5th Avenue 
South, Minneapolis 5, Minnesota. 


Plastic Truck Body 
For Carnation 


HE COMPLETION of an all- 
plastic truck body for the Carna- 
tion Milk Company of Los An- 


geles, California is announced by the 
Strick Company of Philadelphia. 


Made from a new kind of reinforced 
fiberglass called “Lamicor”, the truck 
body is the first to be made of only 
two halves. Conventional metal truck 
bodies consist of many sections and 
require many hours of assembly work. 


“The use of Lamicor makes this 
body sanitary, easy to clean, and cor- 
rosion-free,” said Stanley Wulc, Strick 
Company General Manager in charge 
of plastics. “Temperature changes will 
not harm this material and moisture 
will not cause it to deteriorate or de- 
laminate,” he added. 


REDUCE PAPER CARTON DAMAGE 
with LANGER wire CASES: 


CONTINUOUS 3/162 WIRE IS SAFER! Extra-large wire 
is continuous from one side to another. Side wires 


flanged outward and welded to under side of top frame 


for easier packing. Floor absolutely flush. 


NEW BUMPER BARS 


ARE STRONGER! Exclusive 


Langer design prevents conveyor crawl-ups and end 


jamming. Corner welding makes cases shock-resistant. 


Eliminates broken welds and bent wires that damage 


paper cartons. 


ROUND STEEL WIRE 


IS SANITARY! 


Langer Wire Cases are hot-dip 


galvanized, corrosion- 
resistant. Will not catch 
dust or dirt. Strong- 
built, yet light-weight. 

. } Economically priced. 
0. ~ 4 E Thousands now in use 
Your Name by leading dairies. 
iT on Personalized 


Nameplate ‘ 
FREE. Write for Complete Details and Prices 


LANGER MANUFACTURING CO., Dept. AM, Cedar Rapids, lowa 
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Supply and Equipment Co. News 


AMERICAN CAN COMPANY 

Michael J. Wynn, a veteran of 40 
years service with Canco died in St. 
New He 


began his career as a stock clerk in 


Francis Hospital, Jersey. 
the firm’s Brooklyn factory and_ in 


He 


was transferred to the Hudson plant 


1927 became general foreman. 


in 1929 and was given positions of 


increasing responsibility, culminating 
in his manager in 
1944. Mr. Wynn, whose home was 
in North New 
survived by his wife, H. Gladys and 
a son Gerald. 


appointment as 


Arlington, Jersey, is 


7 
BROOKS SUPPLY CO. 
The Brooks Supply Co. announces 
the opening of a sales office at 3047 
























MODEL #214 
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Kari-Kold’s versatile new Model #214 opens the way for 
extra profits through sale of ice cream and other frozen 
products on routes serviced by Ford, Chevrolet, GMC, 
International and other popular delivery trucks. Space- 
saving compressor is located behind the cabinet, fitting 
under the dashboard. Compressor unit on lateral track 
mounting permits easy positioning. Model 4214 is ideally 
suited for use on insulated or refrigerated trucks. 


For complete information on this and other Kari-Kold Models write: 
213 Scribner Avenue, N. W. + Grand Rapids 4, Michigan 


So RR ma tae rN ecm 


- Another NEW 
| Kae 


de MECHANICALLY REFRIGERATED CABINET 


More Room in 


Kold — 


CAB 
AREA 


@ Fits most popular truck ; 
bodies mounted on flat- ; 
face-cowl chassis. 

@ Does not block aisleway 
—permits easy access to 


products. ; 
@ Eliminates costly remote i 

compressor installations. t 
@ Features all Kari-Kold is 


lab-tested advantages. 











East 27th St., Kansas City, Missouri, 
under the supervision of Bob Mort. 
Included in the sales staff 
Black, 
Beldin. 


are Chet 


Lewis Hanthorne, and Lee 


The company, with headquarters at 
Joplin, Misscuri, announced the ap- 
pointment of Joel Graves, as special 
representative covering the states of 
Georgia and Florida. 


B. F. GOODRICH CHEMICAL 
COMPANY 


The appointment of Dr. Edward 
N. Learner as senior product enginer 
in charge of biochemical sales devel- 
opment for B. F. Goodrich Chemical 
Company 
Dr. L. R. Modlin, Jr., manager of 
the company’s general chemical sales 
department. 


has been announced by 


Learner, formerly a technical repre- 
sentative in the department, joined 
the B. F. Goodrich Company in 1952 
after from 
His first 
the 
Boyce Thompson Institute in Yonkers, 
New York, where the company at that 


doctorate 
Michigan State University. 
job with the company 


receiving his 


was at 


time engaged in biochemical and agri- 
cultural chemical research. He was 
transferred to the B. F. Goodrich Re 
search Center in Brecksville, Ohio in 
September 1953, in a biochemical and 
agricultural research position. 


a 
CHAS. PFIZER & CO., INC. 


Three promotions in the Technical 
Service Department at Chas. Pfizer 
& Co., Inc., were this 
week by Dr. C. L. Wrenshall, asso- 
ciate director. 


announced 


Richard A. Benedict was appointed 
manager of the Industrial Antibiotics 
Dr. Robert C. Ottke, 
the Development Section. 
and John K. Shaw, manager, Indus- 
trial Sections. 


Section, man- 


ager of 


Mr. Benedict joined Pfizer in 1953, 
after serving as a research assistant 
and an instructor in plant physiology 
at Yale. Dr. Ottke has served with the 
Technical Service Department since 
the fall of 


ferred 


1953 after being trans- 


chemical research and 


development where he had been en- 


from 


gaged in steroid research work from 
1951. Mr. Shaw joined Pfizer in 1950 
as a laboratory assistant in the Phar- 
maceutical Research Department. 
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DIAMOND ALKALI COMPANY 
Five assignment changes in the 
field and service organization 
of Diamond Alkali Company were an- 


sales 


nounced recently at the company’s na- 
tional headquarters by W. H. McCon- 
nell, vice-president, sales. 
Robert R. Wood, a 
Diamond’s New York sales staff since 
January 1949 has been promoted to 
the position of special staff assistant 
in the Sales Department at Cleveland. 
His successor at New York is C. 
Robert Powell, who has been trans- 
ferred from Cincinnati, where he is 


member of 


being succeeded by Charles H. Gil- 
lespie as sales representative in the 
Louisville area. 

Charles B. Kayser, on Diamond's 
Cincinnati sales staff since May, 1946, 
will now represent the company at 
Columbus, with headquarters at Col- 
umbus, Ohio. 

Louis P. Lambros, formerly of Dia 
mond’s Central Order Department at 
Cleveland, has been named to succeed 
Mr. Kayser in Cincinnati. 

* 
GOODRICH-GULF CHEMICALS 
The Samuel D. 

Morgan to the position of manager of 
Goodrich-Gulf 


Chemicals, Inc., has been announced 


appointment of 


sales operations for 
by J. E. Miller, general sales manager 
of the company. 

Mr. Morgan joined the B. F. Good- 
rich Company in 1942 after studying 
Administration at 
1944 he 
treasurer of the Hycar Chemical Com- 
pany, at that time an affiliate of B. F. 
Goodrich. In 1946, he 
the government as chief of the sales 
division of the office of Synthetic 
Rubber in Washington, D. C. 


Business Youngs- 


town College. In became 


worked for 
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OWENS-ILLINOIS GLASS CO. 
Promotion of two sales executives 
in the Pacific Coast Division of Owens 
Illinois Glass Company was announced 
here by K. C. White, vice-president 
and division general manager. 

Lee Richardson, now Seattle branch 


manager, becomes assistant to the 
general sales manager at San Fran- 
cisco, and Robert Blowney, now as- 
sistant Seattle branch manager, moves 


up to fill Mr. Richardson’s position. 


WHITE MOTOR COMPANY 

Wallace L. Pepin, parts manager, 
has been promoted to director of serv- 
ice for the White Motor Company 
with responsibility over more than 
$50,000,000 of part sales and service 
business, it was announced by J. N. 
Bauman, executive vice-president, 
White Truck Division. 

Mr. Pepin, joined White Motor in 
April, 1935. He 
parts manager in 1944 and parts man- 
ager in 1950. 


became assistant 








RETAIL CUSTOMERS® 
IN ONLY 4 WEEKS! 









Increase your sales with the patented 


and scientifically designed 


Richer 


-Pour 
Milk Bottle 


e No changes necessary. 


This is the kind of business the Richer-Pour 
milk bottle brought to one dairy. It is typical 
of the way this bottle brings new sales to 
dairies in every market where it is introduced. 


*Recent research proves many housewives 
prefer old-fashioned milk with cream on 
the top. 





Send for sample 
Richer-Pour bottle 
and literature 


s 
. , . : 
Fits right into your i RICHER-POUR BOTTLE, INC. 
equipment line. 5 33 South Gay Street - Baltimore 2, Maryland 
e No mechanical cream |! ag send -— a y ot eeetaaaeel Bottle 
in the size closure checked. 
separators to buy. } ie 
Richer-Pour separates ! 38mm (_] 48mm [_) 56mm [) 
cream simply by pour- © I iiiticineneicndnemicdmiiguns 
ing. ; a 
o Exelucively yours for * acc ........................................ 
bottling ina given ter- } oi, ‘eee, tie 
ritory for many years. r 
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Sales Cunves 


Report June Dairy Month 
Sales Show Significant Gain 


Sales of dairy products during June 
Dairy Month showed significant gains 
in the nation, it was reported to the 
executive committee of the American 
Dairy Association, headquarters for 
the June campaign, at their summer 
meeting in Rapid City, S. D. 


Lester J. Will, 


June Dairy Month and general man- 


vice-chairman of 


ager of the American Dairy Associ- 
ation, reported that sales of point-of- 
sale materials showed a 500 per cent 
increase over the previous year, but 
perhaps more important, the dairy 
industry showed a new spirit of co- 


operation which made possible im- 


portant gains in sales of dairy 


products. 

All reports on sales of dairy foods 
during June have not yet been com- 
piled, but preliminary studies indicate 
that the June sales campaign had the 
effect of counteracting the usual de- 
cline in butter May to 
June. The same situation developed 
in sales of American and other natural 


sales from 


types of cheese which in past years 
have shown sales declines from May 
to June. 

The sales campaign for the 1956 
June Dairy Month is now being pre- 
pared and will be presented to the 
sponsor committee in October. 





ADA PLANS THREE OCTOBER 
PROMOTIONS 


Three big promotions backed by 
the American Dairy Association will 
greatly increase selling opportunities 
for dairy foods during October. 


A colorful, two 


Association 


page American 
advertisement in 
the September 26 issue of Life mag- 
azine will spotlight the 10th annual 
October Cheese Festival. 


Dairy 


The Association will feature festival 
commercials on its nationwide Disney- 
land television 
shows over the American Broadcast 
ing Company network. October issues 


and Lone Ranger 


of six trade magazines also will carry 
the 
ments. 


The 


organization’s cheese advertise- 


no-bake cheese cake dairy 
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recipe and suc- 
cessful project last year, will be re- 
peated this October. A cooperative 
effort of the American Dairy Associ- 
ation and Knox Gelatine Company, 
it offers dairies a splendid chance to 
sell more cottage cheese, milk and 
heavy cream. 


promotion, a new 


VENDING CONSULTANT HANGS 
OUT SHINGLE 

Newest wrinkle in the vending de- 
partment is a “vending consultant.” 
William C. Lewis, a Miami, Florida 
lawyer and milk distributor, learned 
milk vending the hard way. A year 
ago he started a milk vending busi- 
ness with The 


business, known as Lewis Enterprises, 


one Rowe machine. 


now has 22 machines in operation. 











Commenting on his entry into the 
field as a consultant Mr. Lewis said, 
“It’s just that I made every mistake 
in the book when I was starting out. 
I learned so much from those mis- 
takes that | 


what not to do in vending as well as 


can now advise dairies 


what to do.” 


WILLIAM C. LEWIS 


Samples of vending’s facts of life 
according to Mr. Lewis: 


1. It takes at 
support 


300 families to 


a machine in a develop- 


least 


ment area. 


2. Machines work well in areas where 
the general type of family is a 
poor credit risk. 

3. Delivery and collection problems 


make the college field fertile 
ground for vending machines. 

4. Vending involves a change in cus- 
tomer’s buying habits. Patience is 
required because “this isn’t done 
overnight.” 

Mr. Lewis started a dairy business 
in Pittsburgh in 1938. The firm known 
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as Lewis Dairies, Inc., was sold in 
1950 and Mr. Lewis joined Meadow 
Gold 1952 became 
general manager of Miami Home Milk 


Dairies. In he 
Producers Association. Two years later 
he simultaneously opened his own 
law office and embarked on his vend- 
ing venture. 

In his vending operation Mr. Lewis 
purchases milk from Land O’Sun 
Dairies and sells it at home delivery 
and store price. 

a 
COTTAGE CHEESE PREMIUM 


A new premium promotion package 
for cottage cheese has been designed 
and placed on the market by Emson 
Products 
Conn. The package is called a “Jet 
Emson-ware mug”. The material is 


Corporation, Bridgeport, 


lightweight, somewhat similar to the 
aluminum tumblers used in previous 
cottage cheese promotions. The mugs 
will hold 14 ounces of cottage cheese 
and come in eight different colors. 


Some firms reporting on their expe- 
rience with the mugs say that they 
found the practice of putting out cot- 
tage cheese in a different colored mug 
each week the most successful method 
of using the mugs. Apparently the item 


has a real customer appeal. One sales 
manager says, “Last year we used 10 
ounce aluminum tumblers. This year 
we are filling the mugs with 14 ounces 
of cottage cheese. 





“I believe the mugs plus the 4 
ounces extra of cottage cheese helped 
us to go over our quota of 13,040 
pounds.” 

This sales manager reported a sale 
of 1,800 to 2,100 mugs a week. The 
promotion was supported with news- 
paper mats, truck cards, bottle collars, 


etc. He said he thought the item was a 
one time promotion but that it is “a 
good product accepted by the public”. 


As with the aluminum tumblers, one 
of the good features of this type of a 
promotion device is the return order 
feature. Eight mugs constitute a set. 





Customers like to complete the sets. 
Using one color a week, with eight 
mugs to a set, allows the promotion to 
run eight weeks with good reason and 
a good incentive. 

One of the things to watch in a pre- 
mium deal is over stocking. You can 
get your fingers burned if you get into 
a deal where you have to take what 
you order regardless of whether the 
premium goes or not. One of the things 
we like about this Emson proposition 
is a liberal policy in that respect. 






fe. KNOW THE TRUE VALUE OF 
NONFAT POWDER PROCESSED 
AT LOW-TEMPERATURE 
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* You Want High-Quality Powder 
When Valley Lea Lo-Temp Powder is added to your own high quality 
fluid milk supply, it must be of equal—or better—quality than your fluid 
milk. You cannot afford to use a low quality powder that would harm 
your own high quality fluid milk products. 


* You Want Low-Temperature Processed Powder 
Fast and thorough solubility of Valley Lea Lo-Temp Solids is assured by 
our careful, laboratory checked, low-temperature processing procedure. 

















Packed 
* You Need Only One Good Milk Powder In Your Plant—Valley Polyethylene 
. lined Bags 
Lea Lo-Temp Fills All These Needs lee c and in 
Made especially for the dairy plant so you need stock only one, good, Valley Lea, es Mix aaa 
high quality Powder that fills all your needs—Valley Lea, Lo-Temp, Non- and bysst and eure o powder 
fat Dry Milk. ing solide Py my in build. milk 
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224 West Jefferson Boulevard 
South Bend 1, Indiana 


A TRUSTED NAME IN 
ALL DAIRY PRODUCTS 
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ARMSTRONG CORK COMPANY 

Robert D. Wilcox has been ap- 
pointed manager of the Glass and 
Closure Division Creative Section of 
the Advertising and Promotion De- 
partment of Armstrong Cork Com- 
pany, it was announced by Max Banz- 
haf, director of the department. 


Mr. Wilcox has been a member of 
the department since 1952. 


BALLY CASE AND COOLER CO. 

Bally Case and Cooler Company 
has appointed Charles C. Rion, Hud- 
son, New York, as sales manager for 
the New England states and the state 
of New York. 

For a number of years, Mr. Rion 
was sales manager of McCall Refrig- 
erator Corp., Hudson, New York. He 
has also represented other manufac- 


economical 


IS 


» 
am | 


Umm. cafiping 


plus 
dependatle 


MidWest sewitce 


Available in 56mm, 51mm and 48mm sizes. In- 
expensive ... attractive... efficient... convenient 

. . these quality closures are “hinged” . . . to 
remain on the bottle while the milk is being 
poured. See your jobber or write us for full 
information on the complete Mid-West line. 


MID-WEST 


. 
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Belvidere @ 


MID-WEST BOTTLE CAP CO. 


Illinois 





J. MURRAY BROWN 


BURR C. FOLTS 
turers of commercial refrigeration in 
the East. 

e 
CHERRY-BURRELL 
Burr C. Folts has been appointed 
engineering manager for Cherry-Bur- 
rell Corporation’s manufacturing divi- 
sion at Little Falls, N. Y., according 
to the of Harold N, 


Barnes, manager of the division. 


announcement 


Folts was previously plant manager 
at the Utica Drop Forge and Tool 
Corporation, Utica, New York, and 
prior to that served as vice-president 
and general manager of Pratt Indus- 
tries, Inc. 

a 
CHOCOLATE PRODUCTS 
COMPANY 


Appointment of a new sales repre- 
sentative for the state of Michigan 


has just been announced by Jack 
Erickson, vice-president of Chocolate 
Products Company of Chicago, Ill- 
inois. J. Murray Brown will cover 


this area. 

Mr. Brown formerly was manager 
of Frozen Dairy Products of Detroit 
an Eskimo Pie operation in Michigan. 
He has served as chairman and board 
member of the Ice Cream Association 
in Michigan. 

& 
FOOD ENGINEERING 
CORPORATION 

The Food Engineering Corporation 
of Manchester, New Hampshire, has 
announced the appointment of How- 
ard Williams as distributor for theit 
CUP-O-MATIC bulk milk vendor in 
Canada. Mr. Williams has done sales 
work in the Canadian cup beverage 
bending industry for the past eight 
years. 

© 

NOPCO CHEMICAL COMPANY 

The Nopco Chemical Company has 
appointed Walter E. Brewer as the 
new manager for its Textile Chemicals 
Division, reports Walter B. More- 
house, Nopco’s General Sales Man- 
ager, Industrial Division. Mr. Brewer 
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WALTER E. BREWER 


STAFFORD D. COLLIE 


will be in charge of the field sales 
force and the home sales office of the 
Textile Chemicals Division. 

Mr. Brewer has worked with Nopco 
since 1936. In his previous assign- 
ment he was District Sales Manager 
for all industrial products, covering 
12 of the east coast states. 

* 
LIBERTY GLASS COMPANY 


J. B. Starnes has recently been in- 


stalled as District Manager of the 
Memphis branch of Liberty Glass 
Company. He will cover Arkansas. 
southern Missouri, Tennessee, and 


Kentucky in the interest of Liberty s 
“Flame Polish” containers. 
ec 


OWENS-ILLINOIS GLASS COMPANY 

The Walter D. 
Plummer as sales promotion manager 
of Kimble Glass Company has been 
announced by E. Benson Dennis, Jr., 
vice-president and general sales man- 


appointment of 


ager of Kimble, a_ subsidiary of 
Owens-Illinois Glass Company. Mr. 
Plummer succeeds Harlan Hobbs, 


whose promotion to vice-president of 
Glasco Products Co., another O-I sub- 
sidiary was announced earlier. 
° 
PFAUDLER COMPANY 

The Pfaudler Company of Rochester 
has made four new appointments in 
their various offices throughout the 
country. 

Raymond Marine has been made 
Special Dairy Representative for the 
Southeastern States with headquarters 
at 104 Thornoton Ave., Chattanooga, 
Tennessee. He has been with Pfaud- 
ler since 1927. 

John S. Volpi is the new district 
sales representative, serving Kansas, 
Oklahoma, Nebraska, Colorado, and 
northwest Missouri. Volpi joined 
Pfaudler’s Chemical Sales Department 
in 1953. 
chemist and production manager in 
the cosmetics and pharmaceutical in- 
dustries for 15 years. 


Previously, he served as 
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ROBERT GAIR COMPANY, INC. 

Stafford D. Collie been ap- 
pointed art director of the containe1 
division of Robert Gair 
Inc., manufacturers of 


has 


Company, 

paperboard 
and paper products. Mr. Collie has 
been art director at the subsidiary 
Gair Company Canada, Limited, Tor- 
onto, Ontario. He previously headed 
the industrial design department at 
the Ontario College of Art. 








(For Coming Events and Short 
Courses Please Turn to Page 98.) 


WYANDOTTE CHEMICALS ADDS 
Fred King, manager of Wyandotte 
Chemical’s Specialized Cleaning Prod- 
ucts Department announces the addi- 
tion of the following service repre- 
sentatives to the district sales staff: 
James Lee Harrison is in charge of 
Atlanta. Robert Mangan will serve 
Cincinnati. Clayton K. Sloat is in 
Taylor D. 
Trask is the new representative at 
Cleveland. John J. Wilson is the new 
representative in Philadelphia. 


charge of Minneapolis. 




















Cleans quick. 


Raydex* is the new Pennsalt manual 
cleaner with built-in power that loos- 
ens soil seconds after brush or spray 
application, Its fast wetting action gets 
under dirt—loosened soil flushes 
away easily! 


Raydex softens water (14 0z. per gal. 
handles water of 30 grains hardness). 
You get plenty of hard-working suds, 
yet fast-rinsing Raydex leaves no residue 
in vats and tanks. 


Get under the dirt with Raydex—the 
quick, thorough dairy cleaner. It’s non- 
caking, easy on the hands, fast on the 
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Brushers...Sprayers... 
shout “ray for Me 
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.. rinses fast 


job. Order Raydex from your B-K 
supplier today! 

B-K Dept., Pennsylvania Salt Mfg. Co., 
EAST: 3 Penn Center Plaza, Philadel- 
phia 2, Pa.; WEST: Woolsey Bidg., 
2168 Shattuck Ave., Berkeley 4, Calif. 


2] 
Pennsalt 


RAYDEX 


A TRADEMARK 


ANIA SALT MFG 
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WET WALLS” ne 








AND PAIN 
AT ONCE 





with Tropical Wet-Wall-White 


the hard gloss, fungus-resistant, washable enamel 
that sticks tight to interior plaster, brick, wood 
or concrete walls or ceilings, under extreme 
moisture conditions. No wall-drying shutdown 
prior to painting. Dust-free in an hour, hard 
overnight! Write for full details! 


___"" FREE! 
-——. | MILK PLANT SURVEY -SHOWS 





gona BETTER PAINTING SYSTEMS 
mn A digest of painting information 
: specific to milk plants! Results of 
ed years of experience, plus surveys of 
\ actual use in dairies. Know the 
\-— "~~ facts—save time, money. Get better 
\ painting. Write for your copy today! 


TROPICAL PAINT COMPANY 


1172-1220 W. 7Oth St., Cleveland 2, Ohio 


Heavy-Duty Maintenance Paints Since 1883 
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Right Place for 
This Book Lover 


Having Read All the Books in 
One Town’s Library, He Should 
Tackle the Library of Congress 


THE 


\ retired gentleman wrote the daily 
newspaper in a certain small commun NEWS 
ity in Florida that he enjoyed living 
there the past several years, but he 
was moving on to another Florida STORY 


town. His reason was that he had 
read every book in the town’s library! 


WITH 


Now, certainly that man is quite 
a reader and after he reads himself out 
of material in his newly adopted com- 
munity, perhaps he will want to move 
to Washington, D. C. 


THE 


There he will find at the Library of 
Congress the greatest collection of EYE 
books under any single roof in the 
whole world. Founded in 1800, the 
Library carries more than 32 million CATCHING 


books, pamphlets, maps and _ pictures 


Matter of fact, if this Florida book 
lover could round up nine of his friends HEADLINE 
who like to read, the ten of them each 
could read three books every day for 
75 years and they wouldn’t get through 
the science book collection at the 


Library of Congress. 


There is no way we have of knowing 


WEEKLY 
STARTING 


how many of those books in the science 
collection refer to milk, but we do 
know that if you are drinking three 
glasses of (Name of Your Dairy) 
Milk every day you are not going to 
windup with stooped shoulders in you 
old age for your bones will be getting IN 
their necessary supply of calcium. Your 


bones need calcium every day. 


JANUARY 


TODAY’S CHUCKLE 
Mother: “Honey, you look so sweet 
and clean I can hardly recognize you.” 
Small Daughter: “Don’t worry, 
you'll know me when I come in fron 
playing.” 


Luther A. Kohr Dairy Enterprises 
P. O. Box 501 York, Pa. 

Without obligating me in any way, please send me more 
sample releases of this new ad service for exclusive use in my 


local newspaper advertising program. 


Address 
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COMING EVENTS 


National Dairy Cattle Congress — Annual congress will be 
held at Waterloo, Lowa, October 1-8. Secretary-manager, 
F. S. Estel, Waterloo, lowa. 

International Association of Milk and Food Sanitarians 
Annual meeting will be held at the Hotel Bon-Air in 
\ugusta, Ga., October 4-6. 

American Management Association—Finance Division Con- 
ference, Hotel Sheraton Astor, New York, October 6-7; 
Automation Conference, Hotel Roosevelt, New York, 
October 10-12; 155-56 Divisional Conference Person- 
nel, Hotel Statler, New York: September 26-28; Office 
Management, Hotel Statler, New York, October 17-19 

American Butter Institute—Annual Meeting, LaSalle Hotel, 
Chicago, October 6-7. Write to American Butter 
Institute, 110 North Franklin St., Chicago, III. 

International Dairy Show—Annual Show, October 8-15 at 
the International Amphitheater, Chicago, II. 

Iowa Ice Cream Manufacturers Association. 

Iowa Milk Dealer Association—Joint Annual Convention, 
October 9-1] at the Hotel Savery, Des Moines, Iowa. 

Wisconsin Buttermakers’ and Managers’ Association —54th 
Annual Meeting, October 11-12 at the Hotel Northern, 
Chippewa Falls, Wis. 

Vermont Dairy Plant Operators & Managers Association 
Annual Meeting, October 12-13 at Burlington, Vt. 
Secretary, J. A. Newlander, Burlington. 

International Association of Ice Cream Manufacturers — 
October 24-26, at Convention Hall, St. louis, Mo. 
Milk Industry Foundation Annual Convention will be 

held October 26-28 at Convention Hall, St. louis, Mo. 

Dairy Technology Homecoming—Seventh annual Get To 
gether will be held at Ohio State University, October 29 

Michigan Dairy Manufacturers Conference—Annual meet 
ing, November 2-3 at Kellogg Center, Michigan State 
College. 


Quality Chekd Dairy Products Association—Annual meet- 
ing will be held at the Knickerbocker Hotel, Chicago, 
Ill., November 8-10. Secretary, P. C. Carver, Carver 
Ice Cream Co., Oshkosh, Wis. 


Nebraska Dairy Industries Association—Annual Meeting, 
December 7-9 at the Castle Hotel, Omaha. 


Inter-State Milk Producers’s Cooperative-——Annual Meeting 
December 8-9, Benjamin Franklin Hotel, Philadel 
phia, Penna. 


Illinois Dairy Products Association—Annual Meeting, De- 
cember 11-13 at the Conrad Hilton Hotel, Chicago. 


Western States Convention, Colorado Dairy Products Asso- 
ciation—Annual meeting will be held at the Shirley 
Savoy Hotel, Denver, December 11-13, 1955. Secretary, 
Ken W. Bowman, 4150 Fox, Denver. 





SHORT COURSES 


Milk Industry Foundation—1625 Eye St., N. W., Wash 
ington 6, D. C. 

Sales Training Institute—May 16-27; July 18-29; Octo 
ber 3-14; November 7-18; November 28-December 9 

University of Florida—Dr. FE. L. Fouts, Head, Dept. of 
Dairy Science, Agricultural Experiment Station, Gaines 
ville, Fla. 

Rutgers University—50th session of farm short courses 
Monday, October 10. 

Dairy Field Day—November 2-3. For milk producers, dis- 
tributors, processors, herdsmen, county agents, agri 
cultural teachers, veterinarians, etc. 

Dairy Technology Conference and Short Courses —Noven 
ber 7-18, Market Milk—Ohio State University. 

University of Kentucky— 

Third Annual Dairy Manufacturing Short Course 
November 28 to 30. 
Annual Banquet of the Short Course——-November 29 


Pennsylvania State University—December 5 to 10, Ice 
Cream Course—Dairy Equipment and Supply Men 
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DAIRY FOODS ON PARADE AT 
DISNEYLAND PARK 


“Today's Food Builds Tomorrow's Men” is the theme 
of the American Dairy Association exhibit, in the newly 
opened Disneyland Park at Anaheim, California. 


Visitors enter the display through the front of a 


stylized barn, and are greeted immediately by an ani- 


mated pitcher pouring milk into a large glass, and a 


reminder that “milk is nature’s most nearly perfect food.” 





Merril Warnick, president of the American Dairy Association, 
pours probably one of the largest glasses of milk in the world 
for Lester J. Will, Chicago, general manager of the association. 
The giant pitcher and glass are part of the association’s exhibit 
in Disneyland Park, Anaheim, California. The pitcher, which 
pours a continuous flow of milk in the exhibit, greets visitors 
as they enter the exhbit. The background above is a tile wall 
which reminds visitors to “drink three glasses of milk every day.” 


Eye-catching full color illustratons of the major dairy 
products are the next stop in the exhibits. Visitors then 
pass on to see the dairy of the future. Plastic cows are 
used whose milk passes through a pipeline to an animated 
food values of milk are 


where the various 


illustrated. 


sections 


The exhibit also includes a display of the six major 
types of dairy cattle. The Disney version of the milk- 
man of tomorrow is also shown —a_ helicopter-clad man 


who “drops in” to deliver milk. 

Milk and ice cream are prominent on the grounds 
with one exhibit showing an operating ice cream parlor 
reminiscent of the 1890's. Milk and ice 


pensed vending machines in the 


cream are dis- 
through Space Bar 


located in Tomorrowland. 
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Read what this plant manager 
has to say about 





BULK MILK COOLERS 


LAND CLAKES sce — 














: nery Assn. 
aa Farmers Co-op. Creat™ 
. — A cust Manset’ 
, Storder Minnesot® 
nn Wheeler 
pars Fquipment Company 
ous, nn. 28 1955 
a inn June ’ 
Minneapolis, Minn. 
* over to 2 
ye st ou to know that, nea “A 
ie mae : — oboe wik coolers» chose 
whole milk —_ = ras types oe 
ce 
po ert -Kool 100%. ssi i il 


your than pleased b -Kool. We 
ns are more 3 found in the Dart (rate, 
-clean feature —7 and cal! rvice cost 
eooling system, our se 


ri- 
neartily recommend the Da 
; milk cooling. 
Yours very truly, 


erver, 
Ag a satisfied wane into bulk 


Kool to anyone 


LAC/fjh . ger-Operator 
L.A- 


Mana 
a Creamery 





Above, Model §] 
DKS-250 | 
250-galion 


Also available in 100-, 150-, 200-, 300-, 400-, 500-, 
600- and 700-galion capacities 


Remember—More Dairymen Buy Dari-Kool 
Bulk Milk Coolers than any other brand! 


DARI-KOOL MEETS ALL 3-A SANITARY STANDARDS 
FOR FABRICATION AND COOLING 


For Complete Information, Write Dept. 88 


DAIRY EQUIPMENT COMPANY 
1444 EAST WASHINGTON AVENUE ©* MADISON 10, WISCONSIN 


Distributed throughout Canada by Beatty Bros., Ltd., Fergus, Ontario 
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OHIO PASSES ASSCCIATION 


NEW STOELTING _____ SUPPORTED BILL 


Vigorously supported by the Ohio Dairy Products Asso- 


ciation, a bill affecting the fill point of all milk bottles 
COTTAGE CHEESE SPRAY VAT was passed by the Ohio legislature. It will go into effect 
this fall. 

The new legislation requires the capacity point of 
regular milk bottles to be one-fourth of an inch below 
the plane of the sealing surface if the inside diameter 
immediately below such plane is two inches or less. If 
such diameter is more than two inches the capacity point 





shall be a point one-eighth of an inch below the plane 
of the sealing service. 


Controlled Low Heat Preserves Curd Texture The Ohio Department of Agriculture will be respon- 


sible for enforcement of the new measure. 
Pressure Circulated Water 
7 Non-Cloagina S Vent The Association feels the law should work to the 
- ra ents abe P : 
a advantage of the dairy industry because it will mean 
An important advance in producing tender curd cottage cheese with fewer broken bottles on the filler, less milk loss and un- 
controlled low heat. Uniformly heated water is forced through non- 


Gintinn eeuty win Getaets cone Gate beth Giles Gf the Of sightly bottle when milk expands after being removed | 


length of the vat. Bottom of liner is flooded at all times. Large volume from refrigeration. 

of rapidly moving water accelerates heat transfer in heating or S 

cooling. No time-lag in getting water from head to end resulting in 

heat or cold equalization over entire vat area. Setting temperature ¥ 

and cooking may be held to 135° F. instead of the usual 175° or 180°. HOLSTEIN-FRIESIAN COW TOPS 
Automatic temperature regulator optional. Get the complete facts PRODUCTION RECORD 

now ... how you can produce superior tender-curd cottage cheese : aad ae ae 
with this new outstanding Stoelting Vat .. . more features . . . more = Dunloggin French Mistre Sag me oe pod Hole 7 
conveniences. Friesian cow owned by Ridgely Farms, Stone Ridge, 


New York has recently completed an official production 

STOELTING BROTHERS CO. record of 28,157 pounds of milk and 1,038.6 pounds of 
KIEL -:- WISCONSIN butterfat. This is the second time that Dunloggin French 

Mistress has produced over 1,000 pounds of butterfat 
in a year and brings her total lifetime production to 
date, up to 157,736 pounds of milk and 5,575 pounds 


Emphasize Regular Clipping of fat. | 


“Mistress” started her last official record at 11 years 

y y 6 months of age and was milked 3 times per day. This 
for the production of clean milk record was produced under the supervision of Cornell 
University and in cooperation with the Herd Improve- 
ment Registry program of the Holstein-Friesian Asso- 
ciation of America. 


y ie : | ° 
STEWART > 2 BROWN SWISS CATTLEMEN HOLD 


ELECTRIC NEW JERSEY SHOW 


CLI PMASTER Breeders of Brown Swiss cattle in New Jersey held 


their annual state show and picnic at the Flemington Fair 












[P rowertul Grounds. There were more than 100 cattle exhibited. 
’ motor in- ‘i . 

Here’s what a7 cn The judge was Harold Magnussen, manager of 

authorities say: handle Walhalla Farms, Rexford, New York, who has a nation- 
National Dairies— "Clipping udders wide reputation among Brown Swiss Breeders. Included 
and flanks is the first step in clean milk production.’ at the show was a 4-H event for junior breeders. 
Univ. of Wisconsin— ‘Clipping saves time when preparing 
udders for milking.” 7 
Oregon State College— "Dirty cows will mean dirty milk. 
pop. | potas clipped short on the udder, legs and flanks NDC CHARTS EDUCATIONAL USES OF TV 
Leading Health authorities say:A regular clipping program So-called “educational television,” whether it be via 
means more wholesome milk and increased profits for every- commercial or education TV channels, has become a 
one. It is an essential step in the production of quality dairy powerful force in the market building programs of the 
products.” Clipping reduces sediment, lowers bacteria, avoids yee: ; ‘ ee = : : 
contamination and helps in the control of lice, ticks, etc., National Dairy Council and affiliated Dairy Council units. 
which greatly affect milk production. Encourage this good aie . : ae 
dairy management practice. Write for free educational helps This over-all conclusion was confirmed at an NDC 


available Fp Manne a eee Saeenes in promoting the Symposium on Television held at Chicago’s Hotel LaSalle. 
ractice of clipping among their patrons. : ; : ; 
P pps S P Attended by forty education and Dairy Council leaders, 


Sunbeam CORPORATION (formerly Chicago Flexible Shaft Co.) the 


theme of the symposium was “New Horizons for 
Dept. 122 —5600 West Roosevelt Road, Chicago 50, Illinois 





Nutrition Education.” 
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PLATFORM FOR GOOD NUTRITION 


With good nutrition the Number One plank in their 
6-point platform for better he salth, rural leaders from all 
parts of Arkansas, practiced what they preached by in- 
augurating the “milk break” at the fifth Annual Rural 
Health Conference. 


This was the first state conference to set up a milk 
bar demonstration. Hundreds of rural folk and physicians 
at the conference signed the 30-day milk drinking pledge 
cards provided by the American Dairy Association, the 
dairy products organization supported by the producers 
of Arkansas and their farm neighbors across the nation. 


The milk bar at the conference was arranged through 
the cooperation of Waldo Frasier, executive secretary of 
the Arkansas Farm Bureau Federation and David Parr, 


manager Central Arkansas Milk Producers Association. 


Organizations which sponsored the statewide health 
Arkansas Medical Society, Arkansas 
Agricultural Extension Serv- 
Arkansas, the Arkansas Dental Society, 
Home Demonstration Clubs 
Arkansas Medical Society. 


included: 
Federation, 


conference 
Farm Bureau 
ice—University of 
Arkansas 
Women’s Auxiliary of the 


Council of and 





These rural leaders from all parts of Arkansas are enjoying a 


“milk break” at the Fifth Annual Rural Health Conference. This 
was the first state conference to set up a milk bar demonstration. 


CATTLE SUPERINTENDENTS, 4-H CONFERENCE 
AT INTERNATIONAL DAIRY SHOW 


Dairy cattle superintendents for the 1955 
national Dairy Show at the International Amphitheatre, 
Union Stock Yards, October 8-15, were announced this 
month. 


Inter- 


Batavia, Illinois, was named general 
show. R. J. Howard, Batavia, 
assistant superintendent. 


Jack Bingham, 
superintendent for the 
Illinois, will be 


Bingham, currently serving as fieldman for the dairy 
herdsman at Hickory Creek Farm, prior 
as fieldman for the St 


show, was the 


to its dispersal. He also served 
Croix Valley Cooperative Dairies 
fieldman for the Holstein 
agent in Kane 
of sales at 


Howard national 


Friesian 


Was 


Association, assistant county 


county, Illinois and Boone county; director 


September, 1955 





Only Damp-Tex among wet surface enamel brands 
offers a system of painting that meets 23 special 
conditions. Non-toxic surface without flavor taint- 
ing odor? New non-yellowing whiter white? Want 
30-minute drying? Extreme hardness and resist- 
ance to mildew acids and alkali? Just specify your 
special problem. The Damp-Tex System may give 
you the tailor-made answer. 


FOR SURVEY OF YOUR PLANT, MAIL COUPON BELOW 
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Sour plant ‘and recommend, Abe, most’: 6 
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(RRA TION &. 
In Canada: STEELCOTE MFG. CO. OF CANADA, LTD., Rodney Ontario. 
THE CREAMERY PACKAGE MFG. CO. National Dist. of Damp-Tex 


Products to the Dairy Industry; General Office: 1243 W. Washington 
Bivd., Chicago; Canadian Office: 267 King St., W., Toronto 2, Ontario 
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PUMP FACTS 


for DAIRIES 





FACT 1. There are any number of pumps 
made that will do an adequate job of circulating 
brine or sweet water; or that can be used for 
bottle washing, can washing, rack washing and 
other dairy uses. 


FACT 2. A pump that does a more than 
“adequate” job in terms of output per KWHr 
used will help you cut your operating costs .. . 
help increase your operating profits. 


FACT 3. Ingersoll-Rand MOTORPUMPS 
have proven themselves to be tops in efficiency, 
stamina and lowest in maintenance. 


FACT 4. Buy a compact Motorpump and 

* SAVE ON INITIAL COST 

* SAVE ON POWER CONSUMPTION 

* SAVE VALUABLE SPACE 

* SAVE INSTALLATION COSTS—I-R Motor- 
pumps require no special foundations . 
bolt easily to floor, wall or equipment. 


.. they 


For immediate delivery from 
local stocks, call the nearest I-R 
dairy equipment distributor or 
the I-R branch office listed in 
your phone book. 





Ingersoll-Rand. 


9-164 11 Broadway, New York 4, N. Y. 





the Curtiss Candy Farms, Gary, Illinois; and currently 
is in dairy feeds sales. 

Show officials that a 4-H Con- 
ference and Tour will be held in conjunction with the 
event. 


announced Dairy 


The purpose of this new educational section is to 
provide 4-H members who excel in dairy products an 
interest in this field. The 
Conference and Tour will emphasize dairy production, 


opportunity to further their 
marketing, processing, and the distribution and use of 
dairy products. Sponsors of the Tour plan programs that 
will help those attending to further develop careers in 
dairying. 


About 100 delegates will be selected to attend this 
first Conference which will last 5 days. Basis for selection 
of the delegates is (1) record of accomplishment, (2) boys 
and girls at least 14 years of age on January | of the 
current year, (3) completion of three years of dairy ani- 
mal projects, (4) delegates who can make a contribution 
to the program, and (5) delegates who can pass on to 
others the inspiration and education they have received. 

The 4-H Club Work 
met recently in Washington, D. C., approved the Con- 


Extension Subcommittee on 
ference, and authorized the appointment of an advisory 
committee to work with the International Dairy Show 
in sponsoring this project. The committee reports that 
as soon as all details are completed, the plans of the 
Conference and Tour will be sent to all State 4-H Club 
Leaders. 

e 


WEST VIRGINIA DAIRY PRODUCTS ASSN. 
ELECTS OFFICERS 


Jack Sharp, Tellings Ice Cream Company, Hunt- 
ington, West Virginia, was elected president of the West 
Virginia Dairy Products Association for the coming year 
at the Association’s convention at Greenbrier, White Sul- 
phur Springs, West Virginia. 

The 260 people attending the convention heard 
addresses by Richard J. Werner, executive director of 
the Milk Industry Foundation; Rex Paxton, director of 
public relations of the Sutherland Paper Company; J. B. 
McLaughlin, West Virginia commissioner of agriculture, 
and Miss Martha Bonar, West Virginia director of school 
lunch and special milk programs. 


Other officers elected were: vice-president, Robert 
Fairmont Parkersburg, West 
Virginia; and secretary-treasurer, S. J. Weese, West Vir- 
ginia University, Morgantown, West Virginia. 

Elected to the Board of Directors were: E. E. 
Bowyer, Mount Vernon Dairy, Charleston, W. Va.; Carl 
Broughton, Broughton’s Farm Dairy, Marietta, Ohio; A. 
L. Bruyneel, Home Dairy, Inc., Fairmont, W. Va.; H. E. 
Clary, Illinois Baking Corp., Lakewood, Ohio; J. B. Davis, 
United Dairy, Wheeling, W. Va.; Hugh Gall, Greenbrier 
Dairy Products, Lewisburg, W. Va.; D. A. Harrold, 
Borden’s, Huntington, W. Va.; C. S. Holcomb, Spring 
Hill Dairy Co., Huntington, W. Va.; Hugh Hutchinson, 
Greenbrier Dairy Products, Beckley, W. Va.; J. W. Mar- 
tin, Valley Bell Dairy Co., Charleston, W. Va.; Harry 
Pinsky, Cloverdale Dairy Co., Wheeling, W. Va.; R. C. 


Price, Foods Company, 


American Milk Review 


currently 


iry Con- 


with the 


ion is to 
ducts an 
Id. The 
oduction, 
1 use of 
ams that 
areers in 


tend this 
selection 
(2) boys 
1 of the 
airy ani- 
tribution 
ss on to 
received. 
ib Work 
the Con- 
advisory 
ry Show 
orts that 
s of the 
-H Club 


SSN. 


Hunt- 
he West 
ing year 
hite Sul- 


n heard 
ector of 
ector of 
ws; J. S. 
‘iculture, 
f school 


Robert 
r West 


> 


lest Vir- 


E. &. 
‘a.; Carl 
Yhio; A. 
2 H. E. 
s. Davis, 
eenbrier 
Harrold, 

Spring 
chinson, 
N. Mar- 

Harry 
; RK. C. 


Review 


Price, Imperial ice Cream Div., Fairmont Foods Co., 
Parkersburg, W. Va.; J. H. Randolph, Imperial Ice Cream 
Div., Fairmont Foods Co., Parkersburg, W. Va.; J. J. 
Slavins, Sanitary Milk & Ice Cream Co., Morgantown, 
W. Va.; Jack Sharp, Telling’s Ice Cream Co., Huntington, 
W. Va.; H. M. Sloman, Blossom Dairy Co., Charleston, 
W. Va.; H. S. Vandervort, Sanitary Milk & Ice Cream Co.., 
Morgantown, W. Va.; D. D. Waters, Owens-Illinois Glass 
Co., Charleston, W. Va.; A. L. Weiskircher, Ohio Valley 
Dairy, Martins Ferry, Ohio. 


* 
“INDIANAPOLIS AT WORK” 


Students in the grammar and_ high 
Indianapolis will soon be reading a booklet entitled “Your 
Dairy Industry” one part of the “Indianapolis at Work” 
series put out to date. 


schools — of 


The booklet was written by Willard J. Gambold, 
Director of the project in the Indianapolis Public Schoo!s 
and published by the Board of School Commissioners 
of the City of Indianapolis. Printing was done by the 
students at the Arsenal Technical High School. The 
issue will become a text book course of study for all 
present and future Eighth Grade students, and will also 
be included in the curricula of the home economic classes 
of all Indianapolis High Schools. 

“Your Dairy Industry” not only reviews the history 
of American dairying and tells the story of milk from 


farm to doorstep, but it also points up the importance | 


of dairying in the economic life of the community. It 
directs students to job opportunities, stability of employ- 
ment, chances for advancement, and good pay possibilities. 

The Indianapolis at Work program was started sev- 
eral years ago for the purpose of telling the story, fac- 
tually, of the importance of Business and Industry in 
the American Way of life and to combat the insidious, 
untruthful propaganda which too often has been directed 
against Business and Industry. Needless to say all Busi- 
ness and Industry of Indianapolis enthusiastically sup- 
port this program of Indianapolis Public Schools. 


. 
ADA TO EXPAND TV, NEWSPAPER ADS 
IN 1956 


Dairy farmers will add more power to their sales 
program in the fall of 1955 and 1956, reports Lyman 
W. McKee, national vice-president and state president of 
the American Dairy Association. 

For the first time in the association’s history, dairy 
farmers will have a night-time television show every 
week. In addition to Disneyland, which the dairymen 
sponsor on alternate weeks, the association will co-sponsor 
the popular Lone Ranger program on ABC-TV. It will 
appear over most stations on Thursdays, and with both 
programs, the dairy farmers’ advertising messages will 
reach almost 80 million people weekly. 


Printed advertising also will be expanded in 1956. | 


Newspaper advertising in major metropolitan markets 
is to be scheduled, with color ads to be run in the gravure 
sections. Look magazine will be added to the present 
schedule that includes Life, Better Homes and Gardens 
and Ladies’ Home Journal. 


September, 1955 
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Whether you 
are set up for 
Quick Vat 
Cooling ... 


Or whether 


you are set up | Powpep 
for Slow Vat NO. 
Cooling ... a | 


with Kraté 
Stabilized Chocolate 
Favored Powder 


Choose the powder best suited to YOUR operation. 
No. 1 specially made for quick cooling. No. 3 withstands 
slow vat cooling and excessive pumping after cooling. Both 
give a delicious flavor, make a fine, low-viscosity, chocolaty 
drink that will not settle. Greater safety range allows for 
adjustments in sweetness and strength without destroying 
balance. Order 40 lb. trial case by writing Phenix Foods 
Company, Dept. M-655, 460 E. Illinois St., Chicago 90, Ill. 
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: Premiums of Proven Pulling Power help you sell chocolate made 
° with Kraft Powder. Ask our salesman for details—or write us! 
$2.95 value—but only $1.00 $1 
to your customers! 


value 
Quikut Knives. Extraordinary 
$1.00 value—but only 25c to C 


your customers! 





Pinking Shears. Extraordinary 


eeeeeeee0e8e0e0e028 
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Manufactured by PHENIX FOODS COMPANY, Chicago, lil. 
Division of KRAFT FOODS COMPANY 
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Chauges Ou “She Casts of Experience 


Aave Geen Wade 42 The — 
School Milk Program Starts a New Year 


HANGES IN THE RULES gov- 
erning the Special School Milk 
Program hold some promise of 

a more effective and satisfactory sys- 
tem for the coming year. The 1954- 
1955 experience was a little on the 
disappointing side. Many states turned 
back unexpended funds to the Fed- 
eral Government. Only about a third 
of the $50,000,000 appropriated for 
the project was used. Total consump- 
tion under the program amounted to 
approximately 400,000,000 half pints 
of milk against a potential of 1% billion. 

Principal changes in the rules gov- 
erning the program deal with the con- 
troversial base period and the price. 
Under the new rules the base period 
is eliminated. Schools will be reim- 
bursed for all milk sold to children as 
an item separate from the half pint 
that is a part of the School Lunch 
Program. This situation has been the 
cause of some confusion in the past. 
There are two programs. The first is 
the National School Lunch Program 
which is separate and distinct from 
the Special School Milk Program. 
Under the National School Lunch Pro- 
gram, primarily nutritional in its con- 
cept, a half pint of milk is a part of 
the lunch. Schools in this program get 
reimbursed for the lunch as a whole, 
not just for the milk. The Special 
School Milk Program, while it does 
have nutritional and educational con- 
notations, is designed to increase milk 
consumption as a partial solution to 
the problem of surplus milk. A 
school can participate in the School 
Lunch Program and also in the Spe- 
cial School Milk Program or it can 
participate in either one without par- 
ticipating in the other. 

Under the new rules, however, a 
school participating in the National 
School Program 
bursed 4 cents a half pint for all milk 


Lunch gets reim- 
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By NORMAN MYRICK 


sold over and above the half pint in 
the regular school lunch. Schools NOT 
IN THE NATIONAL SCHOOL 
LUNCH PROGRAM BUT PAR- 
CIPATING IN THE SPECIAL 
SCHOOL MILK PROGRAM will be 
reimbursed at the rate of 3 cents a 
half pint. 


Comparison of Allocation of School 
Milk Program Funds 





State 54-55 55-56 
Alabama 1,817,645 1,813,730 
Arizona 319,810 350,395 
Arkansas 1,142,995 1,227,695 
California 2,383,192 2,611,595 
Colorado 421,785 419,450 
Connecticut 436,743 442,510 
Delaware 69,993 72,040 
District of Columbia 135,863 145,545 
Florida 1,084,486 1,153,475 
Georgia 1,754,943 1,774,410 
Idaho 232,576 249,770 
Ilinois 1,955,512 1,954,655 
Indiana 1,172,125 1,117,010 
lowa 821,997 856,755 
Kansas 545,643 624,900 
Kentucky 1,455,404 1,451,510 
Louisiana 1,268,541 1,327,080 
Maine 332,076 345,460 
Maryland 668,562 663,620 
Massachusetts 1,169,294 1,195,830 
Michigan 1,785,401 1,714,075 
Minnesota 995,752 1,002,370 
Mississippi 1,632,668 1,638,485 
Missouri 1,146,306 1,154,740 
Montana 181,101 192,505 
Nebraska 408,375 428,640 
Nevada 36,155 42,860 
New Hampshire 160,989 155,790 
New Jersey 1,080,857 1,076,615 
New Mexico 331,071 344,350 
New York 3,037,048 3,007,030 
No. Carolina 2,330,856 2,267,495 
No. Dakota 277,160 270,385 
Ohio 2,017,100 1,985,525 
Oklahoma 917,978 920,105 
Oregon 435,526 451,050 
Pennsylvania 2,846,512 2,775,365 
Rhode Island 207,544 201,500 
So. Carolina 1,239,891 1,277,010 
So. Dakota 269,448 255,415 
Tennessee 1,595,489 1,581,625 
Texas 2,888,523 2,988,075 
Utah 297,663 287,600 
Vermont 142,080 142,815 
Virginia 1,355,518 1,364,885 
Washington 631,734 634,270 
W. Virginia 937,292 918,890 
Wisconsin 1,027,793 1,025,295 
Wyoming 97,025 97,840 

Total 49,500,000 50,000,000 


The reason for the difference is the 
fact that schools in the National School 
Lunch Program are getting only 2 
cents a half pint for the milk that 
accompanies the lunch. It is assumed 
that the effort 
schools have put behind the National 


educational these 
School Lunch Program will result in 
a higher consumption of milk than oc- 
curs in schools not having a National 
The 4 cents 


the former schools receive under the 


School Lunch Program. 


Special School Milk Program when 
averaged with the 2 cents they get 
for the milk served under the National 
School Lunch Program will average 
out to about 3 cents overall for milk 
consumed in the school, the same as 
the amount received by schools parti- 
cipating only in the Special School 
Milk Program. 


Probably the most significant change 
is the elimination of the base period. 
While this was not a particularly com- 
plicated requirement it did entail con- 
siderable record keeping and research. 
There were also some inequities in the 
idea of a base. Under the old method 
a school that has been energetic in 
promoting milk consumption might 
have sold 600 half pints during its 
base period. This school would have 
had to sell 600 half pints each 
month before it could start collecting 
from the Special School Milk Program. 
Another school, with a poor milk pro- 
motion record milk might have sold 
only 100 half pints during its base 
period although the size of the student 
body was the same. The second school 
would have to sell only 100 half pints 
each month before being eligible for 
reimbursement from Special School 
Milk funds. 


inequity has been resolved by giving 


Under the new rules this 
an extra cent to schools with the Na- 
tional School Lunch Programs and by 


reimbursing them for all milk sold 
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that does not come under the lunch 
program regardless of what was sold 
last year. 

Apparently real effort has been 
made to cut down on the bookkeep- 


ing involved. This was the source of 
much of the dissatisfaction with last 
i year’s program. Indeed many schools 
did not participate because they did 
not have the time or the personnel to 
handle his phase of the project. 

A second gripe was the audit. In 
some cases this audit, although per- 
fectly reasonable in its purpose, came 
at an awkward time. For example, in 
one of the nation’s larger states, school 
officials had just about been persuaded 
to try out the program when an audit 
was ordered. Milk people involved in 
the more or less delicate negotiations 
felt that there could not possibly have 
been a worse ime for the audit to take 
place. Indeed in some quarters it was 
regarded as a deliberate act which was 
a part of a bureaucratic feud going 


on at the time. 


Percentage Comparisons Unpopular 


A third problem concerned the prac- 


tice of measuring the effectiveness of 


, te 





Open-drive 
Low Pressure 
Units, '% to 15 Hp. 


“ECLIPSE” Compressors, 
2, 3, 4, 6 or 9 Cylinders 





the program in percentages. This was 
especially distasteful to those state de- 
partments of education and_ schools 
that had been doing a strong job of 
good nutritional education before the 
Special School Milk Program came 
along. Their percentage of increase 
had to be measured against high per 
capita consumption already developed. 
Another state just embarking on a milk 
program had a low per capita con- 
sumption as a standard. Obviously the 
state that had not done anything pre- 
viously looked like a ball of fire when 
compared percentagewise with the 
school that had been working on an 
effective program of nutritional edu- 
cation. 

Much of the difficulty with 
year’s Special School Milk Program 


last 


was due to its newness. A large pro- 
gram involving large sums of money 
and many people invariably develops 
problems that appear only when the 
idea is put into practice. The basic 
task of explaining the project was a 
big one. Many people never did under- 
stand it until it was too late to do any- 
thing about it. 

An effective educational campaign 
has been carried on since the program 


Large “ECLIPSE” 
9-Cyl. Compressor 





“ECLIPSE” 
Ammonia and 
F-22 Com- 


Edu- 


industry, state and 


went into effect last November. 
cators, the dairy 
Federal government agencies have all 
participated. The result should be a 
vastly better understanding and appre- 
ciation of the program than existed 
previously. Some very good work has 
been done by industry trade associa- 
tions in providing their members with 
pertinent information on how to han- 
dle Special School Milk Program busi- 


ness. 


Industry Educational Programs 


The New Jersey Milk Industry Asso- 
ciation has given its members not only 
a detailed description of the School 
Milk Program, it has also given them 
a sample copy of the forms the New 
Jersey State Department of Education 
requires the individual schools to fill 
out with explanations of what each 
When the New 


dealer solicits the business of a po- 


item means. Jersey 


tential school customer, he will know 
exactly what he is talking about, if 
he’s reading his Association Bulletin. 

For dealers to do as much business 
as they can under the School Milk 
Program, the National Milk Producers 


Federation suggests the following: 
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1. Understand the program  thor- NOT MUCH AND NOT FOR the effect of the leaker on the custom- he 
vughly. Make sure you know how the QUOTATION ers relations with the store. When a | th 
program works in your state, since Continued From Page 34) dress is damaged by a leaking con- fi 
each state is given wide latitude to checked, neat and courteous delivery tainer, or the milk gets on the uphol- th 
adopt the program to make it most personnel, quick adjustment of ac- stery of a brand new car, the customer . 
workable locally. Intormation about counts, and billing in accordance with doesn't complain to the company that 
these adaptations can be secured from — chain accounting procedure. packaged the milk. She blames the ” 
the chief state school officer, or the Milk as a traffic builder was empha- store where she bought the milk.” Ks 
school lunch supervisor, located in the sized by all. It may be over-priced, it Leakers, even one, make a mess in . 
State Department of Education at your may not cover its share of overhead the dairy products case. This doesn't ‘ 
state capital. costs. it may be over-regulated by help the merchandising program or I 

2. Make a studv of how much milk %0vermment and under-merchandised the store manager's Sommpes. Much has " 
is being served agora schools. the by dealers—as some grocers contend, been done to mitigate this problem 7 
tin SE tien ‘etiaaal aailt ilies but every one agreed that it was nec- the incidence of leakers today is far e 
opportunities for increased consump- essary to have milk for sale in the _ an lle yrereruae sien . 
tion. store because the public wants it and still list it as one of their leading prob- n 

wants it every day. With each vear the lems connected with handling milk. t 

3. _ Where milk has not been avail- volume of sales of fluid milk in chain Vertical Integration ‘ 
able in a school, work with the school stores is increasing, although per capita One of the results of the chain ( 
officials to make it available. consumption remains about the same. grocer’s low opinion of the milk busi- \ 

4. Where schools are now serving “If we didn’t sell milk, the customers ness is a movement toward what is t 
milk only with lunch, or offering milk wouldn’t come in for other products,” known as “vertical integration.” ’ 
only at noon time, work with the | was a comment constantly reiterated Reduced to simple terms, vertical 
school officials to determine if the by grocers. integration means ownership by the , 
school schedule permits it to be of- One of the current, but less virulent ' | 


grocer of the dairy company that sup- 


fered additional times during the problems of the grocer is the leaker. plies him with milk. Sometimes the | 
day. A grocer told me, “One leaker a idea is applied in reverse, the dairy 
month is too many. The loss of the company owns the stores. Still another 


Are You a potential cartoonist? Test 


your skill for profit on page 115. 





SERVICE CAP ~ 


Paperlynen Caps are ADJUSTABLE to 
any headsize. Insure perfect fit. Light 


and comfortable. More ECONOMICAL. Reduce your 
present Cap expense by 50%. Distinctive with your 
special imprint. Millions used annually by nationally 
known companies. Just mail coupon below with man- 
ager’s signature and we will send you absolutely FREE, 
a Patented Adjustable Paperlynen Service Cap. 


milk—either to us or to the customer- 


is unimportant. 


What is important is 











version involves a working relation- 


ship between store and milk company 


























a 2 Oe 
PAPERLYNEN COMPANY 
555 West Goodale St., Dept. E-9, Columbus, Ohio. 
Please send absolutely FREE, a Patented Adjustable Paperlynen Cap. 
sé ’ . 
— It's been a lovely evening, George. 
a ee I'd been hoping you'd tell me everything about Diamonp } 
City = = State —e Hardnox® bottle washing compound.” ' 
Signature i 
of Manager__ a —__— — —-— Your nearby Dramonp distributor can give you the same 
Name of Paper Jobber | most frequently | patronized: : y . ; ; / 
interesting story! Call him today! 
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because of financial considerations 
that, while it is not ownership, is suf- 
ficiently great to place the store in 
the category of a captive market. 
Whatever the type of arrangement the 
system affords economies, particularly 
in distribution and merchandising. It 
is a logical extension of the chain 
store’s cardinal principle; keep the 
spread low through mass buying and 
mass distribution. 


Probably the nation’s outstanding 
example of vertical integration is Safe- 
way Stores, Inc. The firm operates 
more than 2,000 stores. About two 
thirds of these stores, possibly more, 
get their milk from the Lucerne Milk 
Company, which is owned by Safe- 
way. In court after court, in legisla- 
tive hearings, in the newspapers Safe- 
way has hammered away at the thesis 
that through its system of vertical in- 
tegration it can sell milk at a price 
lower than the price asked by stores 
that buy from established milk dis- 
tributors. 


The Lawson Milk Company is an- 
other example of vertical integration. 
Although the Lawson operation is a 





U.S.P. LIQUID PETROLATUM SPRAY 


USP. UNITED STATES PHARMACEUTICAL STANDARDS 


SANITARY — PURE This Qine Mist-like HAYNES-SPRAY 
ODORLESS—TASTELESS — should be used fo lubricate: }LOW COST...RE-USABLE 


NON-TOXIC 


HOMOGENIZER PISTONS — RINGS 


CONTAINS NO ANIMAL OR VEGETABLE SANITARY SEALS & PARTS ‘ LEAK-PREVENTING 


FATS. ABSOLUTELY NEUTRAL. WILL CAPPER SLIDES & PARTS 


Poppe nnn l NEOPRENE GASKET for Sanitary Fittings 


NOT TURN RANCID — CONTAMINATE 
OR TAINT WHEN IN CONTACT WITH 


| vice charge. The charge amounts to 





20 cents a stop. Consequently a store- 
keeper taking eight cases from eight 
different dealers would have to pay 
$1.60 in service charges. His com- 
petitor, taking from only one dealer, 


would pay 20 cents in service charges. 





It would be incorrect to say that 
vertical integration is the product of 





the storekeeper’s opinion of the fluid 





milk industry. The savings that can 
be realized from such an arrange- 
ment are presumably the major incen- 


I'Lt TALK IT OVER WITH MY WIFE, AND IVE'LL Do IVHAT- tive. However, the dissatisfaction that 
EVER SHE Decives!” : 
prevails probably paves the way for 








the big jump. 


specialized type it is, nonetheless, a Human attitudes, human relations 


prime example of control from plant are bafHing problems. It must always 


through store. be remembered that people tend to 


In California vertical integration has live by impressions. Impressions usu 
become such a factor in the market ally determine how people think. How 
that the business of stores not in the people think usually determines how 
“Captive” category is the subject of they will act. Whether the opinions 
very sharp competition. Some stores of chain store grocers are ill-founded 
take milk from as many as eight deal- or not is of relatively small import. 
ers. This situation was officially rec- The ominously important fact is that 
ognized in a recent amendment to the these opinions do exist. The fact of 
California Milk control law. The new their existence rams home the urgent 
regulation involves a mandatory ser- need for their correction. 







HAYNES SNAP TITE GASKETS 


“FORM-FIT’ WIDE FLANGE 
HUGS STANDARD BEVEL 
SEAT FITTINGS 





-~ MOLDED TO 
“* PRECISION STANDARDS 


a To 
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GLOSSY SURFACE 


SANITARY VALVES 








FOOD PRODUCTS. and for ALL OTHER SANITARY MACHINE 


rat Sarre dt" (Check. SNAPE Advantages) 


THE MODERN HAYNES-SPRAY METHOD OF LUBRICATION CONFORMS WITH 


ian THE MILK ORDINANCE AND CODE RECOMMENDED Tight joints, no leaks, no shrinkage Time-saving, easy to assemble 


a BY THE U.S. PUBLIC 





tamination which is possible by old fashioned 
lubricating methods. Spreading lubricants by the 


use of the finger method may entirely destroy Withstand sterilization Long life, use over and over 
previous bactericidal treatment of equipment 


HEALTH SERVICE - - - - Sanitary, unaffected by heat or fats Solf-comtering 
No sticking to fittings 


The Haynes-Spray eliminates the danger of con- = Non-porous, no seams or crevices 


Eliminate line blocks 


Odorless, polished surfaces, easily cleaned Help overcome line vibrations 


Available for 1”, 1%", 2”, 24%" and 3” fittings. 


a Packed 100 he box. Order th h dai ly h , 
vac wrnesseea Tum run woe: THE HAYNES MANUFACTURING CO. RAIA TID Kaede A il A 


farmsumontasoFurrucavions 709 Woodland Avenue - Cleveland 15, Ohio THE HAYNES MANUFACTURING CO. 
PACKED 6-12 oz. CANS PER CARTON’ ROLL-EAST DOLLIES + ROLL-EAST CASTERS + TABLE CARTS + CAM CARTS + CARRY BASKETS 709 Woodland Avenue «+ Cleveland 15, Ohio 
SHIPPING WEIGHT —7 LBS SNAP-TITE NEOPRENE GASKETS + NEOPRENE COVERED WRENCHES + “SLIP” CHAIN LUBRICANT 
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Born in Cheyney, Wash., Dr. Dahle him to retire while there is still time | de 


Touring the Trade was educated at the University of to enjoy a vigorous life. 











Minnesota where he received his Ph.D. * | fic 
and taught prior to his tenure at Penn , tri 
C. D. Dahle, Noted Ice State. Borden Company Names qu 
Cream Authority, Retires Dr. Dahle’s specialty at Penn State — -—~“ upon on 
. Dahle’s specialty at Penn State OBERT E. BOND has been } 7 
R. CHESTER D. DAHLE, was the short course in ice-cream man- R named northeast sales district tol 
D professor of dairy manufac- ufacturing which attracted students supervisor of The Borden Food for 
wae ao sisted in ice cream short courses in ucts department. The district includes 
Augen 1. 25 cities in the United States and has New England, and extends as far 
Dr. Dahle leaves after a long wr om oapge<metis an west as Omaha, Nebraska. Mr. Bond € 
career of distinguished achievement in appeared 7 mena ens = “aul will continue as New England sales “ 
the dairy field. Dr. Dahle, one of the ternational Association Ice Cream representative of the department. He 
pioneers in the short-time, high-tem- it ss is past president of the New England 7 
perature pasteurizing process for ice oe Bakers’ Allied Tradesmen and a mem- - 
cream mixes, first worked on it in ber of the board of governors of the 
1931. Within the past five years this A former chairman and secretary = New England Bakers’ Association. Se 
process has been widely adopted by of the Manufacturing Section of the ° 
many large ice cream plants in the American Dairy Science Association, tis 
United States. Dr. Dahle is known as an authority Candy Firm Merges 2 
Dr. Dahle invented the Duo-Visco _ ice rae we only through hold- With Beatrice ss 
Homogenizer Valve used to homogen- ing high office ss gees, but HE D. L. CLARK COMPANY of or 
: : : ' also through his voluminous writings a : ae é 
ize ice cream mixes. He has also =. s TPs maker of the nation- 
done important research in ice cream on the subject. vor waned ae he ally known Clark candy bar, has 
flavor and texture and was the dis- has been technical editor of Ice Cream merged with Beatrice Foods Company ’ 
coverer of air cells in milk powder Field. of Chicago. The announcement was 3 
globules. With Dr. George H. Dr. Dahle, not yet close to retire- made by W. G. Karnes, president of V 
Watrous, Jr., he developed a new way ment age, is taking advantage of a Beatrice, and Harold S. and D. L. H 
to make a grating type of cheese. retirement system which will permit = Clark, Jr., board chairman and _presi- 
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request.) $2, ee resist fats, acids, alkalies. —One upright hole in center of 
« Sy ee Molded Rubber Block — — 2 tapered holes slanted 
ee anitary, will not crack or deteri- engthwise. 
a Se Sa neied orate. | Individually Packed. Per doz. 











Exclusive Design for cleaning all wt. 36 Ibs. 
tank surfaces easily, rapidly, and 


safely. 
COL-FLAKE CORPORATION 4’ Lumathread Handle—Equipped 
2446 S. Ashland Avenue, Chicago 8, Illinois. with the famous aluminum tipped 
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dent respectively of the candy firm. 


The merger provides further diversi- 
fication in non-dairy products for Bea- 
trice Foods by the addition of another 
quality product and established na- 
tional brand name to the Beatrice line. 
The deal has been approved by direc- 
tors of both companies, and only a 
formal vote by Clark stockholders re- 
mains as the final step. 


Terms of the merger call for owners 
of Clark stock to receive a total of 
85.400 shares of Beatrice Foods com- 
mon in exchange for all assets of the 
candy firm. This is a ratio of 3.5 shares 
of Clark for one share of Beatrice. 

Clark shareholders will meet about 
Sept. 30 to vote on the merger. 


The Clark candy operation will con- 
tinue with present management, per- 
sonnel, manufacturing, product names, 
company name and marketing meth- 
ods retained, Mr. Karnes says. 

Addition of the Clark bar and pack- 
aged candy trade names to a com- 
pany roll which includes such well- 
known names as Meadow Gold, Blue 
Valley, Holland Brand and American 
Hostess in dairy products and LaChoy 


STANDARD 20 QT. 
STAINLESS 


CHANNEL TYPE 
DISPENSER 20 QT. 


in Chinese foods will mark Beatrice 
Foods’ entry into a new field in its 
trend toward more product diversifi- 
cation. 


Elwell Named President of 
Northland Milk Company 


DWIN S. ELWELL, JR., 38, 
vice-president of Northland Milk 


and Ice Cream Co. of Minne- 





EDWIN S. ELWELL, JR. 


apolis, has been elected president of 
Northland Milk Company of Des 
Moines, an affiliated company. 


G 










CUP TYPE DISPENSER 20 QT. 
(WITH CAP) 


Elwell directed much of the work 
done by Northland of Des Moines in 
promoting its quantity delivery plan 
for savings on home-delivered milk 
during the past several months. 


Fairmont Names Consumer 
Service Director 
ISS JEAN TAYLOR, home 
M economist, has been named 
Consumer Service Director 

for Fairmont Foods Company. 
A graduate of Kansas State Teach- 
ers College at Emporia, Miss Taylor 
taught home economics for four years 


A. Swanson & 


Sons Company of Omaha, in 1953, 


before joining the C. 


where she worked in recipe devel 
opment, in development of new 
products and in food promotion to 
consumers. 

At Fairmont, Miss Taylor will be 
in charge of the company’s Consumer 
Service Department, including cre- 
ating and testing new recipe ideas, 
and preparing food information for 
consumers. 

Miss Taylor is a member of the 
American Home Economics Associa- 


Luality Galt 
MILK CANS 
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20 QT. DISPENSER 





PLASTIC 
CAP 


STAINLESS 
STEEL COVER 
7” DIAMETER 


PENN-MICHIGAN MANUFACTURING CORP. 


2730 SCOTTEN AVENUE., DETROIT 10, MICHIGAN 
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tion and Omaha Home Economists in 
Business. She is a native of Emporia, 
Kansas. 


Broughton Named Darigold 
Farms Sales Manager 

USSELL §. WALTZ, General 
Manager of Consolidated Dairy 
Products Company, announced 

the appointment of C. W. Broughton 
as Sales Manager for Darigold Farms, 
a division of Consolidated Dairy Prod- 
ucts Co. J. L. Marchant, 


for the past year been active in the 


who has 


Huid milk division sales, will resume 
his broad activities as General Sales 
Manager of all divisions of Consoli- 
dated Dairy Products Company, cov- 
ering the entire Pacific Coast, Alaska, 
Territory of Hawaii and export fields. 

No new-comer to this area, Brough- 
ton formerly resided here as North- 
west Branch Manager for the Cream 
ery Package Manufacturing Company 
for several years. For the past three 
years, Broughton has been Sales Man 
ager of the Commercial Division of 
the above firm in Chicago. 


Borden’s Names Four New 


England Food Brokers 

OUR NEW food brokers have 

Fi: named by The Borden Food 

Products Company for the New 
England area. 

Covering eastern Massachusetts will 
be the Daniel Mordecai Company of 
1006 Statler Office Building, Boston. 

The Henry P. Ross Company, Inc., 
of 47-49 South St., Biddeford, Maine, 
will handle sales in Maine, Vermont 
and New Hampshire. 

Rhode 
Massachusetts will be covered by the 
C. F. Ricketts Company, P. O. Box 
186, Edgewater Station, Providence. 


Island and _ southwestern 


Connecticut and western 


will be 


Sales in 
Massachusetts 
William M. Rosen, 
1186, New Haven. 


Kolb Casein Business 
Acquired By Fuller 


CQUISITION OF the Harry 
Kolb casein business by the 
H. B. Fuller Company of Cali- 


fornia has been announced by D. F. 


handled by 
Inc., P. O. Box 
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Chocolate Milk Drinks, made with FORBES Chocolate Flavor Powders, 


are delicious, have eye appeal, are tops in quality, economical in cost. 











2000 WEST 14th ST. 
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Write or wire tor a FREE sampie and compare 
it — or better still, send us a trial order. 


The BENJAMIN P. FORBES CO. 


e CLEVELAND 13, OHIO 


Barthelmess, vice-president and gey 


eral manager of Fuller's western opera 


tions. The merger became. eftectiy; 


June I. 


Mr. Kolb was associated with Her. | 


cules Powder Company for neark 


50 years. For many of those years, 


Ame! 
casein, a_ milk 


Hercules was one of the few 


ican producers of 
derivative which is used as an emul 
sifving agent. 

When Hercules left the casein field 
two years ago, Mr. Kolb absorbed the 
He has 


had his headquarters in San Fran. 


West Coast casein business. 


cisco for the last two years and will 
now operate out of Fuller’s San Fran- 
cisco factory, 1060 Howard St. 


Soo Creamery Helps In 100th 
Anniversary Fete of Locks 


O HELP commemorate the 100th 
anniversary of the building of 
the famed Soo Locks, Soo Cream- 


Sault Ste. Marie, 
designed a special centennial _half- 
gallon Pure-Pak milk carton. 
Williamson, 


sented a sample to Postmaster Gen- 


ery of 


Toive 


general manager, _ pre- 


THE THRIFT KING 


Lowest Priced Stainless Steel Pipe Tank 





When equipped with Pipe Washing Machine 
and Recirculating Unit, this one machine 


does EVERY cleaning job! 
el 


* Positive cleaning by Recirculation . . . 


* Positive cleaning by Soaking ... 


* Positive cleaning by Brushing . . . 


for all sanitary pipes, fittings and machine parts. 


= 





PLUS In-Place-Cleaning for permanent pipe lines, storage 


tanks, processing plate equipment and vats. 


See your Supply Jobber, or send for Bulletin—Section No. 800 
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eral Arthur Summerfield in exchange 
for a special centennial stamp. Soo 
Creamery daily delivers several thou- 
milk to lake 


passing through the world’s busiest 


sand cartons of boats 


canal. 


NEW JERSEY EDGES TOWARD 
FEDERAL MARKETING ORDER 
(Continued From Page 66) 
for New Jersey. They favor separate 
regulation for New Jersey with one or 

more marketing orders.” 

Since New Jersey is a deficit milk- 
producing state (about 50 per cent of 
fluid milk consumed is imported), the 
viewpoints of the producers from these 
other areas, such as New York, Penn- 
sylvania and Maryland will also have 
to be given serious consideration by 
the Secretary of Agriculture. 
the north- 
eastern metropolitan area of New Jer- 


A separate order for 
sey was advocated by the Dairymen’s 
League Cooperative Association, New 
York City; the Metropolitan Coopera- 
tive Milk Producers Bargaining Agen- 
cy, Inc., and the Mutual Federation of 
Independent Cooperatives, Inc. 

the 


Cooperative 


Milk 


Association, 


A proposal by Eastern 


Producers 


serving New York and Boston as well 
as northern New Jersey, advocates the 
same area to be included in the federal 
order plus Hunterdon, 
Warren Counties. 


w 
DYNAMITE JOB IN ARKANSAS 


(Continued From Page 62) 


Sussex, and 


powder monkey.” Police said records 
show he was questioned in the late 
1930s in connection with a dynamiting 
at Fort Smith. Williams later told 
newsmen he thought he had been 
picked up for questioning in the Terry 
case because he had attempted to 
“trap” a person he thought to be a 
“stool pigeon” by talking as though he 
knew something about the explosions. 
The fact that he was picked up, Wil- 
liams said, proved to his own satisfac- 
tion that the man he talked to was a 
police source. He was released within 
24 hours. The Grand Jury, meanwhile, 
was reported interested in investigat- 
ing why Williams discussed with news- 
what he had told to the 
Grand Jury — since matters told to the 


men just 


Grand Jury are supposed to be secret. 
Still test 


given to Joe Bierman, the night en- 


another lie detector Was 


gineer-watchman on duty at the time 


of the blasts. Prosector Frank Holt de- 
to tell the result of the test. 
Another early trial failed. At Tulsa, 
Okla., a dynamite hoard was located, 


clined 


but a suspect there was cleared in the 
Terry case. 


As the Grand Jury started its second 
week on the Terry case, the Arkansas 
Democrat reported that “most of the 
evidence presented to the Grand Jury 
has been information already recorded 
by investigating officers,” but among 
“several new 


possibilities” — “strictly 


of the rumor variety” — concerned an 
out-of-state man, now “under police 
surveillance,” who is said to have “a 
reputation for doing dynamite jobs in 


labor strife ° ° ° but there is no evi 
dence before the Grand Jury that he 


has even been in Arkansas.” 


Such is the state on August 17 of 

the Terry Dairy situation. 
Jurors Questioned 

Two personalities were involved in 
the Grand Jury situation. After Circuit 
Judge William J. Kirby announced he 
would charge the Grand Jury to look 
into the labor violence cases, it was 


learned that a member of the Grand 





YOU can’t WIN in THIS “SHELL” GAME... 






MADE OF STYROFOAM® 
THE MOST NEARLY-PERFECT INSULATING 
MATERIAL EVER DEVELOPED 


. does not absorb 
water, swell, soften, freeze or waterlog 


completely moisture-proof . . 
extremely lightweight . . 
per board foot 


strong . . 


odorless . . 


resistant to mold, rot and vermin . . 


food value 
tough 
temperature changes 
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. weighs just 2 ounces 


. and does not absorb odors 
. has no 


completely unaffected by 


Vapor barriers increase cost . . 


. compressive strength of 1% tons per 
square foot 


sudden 








Jury —in fact, the secretary of the 
TAKES THE GAMBLE OUT OF 
INSULATION INSURES 
COMPLETE LOW-TEMPERATURE 
INSULATING EFFICIENCY 
( WITHOUT ADDITIONAL VAPOR “SHELLS” 
. reduce efficiency. Specify Vapo- 
Wall low-temperature pipe covering and make sure of completely 
moisture-proof, permanently effective insulation without added 
vapor seals. Vapo-Wall maintains its original “K” factor of .25 
throughout a long lifetime of service . . . meets all insulation 
requirements in a temperature range of from -400° to 180° F. 
Pipe, vessel and fitting covers available in 8 standard thicknesses. 
WRITE TODAY FOR COMPLETE INFORMATION 
®Trademark, Dow Chemical Co. 
incorporated 
1315 HUTCHINS HOUSTON, TEXAS CA 8-2387 
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Jury — would be James M. Harrison, 
assistant business agent of Local 878 


of the AFL 


Warehousemen and Helpers. Concern 


Chauffeurs, Teamsters, 
was expressed publicly by a number 
of officials, including Prosecutor Frank 
Holt, Judge Kirby and Foreman Otho 
A. Cook. When the Grand Jury was 
called to order August 10, and Kirby 
asked if any jurors felt disqualified, 
Harrison requested that he be dis- 
charged, “so there can be no question 
that I the 
Grand Jury or their deliberation one 
way or the other.” For this, Harrison 
the judge, al- 
though the afternoon Democrat’s head- 
line perhaps gave the impression that 
the initiative had come from the judge. 


exert any influence over 


was commended by 


On the second day of the Grand 
Jury session, a link was suggested be- 
tween Fred W. Terry of Terry Dairy 
and Grand Jury Otho A. 
Cook, onetime state Commissioner of 
Revenue and now a truck dealer. The 
fathers of the had owned 
some real estate together, and since the 
elder Terry died Otho Cook had rep- 
resented his father in dealings with 


Foreman 


two men 


HIGH ACTIVITY... 
FLEXIBILITY~ECONOMY with 


“HANSEN'S” Dri-vaC 


100% PURE ACTIVE CULTURE 


Available in a Variety of Lactic 
Combinations for Specific Purposes 


The new modern way of using pure seed 
culture direct — without time-consuming 
daily transfers — Dri-Vac Lactic Culture 
is ready-to-go on the first propagation. 
Equals in activity the finest well devel- 
oped liquid culture. Simplifies starter 
making because you can use a fresh bot- 
tle daily . . . nothing to carry over. Dri- 
Vac is quickly and pietel lubt 
Contains no filler-— 100% pure highly 
active lactic bacteria available in unre- 
lated strains. Good keeping quality for 
reserve vse, under ref jon. Each 
small bottle will fully inoculate from %, 
quart up to two galions of milk, skim, 
or reconstituted skim. Dri-Vac saves time, 
effort; improves quality. 





WRITE FOR COMPLETE DETAILS 


CHR. HANSEN’S LABORATORY, 
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MILWAUKEE 14, WIS. 


Fred W. Terry concerning the joint 
interests in the real estate. 

Judge Kirby said he had been aware 
of the dealings, and considered them 
not “significant.” 

Admonishing the Grand Jury that 
“who is right or who is wrong in these 
disputes does not concern this Court 
or this Grand Jury,” Judge Kirby 
charged the Jury in these words about 
the acts of “violence and vandalism” 
in the Terry and Capitol Transit cases: 
fre- 
quent and violent as to menace the 
public peace and safety, and, as such, 
demand your attention with a view of 


“These acts have become so 


restoring peace and tranquility to our 
community. 

“No right thinking citizen can con- 
done such as have 
been repeatedly committed during the 
period of these strikes, and it is your 
duty and the duty of all others who 
believe in law and order, to do every- 
thing possible to bring this violence 
to a speedy end.” 


acts of violence 


Among those on the Grand Jury are 
Paul Dixon, dairy operator; Wiley D. 
Cavin Max Granoff, 
operators, and L. B. Hemphill, grocer. 


4 


and restaurant 





@ Stainless Steel 
runners reduce 
case friction. 


@ Completely 
sealed. 
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in latches. 


holes 


@ Holds 2 ice 
trays plus 8 
quart cases 
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tray. | 
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Others include a farmer (who replaced 


Harrirson), two retired Missouri Pacific 


Railroad employes, an insurance sales. | 


man, a banker, a bauxite mine opera- 
tor, a general contractor, the  post- 
master of North Little Rock, an office 
manager, the head of the State Police 
Weights Division (who handled the 
early campaign of Governor Orval E, 
Faubus) and a Negro truck company 
operator and Democratic Party leader. 

The over-all impact of the Terry 
dynamiting and the scattered violence 
in the cransit dispute — the first labor 
volence of a serious nature in the twin 
cities since a Missouri Pacific strike in 
the early 1920s — was pointed up by 
Political Columnist Sam G. Harris of 
the Arkansas Gazette: “A few months 
ago we reported that the organized 
labor movement in this state had come 
® * [but] the situa- 
* * it will 


take 10 or more years for labor to fight 


of political age ° 
tion has changed sharply 


back to the position of influence and 
importance it could rightfully claim 
when the 1955 legislature adjourned” 
in March, because “regardless of the 
merits of the issues in the two Little 
Rock strikes, labor has been put in the 





ALL ALUMINUM 


Aollingsworth TRUCK 


REFRIGERATORS 


@ Here is a truck refrigerator that affords all 
of the ‘‘most-wanted’’ features. This quality 
box features lifetime, all aluminum, airplane 
type construction 
strength. 
steel hardware make the entire assembly rust- 
proof. 
maximum cooling efficiency and economy. Fifty 
pounds of ice maintains a 44° temperature for 
30 hours in a 96° outside heat. 
Hollingsworth Truck Refrigerator is designed 
for complete space utilization. Model illustrated 
fits contour of Divco Truck Body. 


riveted for super 
Nickel plated screws and stainless 


Double than normal insulation gives you 


Best of all, the 


Standard Boxes in Stock for All Makes 
of Milk Delivery Trucks .. . Special 
Boxes Made to Order. 


_ 


JOHN R. HOLLINGSWORTH CORP. 


CLIFTON HEIGHTS 
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worst possible light by the violence 
that has attended them.” 


QUANTITY DISCOUNT PRICING 
SYSTEMS 
(Continued From Page 54) 
Jabor—usually no more than 2 cents 
a quart. 

3. A charge to cover the fixed cost of 
making a stop to deliver milk re- 
gardless of the quantity — usually 
somewhere between 10 and 15 
cents per stop. 

Under this plan the amounts charged 
to a one-quart and to a four-quart cus- 
tomer would be computed as follows: 
(The rates actually used in any market 
should, of 
past and prospective costs in that mar- 
ket.) 


course, be based on the 


One-quart Four-quart 

customer customer 
Platform price of milk 15¢ 60c 
Variable delivery charge 2 8 
Fixed charge per delivery 13 13 
Total 30c Bic 

Amount per quart 30c 20.25¢ 


In practice there need be only one 
variable charge per quart instead of 
two —the platform price of milk and 
the variable delivery charge may well 
be combined. 


The accounting under such a plan 
would be simple since all milk would 
sell for the same price. Except for cal- 
culating the monthly delivery charge, 
the accounting system could be the 
same as that used under a flat pricing 
plan. The monthly service charges 
would be figured by multiplying the 
service charge per delivery by the 
number of deliveries made during the 
month. 

This type of pricing plan has been 
used in Minneapolis and in a few other 
places. Probably the main reason why 
it has not been adopted more widely 
is that it appears too drastic. Dealers 
accustomed to charging a flat price to 
all customers (usually with secret and 
variable price concessions to some of 
their larger customers) are fearful of 
losing a great many of the smaller cus- 
tomers should the charge for single 
quarts of milk be raised as much as 
called for in the Elwell Plan. 


There is no doubt that retail routes 
would lose some one-quart customers 
if a plan were adopted with a large 
increase in the charge for single quarts. 
On the other hand, it is highly prob- 
able that in many instances the one- 
would combine his 


quart customer 


orders and take less frequent delivery 
in order to take advantage of this pric- 
ing method. Moreover, the relatively 
low prices to large-quantity customers 
will induce many of them to switch 
from stores back to the retail routes. 


Care needs to be exercised in adopt- 
ing quantity-discount plans to avoid 
creating a situation that will adversely 
affect the dealer’s good will or seri- 
ously reduce his volume of sales. It 
would appear quite desirable that all 
or most of market 
adopt the same or a similar plan. How- 


the dealers in a 


ever, dealers are handicapped in work- 
ing out uniform discount plans by the 
possibility that united action may be 
regarded as illegal collusion. 

One or more of the leading distribu- 
tors in the market must take the lead 
in developing the plan and in organiz- 
ing support for it. It may be necessary 
for them to adopt a relatively mild set 
of price differentials at the start. It is 
especially important that newspaper 
editors, radio and television personnel, 
health officials and other persons of in- 
fluence, as well as route delivery men 
and consumers, be well informed con- 
cerning the plans and the reasons for 
adopting it. 


NEW UNITED GALLON JUG CASE 
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ELIMINATES GLASS SHOCK 
CUTS BREAKAGE LOSSES 


Note the cut away view of United’s new 607-5 gallon jug 
case. Special partition design prevents glass from touch- 
ing glass, cuts down breakage in handling. Savings will 
more than pay for the case. 


HOLDS 4 SQUARE GLASS JUGS 


This sturdy steel all welded top stacking case measures 
1334" square by 12” high. Ideal for inverted pressure 
washing. Galvanized finish resists rust. Cases dry quickly. 
Open wire construction will not trap dirt or trash. Re- 
quires minimum cleaning. Write for prices on our full 
line of cases for any size glass or paper bottles. 


Ca UNITED STEEL AND WIRE CO. 


137 FONDA AVENUE — BATTLE CREEK, MICH. 
BRANCH PLANT: WILKES-BARRE, PA. 
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CALIFORNIA MILK CONTROL LAW 


(Continued From Page 50) 


already got under way in Southern 


California. 


: Bi ta , John Watson, also of Petaluma, and 
ducers of San Francisco, was particu- é' 


Lilie dulttedl Gin Giana ths tentibe- a prominent dairy leader for a num- 
arly al. gisl: 

tion “verbal garbage,” and added that 
the did 


the language. 


ber of years, comments that many of 
the producers in his area haven't been 
able to pay for last year’s hay bills. 
He takes the that California’s 
dairy producers are finding the going 
rough, and that the elimination of in- 


new laws little but change 


view 

He feels that the main concern was 
Safeway’s attack on the Milk Act, and 
pointed out that if the law were invali- 
dated on grounds of unconstitution 
ality, the producers would have no 


termarket cream shipments is a step 
in the right direction in bringing 


greater prosperity to the producer. 
bargaining power whatsoever. Funda- 


mentally it is the function of the Gov- 
ernment to intervene in such cases in 
the public interest, he said. “Milk 


under 


Whatever else it does, Safeway has 
been successful in obtaining valuable 
publicity in its claim that it is trying 
to get cheaper milk for the consumer. 
At the same time Safeway’s Lucerne 
dairies tell their producers that Lu- 
cerne seeks no relief from the pres- 


Wars are by no means water 


the bridge.” However, he stated the 
State Supreme Court had already up- 
held the Milk Act in two previous : cai 
, ent system of setting minimum pro- 
occasions. . : 
ducer prices as provided in the Young 


Boost Market Milk Act. 


Peuten, California Milk Pro- 
Petalu- 
ma, is of the opinion that the Bram 
kamp bill will have the effect of in- 
creasing the producer market milk 
contracts. 


re. 


One thing is certain. Safeway will 
ducers’ 


persist in its attack on resale pricing, 
regardless of whether or not the pro- 
ducer gets hurt. And the majority of 


California producers are well aware of 


Federation treasurer, 


He believes the trend has this fact. 
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CELLOPHANE WRAPPED ROLLS 
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INTO BOTTLE 


SO MODERN... 


These new Tablets of GOLDEN 
CHURN’S Water - Dispersible 
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buttermakers’ complaints about 
liquid butter color. No oil to turn 
rancid; no messy graduate; no 
dirty pour spouts; no awkward 
drums; no storage, no freezing 
worries. These Tablets are simp- 
ler to use than GOLDEN CHURN 
Brand Butter Color (Certified), 
liquid Butter Color, on the mark- 
et sincel920. GOLDEN CHURN’S 
Water-Dispersible BUTTER 
COLOR is certified by U.S 
Food and Drug Administration. 





ADD COLD WATER 
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ON THE LEGAL SIDE 

(Continued From Page 42 
“The policy expressed in these two 
with the plain 
words of the statute compels us to 


but exempt 
from taxation under this provision the 


principles, together 


one conclusion. To be 
sale must have been made by the 
producer, his immediate family or 
someone employed by him to assist 
in the production of the product. The 
distribution and sale of a commodity 
is entirely separate from its produc- 
tion. Though in some cases the divid- 


ing line may be hazy, here it is clear.” 





Sanitary Dairy v. State, 75 So. 2d 611, 
Alabama, November 4, 1954. 


GORED BY BULL 
A proceeding was brought against 
the Pevely Dairy Mis- 


souri under the Workmen’s Compensa- 


Company in 


tion Act of that state to recover for 
the death of an employer killed by 
a bull. 


The dairy contended in its defense 
that the employee was not engaged in 
farm labor and not within the cover- 
age of that statute, which provided 
that it did not apply to “farm labor 
and domestic servants.” The dairy 
company owned a farm used in the 
care of a herd of 150 milk cows. The 
cows were milked twice daily and the 
milk after being pasteurized and bot- 
tled was sold as Grade A or Pasteur- 


ized Milk. 


The court held that the victim of 
this attack was a farm laborer and not 
within the provisions of the Work- 
men’s Compensation Act. “It is the 
character of the work itself and not 
the business of the employer that is 
determinative. This man is employed 
on a farm and his duties were the 
care and breeding of cows on the 
farm, particularly the care of dry cows, 
the care of such cows when calving, 
care of the calves, the mixing of feed 
and the feeding of calves and dry 
cows. Clearly these duties were those 
of farm labor.” 





Plemmons v. Pevely Dairy Co., 233 S.W. 
2d 426, Missouri. 





Just as a check—Have you missed 
an article that contains valuable in- 
formation? Are you interested in oa 
sneak preview of next month’s mate- 
rial? If the answers to both questions 
are “yes’—turn back to page 22. 
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n these two | 
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those tall thinking caps—sharpen up that pencil, and get 
npels us to 


creating—'cause Cartoon School is now in session. Ow 
long faced, blue bovine, together with her very harassed 


Tang the ( fC) i friends, are desperately in need of a good caption. Look 
ae " 
e by the SHADY , as | at them! 


family or GROVE 
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m to assist 7 \ 
roduct. The - c 


connie » your imagination run all over the old battered paper 
its produc ; y that’s been cluttering up your desk. No word length 
ie =. a taboo—no grammatical wizardry—the most important thing 





be exempt 


Your department is slapstick—satire—or plain home- 
spun humor. Everything and anything will be read. Let 


's the divid- 3 : a : 7 ‘ , 
is the idea. What’s Disney got that you haven't got? O. K. 


it is clear.” ia , ' : 
—— Then why wait. Send your entry in today. 





ee + 
So. 2d 6, 6 tw 
¥/ oe WRITE THE GAG—THE RULES 
(Wz 1. The American Milk Review will award $5.00 to the 
V person submitting the best caption for this month’s “Write 
GLA Alvi - the Gag” cartoon. A prize of $3.00 will be awarded for the 
CE HALE second best caption. 


ght oe 2. The editors of the American Milk Review will be the 
ny in Mis- judges and their decision will be final. In case of ties, dup- 


Compensa- licate prizes will be awarded. 
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socover ix This cartoon — a — oe. “ ye waiting for 3. Write captions — as many as you att to send in — 
. -. re ee a ee on a post card and mail it to “Write the Gag” editor Ameri- 
r killed by can Milk Review, 92 Warren Street, New York, N. Y. 
ELCOME TO WRITE THE GAG-—a new feature, 4. Be sure to write your own name and address as well 
its defense strictly for fun, that’s specially geared to put crisp as the name of your es each postcard. 
September starch back into your wilted summer 5. All entries for this month's contest must be received 


engaged in by October 10, 1955. 
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From the State [Capitols 


By BETHUNE JONES 








Turbulence Increases In Florida 
Increasing turbulence in the milk 
business in Florida is illustrated by 
recent events. Harry M. Sinclair, at- 
torney for Southern Dairies, challenged 
the legal right of “self-appointed vol- 
unteers or citizens’ committees to ex- 
amine industry witnesses” at a milk 
price hearing in Miami. Mrs. Esther 
Rogovin, Emer- 
Milk Committee, 
met the challenge by exhibiting a tele- 
gram over Gov. Collins’ name, which 
said, “I urge that this board give full 
and proper consideration to the con- 


co-chairman of the 


gency Consumers 


sumer interest. I am anxiously await- 
ing the results of the hearing.” 


C. Raymond Lee, chairman of the 
Florida Milk Commission, resigned, 
because a bill he sponsored, which 
would have limited the commission’s 
price-fixing powers to the producer 
level, was pigeon-holed in the 1955 
legislative session. This, despite Gov. 
Collins’ support of the bill. The gov- 
ernor wants Mr. Lee to reconsider and 
remain on the commission. He con- 
siders Mr. Lee the strongest champion 
on the commission for the protection 


of the consumer’s interest. 
The commission was told by five 
refrigeration men on August | that it 


was “general practice” for dairies to 


T. M. HINES, President 


PIEDMONT 


Alabama Ponders Imported Milk Question 
Florida Milk Business Turbulent 

Kansas Adopts New Regulations 

North Dakota Unfair Trade Act Tested 


Virginia Milk Commission Powers Debated 


provide free refrigeration service to re- 
tailers, but they could not prove the 
service was for milk coolers. The hear 
ing was Miami after the 
commission received complaints that 


called in 


alleged free service of this type was 
one reason for high costs of milk. The 
witnesses expressed confusion over the 
law which permits dairies to install and 
service ice cream equipment, but not 
equipment for milk products. 


Alabama Ponders Question of Im- 
ported Milk 
Still pending in the Alabama legis- 
lature at this writing are controversial 
bills aimed at regulating the flow of 
milk imported into the state. 


One measure would authorize the 
state agriculture commissioner to con- 
trol shipments of milk into Alabama, 
subject to review by the State Milk 
Control Board and the courts. 

Another proposal would allow the 
board to assign production quotas to 
out-of-state producers and then would 
require them to operate under the 
board’s price-fixing regulations if they 
engage in business in Alabama. 


In a move aimed at the pending 
milk regulatory bills and indicating the 
proposal would not be enacted in the 
form proposed, the Alabama Senate 
adopted a 


resolution condemning 


Established 1931 


MINT STS 
CHARLOTTE, N.C. 


COOLER, FREEZER AND QUICK FREEZE SPACE 
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“trade barrier” bills. 

The resolution opposed legislation 
that would interfere with the free flow 
of interstate commerce between Ala- 


bama and her neighboring states. 


New Regulations In Kansas 
Regulations were adopted by the 
Kansas State Board of Agriculture to 
govern the handling, 
transportation and sale of fluid milk 
that goes into ice 


production, 


cream and _ other 
manufactured products. 

The rules were drafted for the pur- 
pose of certifying that only “pure, 
sweet and clean” milk goes into manu- 
factured products. 

The new regulation will apply to 
milk for evaporated or con- 


densed milk, skimmed milk, powdered 


used 


milk, cheese, butter and ice 
Milk that 


standards must be returned to the pro- 


cream. 
does not meet minimum 
ducer. 

Milk plants will be required to keep 
records of deliveries, tests and the 
names of producers that supply the 
milk. The rules also set health stand- 
ards, both for dairy cows and the pet- 


sons who handle milk. 


Georgia Milk Board Has Free Hand 


Because the old system for establish- 


Phones: 4-0811, 4-0812 


COLD STORAGE CORPORATION 


STONEWALL AT 


LOW INSURANCE RATES 
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ing milk prices in Georgia’s 52 milk- 
sheds wasn’t working, the 
Milk Control Board adopted a new 


Georgia 


master schedule for automatically list- 
ing the price of milk based on the 
fluctuation in production costs. The 
price is determined by a corresponding 
cost production index listing a sched- 
ule covering all situations and ranging 
from 10 to 40 cents a quart. 


The new price system probably will 
not go into effect until October or 
November, pending approval by each 
of the 52 milksheds. Once in effect, no 
objections or protests could hold up 
price changes, according to C. G. Dun- 
can, Milk Board director. 
tions and protests are what threw the 


These objec- 
sand into the machinery of the old 
law, postponing the decision for so 
long as to make the law ineffectual. 
Out of State Differential in North 
Carolina 
matter, the 
Carolina Milk Commission de- 


After reviewing the 
North 
cided to leave in effect a regulation 
providing a differential in prices paid 
producers for milk to be sold outside 
the state. 

The differential is 45 cents per 
hundredweight, applicable when the 






NoDRIP PREVENTS RUST 
— ANYONE CAN APPLY 
NoDrip plastic coating is eas- 
ily applied to tanks, containers, 


suction lines, vats, pipes, walls, 


ceilings, etc. NoDrip adheres to 


metal, concrete, brick, plaster. It 
forms a seamless 100% mois- 
ture-proof covering that is ef- 
fective as soon as dry. Acid, 


alkali and brine resistant. 


Interesting 32-page 


oo STOPS 
CONDENSATION 


SEND NoDRIP HANDBOOK 


milk is sold outside the state where the 
retail price is a penny a quart or more 
below the price in North 

South 
affected by the regulation. The com- 


Carolina. 


Carolina is the area mainly 


mission said it would review the differ- 
ential again after the South 
Dairy given broadened 
powers this year, has established milk 
classifications. 
North Dakota Unfair 
Tested 
A suit challenging the constitution- 
ality of a new North Dakota dairy in- 


Carolina 
Commission, 


Trade Act 


dustry unfair trade practices act was 
filed in the District Court at Bismarck 


by Fairmont Foods Co., Omaha, Neb. 


Fairmont, which does business in 
North Dakota, 
unconstitutional because it is not in 
the interest of public health, safety or 
morals; that it impairs the obligation 


contended the act is 


of existing contracts, and deprives the 
plaintiff of property without due proc- 
ess of law. 

Enacted by the 1955 North Dakota 
legislature, the new law places restric- 
tions on advertising, methods of loan- 
ing or selling storage, display or vend- 
ing equipment, and extension of credit 
to distributors. 








Handbook shows NAME 
what NoDrip is 

and what it does. ADDRESS 
SEND COUPON TODAY CITY 


STATE - 





J.W. MORTELL CO. 595-F BURCH ST. KANKAKEE, ILL. 
TECHNICAL COATINGS SINCE 1895 


September, 1955 


UTILITY RECIRCULATION 
WASHER . 


The measure requires that dairy 
firms require chattel mortgages on dis- 
play or selling equipment, rather than 
outright loan, or rental. It also limits 
credit to an outlet to 30 days, payable 
15 days hereafter. 

The new law also invalidates all ex- 
isting contracts in violation of its pro- 
visions after six months following its 
July 1 effective date. 

Virginia Argues Milk Commission's 

Powers 

Conflicting views as to whether the 
Virginia Milk Commission’s price-fix- 
ing powers should be abolished in 
whole or part were expressed at hear- 
ings called in various areas by the com- 
mission. 

The hearings were called by the 
commission to aid it in making its rules 
conform with a recent State Supreme 
Court ruling that it must set maximum 
as well as minimum prices, and must 
set the minimum levels according to 
“representative reasonable costs.” 

Much testimony was heard, how- 
ever, on the broader issues of whether 
public fixing should be abandoned 
altogether at the retail level or whether 
the commission should give up all 


price fixing. 
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URW-100 


The Sani-Matic recirculation washer will 
clean your loose parts and your in-place 
equipment... simply turn the valve han- 
dle to change from one to the other, or, 
clean both loose parts and in-place equip- 
ment at the same time. Write for more 
information on this unique machine. 


THE Schlueter c1 £0. 


yt 1 Py 
OF WASHING AMD STERILIZING 


JANESVILLE, WISCONSIN 
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Proposals for modification or abolli- 
tion of the commission’s powers came 
primarily from consumer groups and 
some state legislators. Dairy producers 
and distributors called for continuance 
of state controls. 


Expect Decision on Store Differential 
in Pennsylvania 

A series of hearings throughout 
Pennsylvania by the Pennsylvania 
Milk Control Commission on the ques- 
tion of reducing store-bought milk 
price below that of home-delivered 
milk has ended. A decision is expected 
by the commission some time this 
month. Such differentials are allowed 
now only in scattered areas of the 
state. 

In another phase of state’s interest 
in the milk business, Gov. Leader esti- 
mated that Pennsylvania could save 
$390,000 annually if state institutions 
purchased their milk on the same basis 
as the federal government. He says 
that Pennsylvania milk dealers charge 
five cents a quart less to federal institu- 
tions than to commonwealth and other 
insitutions. 


Uniform Milk Purchasing Plan in 
South Carolina 
South Carolina’s State Dairy Com- 
mission released (Aug. 19) a proposed 
statewide uniform milk purchasing 
plan for the Grade A dairy industry. 


Commission Director James Cush- 
man announced copies of the plan “are 
being mailed to all Grade A producers 
and distributors for their suggestions 
or criticisms commission 
hands down a final order establishing 
the plan. The commission will meet for 
that purpose prior to Sept. 1.” 


before the 


Under the proposal, the following 
categories would be established: 


Class 1 or top price, for all milk 
used as whole milk. This includes pas- 
teurized or homogenized milk, whole 
lactic or creamed buttermilk, chocolate 
milk, and fluid cream or milk cream 
mixtures, measured on a milk equiva- 
lent basis. 

Class II, for milk used in plain 
buttermilk or skim milk. 


Class I-A, for producers’ milk sold 
for government use. The price would 
be established on a varying bid basis. 

Class III, for milk used for all other 
purposes, such as cottage cheese and 
ice cream. 

The milk purchasing plan, author- 
ized by the 1955 State Legislature, is 
similar to the one used in North Caro- 
lina. 


Wisconsin Bulk Milk Sales Act 
Approved 
Governor Kohler signed (Aug. 18) 
into Wisconsin law a bill to establish 
sanitation standards for bulk milk sales. 
The sanitation 
standards for selling milk when pur- 


new law sets up 


chasers buy at a stand or truck and 
take the milk away in their own con- 
tainers. 

Aimed at requiring persons selling 
milk from parked trucks and roadside 
stands to meet health standards and to 
sell pasteurized milk kept at an even 
temperature, the measure provides 
safeguards will have to be estalished so 
that milk will be guarded against con- 
tact with dirt and dust. 


All dispensing units will have to be 
sealed at milk plants and not refilled 
if the seal is broken. 

Also included in the bill is an 
amendment which requires all milk 
production, processing and distribu- 








Forty years of cream tester 
manufacturing “know - how” 
give JALCO Babcock Testers 





p dership. JAL- 
CO is first in quality — de- 
P A. bility — p ot, an 





and value. A size for eve 
need. Ask for name of JALCO 
jobber in your locality. 


THE JALCO MOTOR Co, 
UNION CITY, INDIANA 
















ForTop Vebue Get ~JALCO 


tion to meet Grade A standards by 


July 1. 


Price Cuts Stir New Jersey 


Following the slashing of retail milk 
prices by at least four major food store 
chains in North Jersey, representatives 
of the State Office of Milk Industry 
consulted (Aug. 18) with 
Meyner on the course of action to be 
taken by the state. 


Governor 


Meyner told a press conference that 
reimposition of price controls at the re- 
tail level, or abandonment of state 
price-fixing at the farm level, were 
among alternatives discussed by him 
with F. R. Hoffman, the Office of Milk 
Industry's director; Chester Schomp, 
deputy director, and Joseph Lanigan, 
deputy attorney general. 


The state abandoned price controls 
except at the farm level last Feb. 15 
after price-cutting had unstabilized the 
market. Resale controls had been in 
effect since May, 1953, after a four- 
year period during which the state had 
fixed only farm prices. 


The governor said the action of the 


food chains had resulted in dealers 
putting pressure on farmers for a cut 
in the farm price, even though this is 


a period of short supply. 


Farmers now receive $5.87 per 100 
pounds for standard grade milk. Mey- 
ner said this was about the same price 
that dealers must pay in out-of-state 
controlled markets. 


It was noted the chains had dropped 
their prices for standard grade milk 
from 24-24% cents a quart to 22%-23 
cents. The OMI 
spokesman said, appeared to be con- 
fined “to the old 
North Jersey.” 


price cutting, an 


battleground _ of 
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Better DRY MILK 





Many other exclusive features insure long life with low steam 
and power costs. Complete details upon request. 


OVERTON MACHINE COMPANY 


AT LOWER COST 
eee 


DRY MILK MACHINES 
Built in Five Sizes 
The Patented, glass - smooth, 
“20-year cylinders” give years 
and years of maximum pro- 
duction of a superior dry milk 

at the lowest possible cost. 


Michigan 
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Lightface type—l0c per word 
($2.00 minimum) 
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Classified Advertising Information 


To ensure appearance of your ad in a given issue, copy should be in our hands by 
the 15th of the previous month (for instance, copy in October 15th for November issue). 


All Classified Advertisements, except Position Wanted 


Include name and address in word count, except for blind ads. 


.05¢ per word 
Boldface type —.10c per word 


Include name and address in word count, except for blind ads. 


Box Numbers — 50c additional charge in United States. 
Do not include your name and address in word count. 
No classified advertising will be accepted to run with borders or special spacing. 


All such advertisements are considered to be display ads, and will be billed as such. 
(Rates and mechanical requirements on request.) 


All advertisements accepted in good faith. We cannot be responsible for reliability 
of ads. If you wish further information on advertiser, request references from him. 


Boldface type—l5c per word 
($3.00 minimum) 


- - Minimum charge $1.00 
- - Minimum charge $2.00 











EQUIPMENT WANTED 
Mojonnier Solids and Butterfat 
TESTER, in good working condition. 


Give full particulars. Write to: Box 
412. 9-M-55 


USED EQUIPMENT WANTED. 
Cold Wall Tanks. Any Size. Write 
to: GOLDEN VALLEY FARMS, 
Phillipsburg, New Jersey. 9-M-55 

Double DRUM DRYERS; stainless 
steel Vacuum PANS and _s stainless 
steel Milk TANKS, any size. Also 
stainless steel truck TANKS. Write 
to: PERRY EQUIPMENT COR- 
PORATION, 1409 N. 6th St., Phila- 
delphia 22, Pennsylvania. 9-M-55 


Good USED EQUIPMENT for all 
types of milk plants. Send list with full 
informatioon and prices. Write to: Box 
369. 9-M-55 


Would like to purchase used Milk 
Filling Machine for square paper bot- 
tles for use in small creamery. Must be 
in excellent condition. State price. 
Write to: Box 416. 9-M-55 


Ue 





EQUIPMENT FOR SALE 
Used WIRE CASES for round gal- 
lon jugs, five bottles per case, $1.35 
per case. F.O.B. Lake Geneva, Wis. 
Write to: STUART W. JOHNSON & 
COMPANY, 611 Main St., Lake Ge- 
neva, Wis. 9-M-55 


New low prices on plunger seals 
for your C.P. and M.G. HOMOGEN- 
IZER. Send for trial offer. Advise 
style and capacity of homogenizer. 
Write to: STUART W. JOHNSON 
& COMPANY, 611 Main St., Lake 
Geneva, Wis. 9-M-55 

Used WIRE CASES for round % 
gallon bottles, 8 bottles per case. Ex- 
cellent condition. $1.35 each. Write to: 
STUART W. JOHNSON & COM- 
PANY, 611 Main St., Lake Geneva, 
Wis. 9-M-55 


BOTTLE WASHER — Meyer Du- 
more, Jr., 12 wide 84-100 bottles per 
minute. Will wash 12 pints, 1/3 quarts, 
pints and quarts, from 45 mm to 56 
mm finish. Available immediately—tre- 
placed with larger Meyer Dumore. 
Write to: Box 407. 9-M-55 


| WANTS AND FOR SALES 








- EQUIPMENT FOR SALE 


BOILERS-HIGH PRESSURE. We 
carry a large selection of ASME 
National Board high pressure boilers, 
gas, oil and coal fired, ranging from 
10 to 1,000 h.p. Each guaranteed in 
excellent condition. Sale sheet and 
complete data sent upon request. Write 
to: WABASH POWER EQUIP- 
MENT COMPANY, 31 East Con- 
gress, Chicago 5, IIl. 9-M-55 


FOR BUTTER PATTIES—Waxed 
U-Boards, 6” x 1514”, 16 point double 
white, $8.25 per thousand; or 544” x 
6%”, $3.00 per thousand. Samples 
cheerfully sent upon request. Write 
to: BORAX PAPER PRODUCTS 
COMPANY, 350 East 182nd St., Bronx 
Si, We Es 9-M-55 


Used Manton Gaulin HOMOGEN- 
IZER, Model “600.” Excellent con- 
dition. Write to DICO COMPANY, 
Des Moines 5, Iowa. 9-M-55 

Stainless steel steam and water 
HOSE RACKS. Wall or clamp-on- 
pipe mounting @ $12.50 each. Write 
to: FORT WAYNE DAIRY EQUIP- 
MENT COMPANY, Box 269, Fort 
Wayne, Indiana. 9-M-55 


Creamery Package Continuous 
FREEZER, 60 G. P. H. Rebuilt. Ex- 
cellent Condition. Guaranteed. Write 
to: OHIO CREAMERY SUPPLY 
COMPANY, 701 Woodland Ave., 
Cleveland 15, Ohio. 9-M-55 


Model SV-20 Ste-Vac HEATER 
with Taylor Air operated Controls. 
Rebuilt and Guaranteed. Excellent 
Cendition. Write to: OHIO CREAM- 
ERY SUPPLY COMPANY, 701 
Woodland Ave., Cleveland 15, Ohio. 

9-M-55 


FILLER—Pure Pak LT-20 Llreco, 
used 2% years. Excellent condition 
Price $2,950.00 F.O.B. Waterbury. 
Emery Thompson Model CS204 Soft 
Ice Cream FREEZER. Used 2 weeks, 
rechecked at Factory. 3 phase. At- 
tractively priced. Write to: BURTON 
FORD COMPANY, Inc., Waterbury, 
Connecticut. 9-M-55 
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EQUIPMENT FOR SALE 

Chester Ste-Vac Model SV-20 
HEATER; 50 gallon Cherry-Burrell 
Flavor Mixing TANKS; 100, 150, 200, 
300 and 400 gallon stainless steel 
PASTEURIZERS; 300 gallon Cherry- 
Burrell Model SVS Storage VAT with 
direct expansion coil; 4 and 6 Wide 
Soaker Type Bottle WASHERS; 12,- 
000 Ib. Jensen stainless steel Direct 
Expansion Cabinet COOLER; 300 gal- 
lon Creamery Package stainless steel 
holding VAT; 600 gallon Creamery 
Package stainless steel VATS with 
T. C. coils; 6 ft. Chester Box Tube 
HEATER, 16-1” stainless steel tubes; 
G-100 Cherry-Burrell FILLER with 
38mm Dacro Cappers; 3,500 and 7,000 
Ib. DeLaval SEPARATORS; 50 to 
1,500 gallon HOMOGENIZERS or 
VISCOLIZERS; 500 lb. Rice & 
Adams stainless steel Weigh CAN 
with Receiving Vat; No. 10BB, No. 
25BB and No. 55BB Waukesha 
PUMPS; Cherry-Burrell stainless steel 
Flexflo PUMP, 2 H. P.; 36x84” and 42” 
x120% Double Drum Dryers; Frick 
Evaporative Ammonia Condenser, 20 


ton capacity. Many other desirable 
items—send us your inquiries. Write 
to: LESTER KEHOE MACHIN- 


ERY CORPORATION, 1 
St., New York 17, New York. 


Kast 42nd 
9-M-55 


Ste-Vac SV-12 10,000 Ibs. per hr. 
Stainless PREHEATER; 2,500 gallon 
stainless steel insulated Truck Tank; 
Buflovak Size 6.5-29-D Double Effect 
Stainless EVAPORATOR; Five Stain 
less Vacuum PANS, 36”, 42’, 48”, 60” 
and 72”; 5,000 Ibs. per hr. York 
H. T. S. T. PASTEURIZER with 
accessories, DeLaval No. 192 SEPAR- 


ATOR. Write to: BEST EQUIP 
MENT COMPANY, 617 Davis St., 
Evanston, Illinois. DAvis 8-0926. 


Model 125 CGD-200 CGD & 300 
CGD Manton Gaulin HOMOGEN- 
IZERS. Completely Rebuilt. Excel- 
lent Condition. Write to: OHIO 
CREAMERY SUPPLY COMPANY, 
701 Woodland Ave., Cleveland 15, 
Ohio. 9-M-55 


Creamery Package FILLER, 10 
valve with 3 capper heads for 56 mm 
bottles. Will handle % gallon bottles 
\utomatic infeed. Excellent condition. 
Write to: STUART W. JOHNSON 
& COMPANY, 611 Main St., Lake 
Geneva, Wisconsin. 9-M-55 








EQUIPMENT FOR SALE 


United Steel Hardening TRAYS 
(200). Galvanized. Inside measure- 
ments 17x16x5°%%” D. Excellent Con- 
dition. Write to: OHIO CREAM- 
ERY SUPPLY COMPANY, 701 
Woodland Ave., Cleveland 15, Ohio. 

9-M-55 


Cox FILLER (American Can), Extra 


good condition, one year old: Price 
$3,750.00, CLOVER DEW DAIRY, 
Box 841, Bluefield, W. Va. 9-M-55 





Please address replies to blind 
advertisements as follows: 


AMERICAN MILK REVIEW 
92 Warren Street 
New York 7, N. Y. 














FLAVORINGS 


NON-SETTLING CHOCOLATE 
MILK made from cold milk, no heat 
needed. Order a trial case, six No. 10 
tins of Bradway Cold Mix Non-Set- 
tling, Chocolate, or ask for free sam- 
ple. Write to: BRADWAY CHOCO- 
LATE COMPANY, New Castle, Ind. 

9-M-55 

DAIRY GRAPE-ADE is profitable. 
Your total cost, 9c per quart. Write 
for sample to BRADWAY CHOCO- 
LATE COMPANY, New Castle, Ind. 

9-M-55 
~ Pure tree-ripened LIME Juice, OR- 
ANGE Juice or TANGERINE Juice 
for Better Sherbets. Sample order 12 
Number 10 cans, any combination, only 
$15.00. Write to: FLORIDA CAN- 
NERS, INC., Eustis, Fla. 9-M-55 

DAIRY ORANGE-ADE BASE 
sweetened. Mixes one to six with 
water. No sugar needed. $1.60 per No. 
10 tin. One can per case free for sam- 
pling. Write for sample BRADWAY 
CHOCOLATE COMPANY, New 
Castle, Ind. 9-M-55 





SERVICES 
NOW!! SANITARY VALVES RE 


BUILT FOR A FRACTION OF 
THE COST OF A NEW VALVE. 
SATISFACTION GUARANTEED. 
WRITE TO: STUART W. JOHN- 
SON & COMPANY, LAKE GE- 
NEVA, WIS. 9-M-55 

Now ! ! ! Pistons for your C. P. 
and M. G. HOMOGENIZERS, re- 
finished with a hard chrome finish. 
Write to: STUART W. JOHNSON 
& COMPANY, 611 Main St., Lake 
Geneva, Wisconsin. 9-M-55 





WANTED TO LEASE 





Wanted to lease with option to buy, 
Small Cheese Factory fully equipped 
and ready to use, near New York City 
as possible. Give full particulars, and 


for appointment, address in care of 
this publications CHARLES SPE- 
CIALTIES, INC., 32 Sackett St., 
Brooklyn 31, New York. 9-M-55 








HELP WANTED 


Wanted—a part time man, with mak- 
ing and handling Dairy Products. Age 


can be between 60 or 70 if health is 
good. 
Crivitz, 


Write to HILLSIDE DAIRY, 
Wisconsin. 9-M-55 


IT PAYS TO PROTECT —_»-—--“&> 


YOUR PAYLOAD WITH ‘* = 
= 
i 


TRUCK REFRIGERATION 
Ask About the New 1955 _ a 


Thermo King Models | 











SALES PROMOTION 


Boost your product and the home 
team too, with colorful low cost mega- 
phones! Put your wherever 
crowds gather to watch sports events 
indoors or outdoors. Draw store or 
dealer traffic; stimulate sales. Your 
choice of copy and two eye catching 
colors. Write today for free sample and 


message 


details. CLAUDE SCHOCH COM- 
PANY, Dept. M-7, Mt. Vernon, IIhi- 
nois. 9-M-55 

TRUCK LETTERING and 
TRADEMARK DECALS made. tor 


your truck and store advertising. [as 
to apply, uniform, distinctive, econom- 
ical for large or small needs. Write to: 
MATHEWS COMPANY, 827 So. 
Harvey Ave., Oak Park, IIl. 9-M-55 





PRINTING SERVICE 
2-in-1 MILK CARRIERS for PYR- 
\MID TYPE BOTTLES. Buy direct 


no middleman no commissions. 





Sturdy Folded—holes punched out 

Your Dairy’s name printed on top of 
carrier. Dairies using these carriers 
show a sharp increase in sales. Why 


sell one quart when you can sell two 
Samples and prices on request. Write 
to: VOGUE PRINTING COMPANY, 
2502 Avalon Ave., N. E., Canton, Ohio. 

9-M-55 
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BUSINESS OPPORTUNITIES 


~ FOR SALE: Small Ice Cream plant 
in Florida with or without Retail store. 
Established 29 years. Write to: Box 


417. 9-M-55 

FOR SALE: Several Milk Plants in 
Wisconsin—2 with much equipment in 
place. Write to: HYNE REALTY, 


10 West Main, Evansville, Wis. 9-M-55 





“Well qualified working plant 
FOREMAN for medium size plant in 
large city in Texas. Must have ex- 
perience in all phases of plant opera- 
tion—Also Ice Cream. Age limit 30 
to 40.” Write to: Box 415. 9-M-55 


WORKING PLANT MANAGER 
for a medium size independent dairy 
plant located in Detroit, Michigan. 
When answering please give all details 
including experience, education, age, 
etc., including salary expected. Write 


to: Box 413. 9-M-55 

DAIRY ENGINEER, Must have 
engineering degree and at least four 
years’ practical experience in dairy 
engineering. Some sales experience 


helpful. Submit full details in first 
letter. Permanent position. Salary 
open. Write to: OAKES & BURGER 
COMPANY, Cattaraugus, New York. 

9-M-55 


SALESMANAGER and 
to take charge of seventeen milk 
route and sales for privately-owned 
dairy, located in fast growing area in 
Southern Michigan. Excellent salary 
with additional compensation for in- 
creased sales. Good future for an 
aggressive, qualified man. Give full 
details in first letter. All correspond- 
ence kept in strict confidence. Write 
to: Box 405. 9-M-55 


WANTED: Man with Ice Cream 
Production and Promotion experience 
for small, old established operation in 
fast growing city. Opportunity to buy 
part or entire plant, if desired. Present 
equipment has 30,000 gallon capacity. 
Write to: Box 1187, Sarasota, Florida. 

9-M-55 


Retail Milk SALES MANAGER of 
proven ability for old, well established, 
growing dairy, largest in its market. 
Located in one of the larger Midwest- 
ern cities. Write to: Box 418. 9-M-55 


supervisor 


TRUCK TALK 


(Continued from Page 56) 


In the early days of the trucking 
industry a lot of people had to learn 
this the hard way. 

In the case of a private carrier in 
circumstances like those already de- 
scribed, a fund, call it reserve if you 
like, could have been built up begin- 
ning the day the trucks were com- 
pletely written off. If it were cre- 
ated at the rate of the write-off there 
would be more than enough money 
available to buy the trucks in the re- 
serve. In this case the written-off 
trucks could be operated to extinction 
at a very low rate and long before 
they were discarded there would be 
replacement money in the till. 

As soon as the money placed in the 
replacement fund equalled the cost of 
the truck it was to replace, further 
contributions could be discontinued. 
Then with no write-off and no con- 
tributions to reserve the truck could 
be operated at a very low rate with- 
out working on next year’s money. It 
would reflect a true cost of deliver- 
ing milk and it would give the trans- 
portation department a chance to earn 
a profit, if you will, the amount de- 
pending upon the skill of the depart- 
ment. 


Thus, there would be 
about asking for new trucks when the 


no qualms 


cost records indicated they were de- 
sirable. In addition the bonus of low 
cost operation would be realized only 
as it was being earned. 

Incidentally, you must be sure that 
everyone along the line, especially the 
man in charge of trucks, knows what 
he is doing before you attempt to 
estimate truck life that closely. 
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MILK and CREAM TESTERS 


HEIL NAMES DISTRIBUTORS IN 
UNITED STATES AND CANADA 
Three firms in widely 
North 
cently appointed distributors of Heil 


separated 
points on America were re- 
milk storage and transport products, 
according to Joseph F. Heil, Jr., Heil 
Tank sales manager. 
Montreal, 
Quebec, will distribute Heil milk stor- 
age and coolerized milk storage tanks 
in the whole province of Quebec. 
Tri-State Chatta 
nooga, Tenn., will handle the sale 
of Heil Milk transport, bulk pick-up 


and storage tanks in southern Ten- 


Mechanical Contractors, 


Dairy Supply, 


nessee, parts of Georgia and Alabama. 
Tri-State will 
tanks 
plastic. 
The Nebraska _ is 


now the sales territory for Heil prod 


promote trucks and 


made of both steel and of 


eastern part of 


ucts of George Johnson Sales Co., 


Lincoln, Neb. 
© 
DIAMOND ALKALI COMPANY 


James A. Hughes, vice-president and 
general manager of the Bryant Heater 
Division of Affiliated Gas Equipment, 
Inc., for the past five years, has been 
Alkali 


Company, it was announced by John 


elected treasurer of Diamond 
A. Sargent, president. 
Mr. Hughes 


Crossley, treasurer since July 1, 


Arthur W. 
1948, 
who is leaving Diamond at an undeter- 


succeeds 


mined date, at which time he will an 
nounce his future plans. 

1940 to 1944, Mr. Hughes 
was associated with the 


Company, 


From 
American 
Cleveland. 


Industries, 


Shipbuilding 


Then he joined Dresser 


Inc., as an administrative executive 


specializing in the fields of industrial 
relations and law. 


Advanced design offers 
more value for the money. 
Speed control, quick accel- 
eration, outside reading 
thermometer, visual speed in- 
dicator, and many other 
features. Also standard mod- 
els from 8 to 36 bottle 
capacity. Write for catalog 
including simplified Babcock 
testing methods. 

THE GARVER MANUFACTURING CO. 


Union City, Indiana 


" Babcock Tester Manufacturers tor Three Decades.” 





121 














INDEX OF ADVERTISERS 


American Can Co. 

American Dairy Association 
American Dry Milk Institute 
American Seal-Kap Corp. 
American Stee! & Wire Division 


B 
Basca Manufacturing Co. 
Boonville Mfg. Corp. 
Bowey’s Inc. 

c 


Campbell Box & Tag Co. 
Cherry-Burrell Corp. 

Chevrolet Motor Division (General Motors Corp.) 
Chicago Steel & Wire Co. 
Christians Co., H. C. 

Col-Flake Corporation 

Columbia Boiler Co. 
Columbia-Geneva Steel Division 
Continental Oil Co. 

Creamery Package Mfg. Co. 
Crown Cork & Seal Co. 
Cumberland Case Co. 


Dairy Equipment Co. 

De Laval Separator Co., The 
Di d Alkali Company 
Divco Corporation 

Doering & Son, Inc. 





E-Mac Dairy Brush Co. 
Emson Products Corp. 
Ex-Cell-O Corporation 


Flour City Brush Co. 

Forbes Co., The Benjamin P. 
Frick Co., Inc. 

Fruit Industries, Inc. 


Garver Mfg. Co., The 
Girton Manufacturing Co. 
Golden Churn Laboratories 
Golden Gift 

Gulf Oil Corp. 

Gundlach Co., G. P. 


Hansen’s Laboratory 

Hart Citrus Products Co. 
Haynes Mfg. Co., The 
Hollingsworth Corp., John R. 


Ingersoll-Rand Co. 
International Harvester Co. 
International Paper Co. 


Jaleo Motor Co. 
Johnston Co., Robert A. 


Kari-Kold 

Kendall-Lamar Corp. 

Kohr Dairy Enterprises, Luther A. 
KVP Co. 


Page 
29 
69 
12 
37 
23 


76 
84 


80 


88 

85 

108 

20 

23 

45 

124 
42, 43 
15 


99 


106 
57 
73 


119 


5, 6, 7, 3, 9 


108 
110 
105 

55 


121 
59, 110 
114 
31 
63 
70 


112 
85 
49, 107 
112 


102 
77 
17 


118 
39 


90 
64 
98 
18 


WwW 


L Page 
Ladish Co., Tri-Clover Division 123 
Lamb Glass Co. 75 
Langer Mfg. Co. 89 
Lehigh Mfg. Co. 79 
Liberty Glass Company 35 
Lily-Tulip Corporation 51 
M 
McLouth Steel Corp. 14 
Mid-West Bottle Cap Co. 94 
Mid-West Producers’ Creameries, Inc. 93 
Mojonnier Bros. Co. 4 
Mortell Co., J. W. 117 
Muckle Mfg. Co. 13 
Murphy Body Works, Inc. 82 
M MM, Inc. 111 
N 
National Tube Division 23 
° 
Overton Machine Co. 118 
Owens-Illinois Glass Co. 26, 27 
P 
Pacific Coast Brush Co. 108 
Paperlynen Co. 106 
Penn-Michigan Mfg. Corp. 109 
Pennsylvania Salt Mfg. Co. 95 
Phenix Foods Co. (Division of Kraft Foods Co.) 103 
Piedmont Cold Storage 116 
Pure-Pak Division, Ex-Cell-O Corporation &é6&7,8& 9 
Purity Mfg. Co., Inc. 65 
R 
Richer-Pour Bottle Co., Inc. 91 
Ss 
Sealright Co., Inc. 120 
Schleuter Co. 117 
Semet Solvay Petrochemical Division Allied 
Chemical & Dye Corp. iB 
Sharples Corporation, The 16 
Smith-Lee Co., The 71 
Solvay Process Division (Allied Chemical & 
Dye Corporation) 83 
S & S Products Co. 67 
Stainless & Steel Products Co. 46, 47 
Steelcote Mfg. Co. 101 
Stoelting Bros. 100 
Sunbeam Corporation 100 
T 
Tennessee Coal & Iron Division 23 
Thatcher Glass Mfg. Co., The 19 
Tropical Paint Co. 97 
U 
United States Steel Corp. 23 
United States Steel Export Co. 23 
United States Steel Supply Division 23 
U. S. Thermo Control Co. 120 
United Steel & Wire Co. 113 
Vv 
Viking Pump Co. 115 
Vitex Laboratories (A Division of Nopco) 41 
Ww 
Want Ads 119, 120, 121 
Waukesha Foundry Co. 10 
Wilson Steel & Wire Co. 115 
Wood Co., John, Superior Metalware Division 87 








122 


American Milk Review 





